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The Sparkling water segment is projected

to grow at a CAGR of 4.0%, whereas

another segment Alcohol is likely to grow

at 3.9%.

ROCKVILLE, MD, UNITED STATES, July

17, 2025 /EINPresswire.com/ -- The

global Hard Seltzer Market, valued at

US$ 16,825 million in 2024, is projected

to reach US$ 24,893 million by 2035,

expanding at a CAGR of 3.7%. Driven by

rising demand for low-calorie, low-

alcohol beverages, increasing health consciousness, and innovative flavor profiles, this market is

reshaping the alcoholic beverage industry. This press release explores the key drivers,

projections, and opportunities fueling this dynamic sector.

For More Insights into the Market, Request a Sample of this Report:

https://www.factmr.com/connectus/sample?flag=S&rep_id=4900

Why Is the Market Growing?

Growing health consciousness, with 52% of consumers aiming to reduce alcohol consumption in

2024, drives demand for hard seltzers, which typically offer 100–120 calories and 4–6% ABV

compared to beer’s 150–200 calories. The appeal of gluten-free, low-sugar options aligns with

keto and vegan diets, particularly among millennials and Gen Z, who represent 60% of buyers. 

Innovations like Vizzy’s 2023 Orange Cream Pop flavor and sustainable packaging, such as

recyclable cans used by 80% of brands, enhance market appeal. The rise of e-commerce, with

platforms like Drizly reporting a 20% sales surge in 2023, boosts accessibility. Regulatory

challenges, including high excise taxes in some regions, are mitigated by favorable low-ABV tax

structures in the EU and U.S.

What Are the Key Market Projections?

http://www.einpresswire.com
https://www.factmr.com/report/4900/hard-seltzer-market
https://www.factmr.com/connectus/sample?flag=S&amp;rep_id=4900


The market is set to create a US$ 8,068 million opportunity by 2035, growing from US$ 16,825

million in 2024 to US$ 24,893 million at a 3.7% CAGR. The low-ABV (1–4.9%) segment, holding a

62.4% share in 2024, is projected to grow at a 4.0% CAGR, creating a US$ 5,000 million

opportunity. 

North America, with a 56.1% share in 2024, leads due to high consumption, while Europe is

expected to grow at the fastest CAGR of 5.0% through 2035. Historical growth from 2019 to 2023

was at a 34.5% CAGR, reflecting a post-COVID boom. Short-term growth (2025–2028) focuses on

off-trade channels, while long-term trends (2030–2035) emphasize premium and craft offerings.

How Can Stakeholders Leverage Opportunities?

Stakeholders in the beverage industry can capitalize by investing in innovative flavors, like

Anheuser-Busch InBev’s 2021 zero-sugar Michelob Ultra Organic Seltzer, and sustainable

packaging, which 70% of consumers prioritize. Partnerships, such as Coca-Cola and Molson

Coors’ 2022 Vizzy launch, enhance market reach. 

Targeting Europe, with a projected US$ 5 billion market by 2035, and Asia-Pacific, driven by

urbanization, offers significant potential. Off-trade channels, including supermarkets and e-

commerce, account for 73.4% of sales in 2024, ensuring scalability. Compliance with FDA and EU

labeling standards boosts consumer trust and market competitiveness.

What Does the Report Cover?

Fact.MR’s report combines primary research across 30+ countries and secondary analysis,

covering segments by ABV (1–4.9%, 5–6.9%, above 7%), packaging (metal cans, glass bottles),

distribution channel (on-trade, off-trade), flavor (flavored, unflavored), and region (North

America, Latin America, Europe, East Asia, South Asia & Pacific, Middle East & Africa). It highlights

trends like health-conscious formulas, flavor innovation, and e-commerce growth, providing

actionable insights for stakeholders.

Get Customization on this Report for Specific Research Solutions:

https://www.factmr.com/connectus/sample?flag=S&rep_id=4900

Who Are the Market Leaders?

Key players include White Claw (Mark Anthony Brands), Truly (Boston Beer Company), Anheuser-

Busch InBev, Molson Coors, and Diageo. White Claw and Truly, with a combined 75% market

share in 2020, continue to lead through flavor innovation and marketing. Anheuser-Busch

InBev’s 2021 Michelob Ultra Organic Seltzer and Molson Coors’ 2022 Topo Chico Spirited line

drive premiumization. These companies leverage R&D and partnerships to maintain

dominance.

https://www.factmr.com/connectus/sample?flag=S&amp;rep_id=4900


What Are the Latest Market Developments?

In 2024, off-trade sales grew by 15%, driven by e-commerce and supermarket availability. North

America’s 56.1% share reflects strong youth demand, while Europe’s growth is fueled by health

trends, with 40% of consumers preferring low-calorie drinks. 

Innovations like Kraft Heinz’s 2025 Crystal Light Vodka Refreshers, with 3.8% ABV and 77 calories,

cater to health-conscious consumers. Regulatory support, such as U.S. subsidies for small

brewers, encourages new entrants. Sustainable cans, used by 66.4% of brands, align with

environmental demands.

What Challenges and Solutions Exist?

High taxes and stringent regulations, affecting 25% of manufacturers in 2024, and competition

from non-alcoholic beverages like kombucha pose challenges. Health concerns, such as sugar-

related risks, deter some consumers. Solutions include low-ABV innovations, reducing tax

burdens by 10% in supportive regions, and flavor diversification, with 20% of brands introducing

exotic blends like melon basil.

Localized production in Asia-Pacific, adopted by 15% of manufacturers, mitigates supply chain

issues. Compliance with global health standards ensures market resilience.

Conclusion:

The Global Hard Seltzer Market is set to reach US$ 24,893 million by 2035, driven by a 3.7%

CAGR. With strong demand for low-calorie, low-ABV beverages and supported by flavor

innovation and sustainable packaging, the market offers significant opportunities. Stakeholders

can leverage Fact.MR’s insights to target high-growth regions like Europe and Asia-Pacific, invest

in health-conscious solutions, and address regulatory and competitive challenges to thrive in this

vibrant industry.

Check out More Related Studies Published by Fact.MR:

Sparkling Wines Market is expected to witness a CAGR of 6.9%, reaching a value of US$ 90 Bn by

2032

Non-alcoholic beer market size is estimated at US$ 20 billion, and projected to grow at a CAGR of

7.2%
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