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First-Ever In-Store Celebration of Never Give
Up Day Launches This August 18

A movement of resilience comes to life in the aisles —
uniting customers, communities, and brands around
one universal message: Never Give Up.

HOUSTON, TX, UNITED STATES, July 21, 2025
/EINPresswire.com/ -- On August 18, supermarkets
will make history by hosting the first-ever in-store
celebration of Never Give Up Day, a fast-growing
global movement dedicated to perseverance,
emotional strength, and human connection. What
began as a heartfelt message is now turning into a
meaningful retail experience — one that blends
emotion, community values, and customer
engagement in the heart of everyday life.

This pioneering campaign transforms store aisles
into spaces of inspiration and recognition. With
activations that encourage shoppers to celebrate
courage — their own and others’ — this in-store
initiative sends a clear message: resilience deserves
to be honored.

#NeverGiveUpDay

A Natural Fit for Retailers with Purpose

This campaign fully aligns with supermarkets' commitment to well-being, family values, and
community care. More than just a shopping moment, the

“ Never Give Up Day initiative invites customers to reflect on

the strength it takes to keep going, and to share that

appreciation with others.

When resilience is
celebrated, communities

rise”
Whether it's through a free greeting card with every

bouquet, a MiniHeroes kids campaign, or symbolic

Alain Horoit

giveaways like the Never Give Up Day mug, the in-store experience becomes a shared
celebration of what matters most — the human spirit.


http://www.einpresswire.com
http://www.nevergiveupday.com
http://www.nevergiveupday.com

“Supermarkets are uniquely positioned at the
heart of daily life — places with unmatched
foot traffic and emotional connection to the
community,” says Alain Horoit, founder of
Never Give Up Day.

“This initiative not only sets a precedent but
marks the beginning of what | believe will
become a global retail movement. This first
campaign sends a strong message: brands
and businesses can lead the way in
celebrating resilience and lifting people up. I'm
hopeful — and confident — that this is just
the beginning. We will see many more
supermarkets and companies across the
world follow this example in the years to
come.”

Why It Matters

The timing and relevance of Never Give Up
Day have never been more urgent. In a world
still navigating recovery, division, and
emotional fatigue, this campaign taps into a
universal truth — everyone, at some point,
has faced something they thought they
couldn't overcome. The celebration doesn't
just honor survival — it honors the strength it
took to continue.

The in-store campaign is designed to:

Encourage emotional engagement at the
point of sale

Strengthen brand affinity through values-
driven experiences

Inspire customers to celebrate each other’s
perseverance

Boost community participation and positive
sentiment




A Launchpad for a Global Retail
Movement

With 137 U.S. cities already proclaiming

Never Give Up Day, and growing
traction across the US, Canada, UK,
Canada, Belgium, Netherlands,
Germany, South Asia and Australia,
this initiative signals a shift — where
retail goes beyond transaction to
become a force for inspiration and
solidarity.

Retailers, community organizations,
and brands interested in scaling the
campaign in 2025 are invited to join a
movement that celebrates not just
success, but the courage behind it.

00 August 18 - Never Give Up Day
Honor the journey. Celebrate the
fighters. Inspire the next.
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