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Never Give Up Day Hits the Shelves:
Supermarkets Embrace Purpose-Driven Retail
This August 18

A movement built on resilience steps into the heart of
everyday life, turning grocery aisles into spaces of
hope, gratitude, and emotional connection.

MIAMI BEACH, FL, UNITED STATES, July 22, 2025
/EINPresswire.com/ -- On August 18, Never Give Up
Day will make its debut inside supermarket shelves
and shopping aisles — marking a powerful
moment where everyday shopping meets everyday
courage.

From inspirational signage and limited-edition
merchandise to “Thank You for Not Giving Up”
greeting cards and MiniHeroes campaigns for kids,
this new activation turns local stores into
emotional touchpoints — celebrating the spirit of
perseverance that lives in every customer.

“Supermarkets are more than shopping spaces —
they are part of the emotional rhythm of people’s
lives. That's why Never Give Up Day belongs here,”
says Alain Horoit, Founder of Never Give Up Day.
“In a world filled with pressure, fatigue, and silent struggles, this campaign reminds people that
their resilience matters — and that they are seen.”

#NeverGiveUpDay

With over 137 U.S. city mayors having officially proclaimed Never Give Up Day, and growing
traction across Europe, Canada, South Asia, Australia and the UK, the celebration is emerging as
one of the world’s most emotionally resonant cultural movements — now entering the retail
space for the first time.

The campaign aligns perfectly with supermarket values like community care, family focus, and
well-being, giving retail brands a powerful new way to connect with their customers, not just as
shoppers — but as humans.


http://www.einpresswire.com
http://www.nevergiveupday.com
http://www.nevergiveupday.com
http://www.nevergiveupday.com

Why it matters:

It brings purpose-driven storytelling into the retail

experience

It strengthens brand trust and emotional loyalty

It transforms a regular visit into a memorable

moment of encouragement

What customers can expect on August 18:

A free greeting card with every bouquet — “Say it

without saying it: Never give up”

A complimentary “Never Give Up Day” mug with

qualifying purchases

A MiniHeroes Campaign where kids pick healthy,

resilience-building items

#NeverGiveUpDay

Motivational displays and signage throughout the store

Bringing Never Give Up Day
into supermarkets is a
reminder that even in the
most ordinary moments of
life, extraordinary strength
is walking the aisles.”

Alain Horoit

courage deserves to be seen.

Alain Horoit

NEVER GIVE UP DAY
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Visit us on social media:
LinkedIn

Instagram

As the campaign expands globally, the launch inside
supermarkets marks a turning point — proving that
purpose, commerce, and community are no longer

separate lanes, but part of one powerful movement.

For partnership opportunities, press inquiries, or activation
toolkits:

a Www.nevergiveugday.com

0 Save the date: August 18 - Never Give Up Day. Because
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This press release can be viewed online at: https://www.einpresswire.com/article/832912217

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
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