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WILMINGTON, DE, UNITED STATES, July 16, 2025 /EINPresswire.com/ -- The global wall covering
market, valued at $152 billion in 2021, is projected to reach $239.7 billion by 2031, registering a
compound annual growth rate (CAGR) of 4.7% from 2022 to 2031. Wall coverings serve dual
purposes: enhancing the aesthetic appeal of vertical surfaces in homes and offices while
providing protection. They are applied to both interior and exterior surfaces, catering to diverse
needs in residential and non-residential sectors. Common wall covering materials include
wallpaper, wall panels, and tiles such as ceramic, vinyl, and porcelain, which are favored for their
elegance and durability in homes, offices, and commercial spaces.

Download PDF Sample Copy@ https://www.alliedmarketresearch.com/request-sample/A13551

Market Dynamics

The wall covering market is driven by several key factors. The expansion of residential and non-
residential construction, particularly in emerging economies, has significantly boosted demand.
Wall coverings offer practical benefits, including moisture and stain resistance, enhanced texture,
and surface protection, which contribute to their growing popularity. These advantages are
expected to propel market growth throughout the forecast period.

Increased government and private investments in infrastructure, especially in developed nations,
have further fueled market expansion. For instance, in March 2022, the U.S. government
allocated $3.1 billion for energy-efficient residential construction, creating lucrative opportunities
for the wall covering industry. Additionally, technological advancements in digital and traditional
printing have opened new avenues for innovation, enabling manufacturers to offer visually
appealing and customizable designs that cater to modern consumer preferences.

Rising personal disposable income has shifted consumer focus toward aesthetically pleasing
interior and exterior wall designs. This trend, coupled with increased construction spending in
developing countries, is expected to drive demand. According to a report by Global Construction
and Oxford Economics, global construction output is projected to grow by 85% to $15.5 trillion
by 2030, with China, the U.S., and India accounting for 57% of this growth. The surge in
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construction and renovation activities, particularly for sustainable environments, is anticipated
to create significant growth opportunities for the wall covering market.
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Market Segmentation

By Product Type

The wall covering market is segmented into wallpaper, wall panels, and tiles, with the tile
segment generating the highest revenue in 2021. Tiles, including ceramic, vinyl, and porcelain
varieties, are in high demand for their durability and ability to enhance both interior and exterior
wall aesthetics. Their protective qualities make them a preferred choice for residential and
commercial buildings, and this segment is expected to drive overall market growth in the coming
years.

By Application

The market is divided into new construction and renovation applications. In 2021, the new
construction segment accounted for the largest revenue share, driven by the growing use of wall
coverings in commercial structures such as malls, universities, and large complexes. The demand
for visually appealing and durable wall coverings in new developments is a key factor in this
segment’s dominance.

By Printing Type

Wall coverings are categorized into digital and traditional printing types. Advancements in digital
printing have enabled manufacturers to produce intricate, high-quality designs, catering to the
increasing demand for customized and visually striking wall coverings. Traditional printing
remains relevant for cost-effective, large-scale production.

By End User

The residential segment led the market in 2021, fueled by rising population and subsequent
growth in residential construction in countries like the U.S., India, and China. Government
investments in housing projects have further supported this segment’s growth. The non-
residential segment, including commercial and institutional buildings, also contributes
significantly to market demand.

By Region

Asia-Pacific held the largest market share in 2021, driven by rapid urbanization, industrialization,
and infrastructure development. The region’s construction boom, particularly in countries like
China and India, has increased the demand for wall coverings. North America and Europe also
represent significant markets, supported by government investments and consumer demand for
sustainable and aesthetically pleasing designs. The LAMEA region (Latin America, Middle East,
and Africa) is expected to witness steady growth due to emerging construction activities.

Impact of COVID-19
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The COVID-19 pandemic, which began in 2019, disrupted the wall covering market by halting
production due to global lockdowns. This led to supply chain challenges and reduced
construction activities. However, with the introduction of vaccines and the subsequent decline in
cases, the market began recovering by the end of 2022. Manufacturers have since focused on
protecting their workforce, optimizing operations, and strengthening supply chains to adapt to
new working conditions and meet rising demand.

Competitive Landscape

The wall covering market is highly competitive, with key players including A.S. Creation Tapeten
AG, Ahlstrom Munksjo, Asian Paints Ltd., Brewster, Daltile, F. Schumacher & Co., Grandeco, J.
Josephson Inc., Maya Romanoff Corporation, Nippon Paint Holdings Co. Ltd., Osborne & Little,
Saint Gobain Adfors, Sanderson Design Group, Waldan Paper Services, LLC, and York Wall
Coverings. These companies are investing in product innovation, expanding their portfolios, and
leveraging technological advancements to maintain their market positions.
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Key Benefits for Stakeholders
This analysis provides a comprehensive overview of the wall covering market, including:

Quantitative insights into market segments, trends, and growth dynamics from 2021 to 2031.
Identification of key drivers, restraints, and opportunities shaping the market.

Porter’s five forces analysis to assess buyer and supplier dynamics, aiding strategic decision-
making.

In-depth segmentation analysis to highlight prevailing market opportunities.

Regional revenue contributions to understand global market trends.

Market player positioning for benchmarking and competitive insights.

Detailed analysis of growth strategies and application areas.

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide
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business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.

We are in professional corporate relations with various companies and this helps us in digging
out market data that helps us generate accurate research data tables and confirms utmost
accuracy in our market forecasting. Allied Market Research CEO Pawan Kumar is instrumental in
inspiring and encouraging everyone associated with the company to maintain high quality of
data and help clients in every way possible to achieve success. Each and every data presented in
the reports published by us is extracted through primary interviews with top officials from
leading companies of domain concerned. Our secondary data procurement methodology
includes deep online and offline research and discussion with knowledgeable professionals and
analysts in the industry.
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This press release can be viewed online at: https://www.einpresswire.com/article/831107393

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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