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MD, UNITED STATES, July 18, 2025

/EINPresswire.com/ -- The global

better-for-you snacks market is

expected to reach USD 70.3 billion by

2035, up from USD 32.7 billion in 2024.

During the forecast period (2025 to

2035), The increasing consumer shift

toward healthier lifestyles, coupled

with rising awareness of nutritional

intake, is significantly boosting demand for better-for-you (BFY) snack options. These snacks,

which include low-fat, low-sugar, high-protein, gluten-free, and plant-based alternatives, are

gaining traction among health-conscious consumers seeking guilt-free indulgence.

The growing prevalence of lifestyle-related diseases such as obesity, diabetes, and cardiovascular

issues has accelerated the consumption of nutritious snack products. Additionally, the rise of

fitness culture and preventive healthcare has fueled demand for products that offer functional

benefits beyond traditional snacking. Better-for-you snacks are increasingly viewed as

convenient yet wholesome options that align with busy modern lifestyles and dietary goals.

Urban populations, particularly millennials and Gen Z consumers, are driving innovation and

demand in the market. These demographics prefer snacks made from clean-label ingredients,

natural sweeteners, and minimal processing. Manufacturers are responding to this trend by

launching innovative product lines with added health benefits, such as protein-packed bars,

superfood-based chips, and fiber-rich baked snacks. The shift in retail dynamics, with growing

popularity of e-commerce and health-focused specialty stores, has also enhanced product

visibility and accessibility.

Better-for-you snacks are widely distributed through supermarkets, convenience stores, online

platforms, and health food outlets. Key product categories include cereal & granola bars, dried

http://www.einpresswire.com
https://www.factmr.com/report/better-for-you-snacks-market


fruits & nuts, trail mixes, vegetable & legume chips, and low-calorie baked goods. These snacks

appeal to consumers who want quick energy boosts, better nutrition, and alternatives to

traditional, processed junk food. The on-the-go convenience of these products also supports

their rapid adoption across age groups and regions.

For More Insights into the Market, Request a Sample of this Report:

https://www.factmr.com/connectus/sample?flag=S&rep_id=7592

"There is a clear shift from indulgent snacks to mindful eating, and better-for-you snacks are at

the center of this evolution. Brands that invest in functional formulations, clean ingredients, and

transparent labeling will be the frontrunners in this space," notes a Fact.MR analyst.

Better-for-You Snacks Market Insights: Key Trends and Growth Drivers:

The Fact.MR report highlights robust market expansion, driven by rising consumer preference

for healthful alternatives to conventional snacks. Growth is also supported by a surge in demand

for plant-based and organic products, along with regulatory backing for nutritional transparency

and front-of-pack labeling. Increasing disposable income and greater access to information

about food ingredients are enabling consumers to make informed choices.

Brands are differentiating themselves by offering allergen-free, non-GMO, and keto- or paleo-

friendly snacks, addressing various dietary needs. Fortified snacks with added vitamins,

minerals, or probiotics are also gaining market attention. Technological advances in food

processing and packaging are further enabling manufacturers to preserve taste and texture

while reducing fat, sugar, and salt content. As a result, BFY snacks are no longer niche items but

are becoming mainstream staples in households across the globe.

Key Takeaways from the Market Study:

* The global better-for-you snacks market is projected to expand at a CAGR of 6.1% from 2024 to

2034.

* North America is expected to hold 34.7% of the global market share in 2024, with the United

States accounting for nearly 80% of the regional market.

* The European better-for-you snacks market is forecasted to grow at a CAGR of 6.8% through

2034, led by countries like Germany and the United Kingdom.

* Plant-based snacks dominate the product segment, with a share of 37.5% in 2024.

* Online sales channels are gaining strong momentum and are expected to contribute 28.6% of

the total market revenue by 2034.

* The market in East Asia, led by China and Japan, is valued at USD 5.9 billion in 2024 and is

projected to grow at a CAGR of 7.4% through 2034.

Better-for-You Snacks Market Competitive Landscape:

https://www.factmr.com/connectus/sample?flag=S&amp;rep_id=7592


Key players in the better-for-you snacks market include General Mills, Nestlé S.A., PepsiCo Inc.,

Kellogg Company, Unilever PLC, Mondelez International, and The Hain Celestial Group. These

companies are heavily investing in R&D to launch innovative products with improved nutritional

profiles. Mergers and acquisitions are a common strategy to enter emerging markets and

expand product portfolios.

Better-for-You Snacks Market Key Companies Profiled:

* General Mills

* Nestlé S.A.

* PepsiCo Inc.

* Kellogg Company

* Unilever PLC

* Mondelez International

* The Hain Celestial Group

* KIND Snacks

* Nature’s Path Foods

* Rhythm Superfoods

* Calbee Inc.

Browse Full Report:  https://www.factmr.com/connectus/sample?flag=S&rep_id=7592

Better-for-You Snacks Industry News:

* In February 2024, PepsiCo launched a new range of better-for-you chips under its Lay’s brand

featuring lentils, quinoa, and chickpeas as base ingredients.

* In April 2024, Kellogg’s unveiled plant-based snack bars fortified with adaptogens to promote

stress relief and mental wellness.

* In June 2024, Mondelez International acquired a minority stake in a health snack start-up

focused on gut-friendly prebiotic snacks.

Explore More Related Studies Published by Fact.MR Research:

The global barge transportation market reached US$ 129.01 billion in 2022, according to the

latest market study by Fact.MR. Over the projection period (2023 to 2033), worldwide demand

for barge transportation services is predicted to rise steadily at 4.5% CAGR and climb to a market

size of US$ 209.36 billion by 2033-end.

Concrete grinder rental services demand is expanding and is poised to grow at a rate of 3.6%

during the forecast period and reach a valuation of US$ 147.1 million in 2033 from US$ 103.3

million in 2023.
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We are a trusted research partner of 80% of Fortune 1000 companies across the globe. We are

consistently growing in the field of market research with more than 1000 reports published every

year. The dedicated team of 400-plus analysts and consultants is committed to achieving the

utmost level of our client’s satisfaction.
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