
Laundry Cleaning Product Market to Reach
USD 166.1 Billion by 2035, Driven by
Innovation and Sustainable Consumer Shifts

Laundry Cleaning Product Market

Laundry cleaning product market to

reach USD 166.1 billion by 2035, driven

by eco-friendly innovations and rising

global hygiene awareness.

ROCKVILLE, MD , MD, UNITED STATES,

July 23, 2025 /EINPresswire.com/ -- The

global laundry cleaning product

market, valued at USD 95 billion in

2024, is projected to surge to

USD 166.1 billion by 2035, reflecting a

strong compound annual growth rate

(CAGR) of 5.3 % during the forecast

period of 2025 to 2035.

This robust growth is attributed to several key market drivers: increased hygiene awareness

across households, rapid urbanization, the rise of dual-income families, and heightened demand

for eco‑friendly and sustainable detergent solutions. Additionally, convenience-led innovations

such as laundry pods and concentrated liquids are gaining traction, particularly in developed

nations.

Increasing hygiene awareness, urbanization, dual-income lifestyles, and sustainability trends are

driving the growth of the laundry cleaning product market. Growing demand for convenient

formats, eco-friendly formulations, and industrial-grade solutions further accelerates market

expansion.

For More Insights into the Market, Request a Sample of this Report:

https://www.factmr.com/connectus/sample?flag=S&rep_id=101

Key Takeaways from Market Study:

1. The global laundry cleaning product market is expected to reach USD 166.1 billion by 2035, up

from USD 95 billion in 2024.

http://www.einpresswire.com
https://www.factmr.com/report/101/laundry-cleaning-product-market
https://www.factmr.com/report/101/laundry-cleaning-product-market
https://www.factmr.com/connectus/sample?flag=S&amp;rep_id=101


2. The market is projected to register a CAGR of 5.3% during the forecast period 2025 to 2035.

3. Increasing demand for eco-friendly and sustainable cleaning products is driving market

growth.

4. Liquid detergents dominate the product category, owing to their ease of use and compatibility

with modern washing machines.

5. Asia Pacific continues to be a lucrative region due to high population density and growing

middle-class income.

Leading Players Driving Innovation in the Laundry Cleaning Product Market:

Prominent players in the market are Procter & Gamble Co., Church & Dwight Co, Inc., Unilever

PLC, Henkel AG & Co. KGaA, Kao Corporation, among others.

Market Dynamics and Growth Drivers:

Rising awareness around health, hygiene, and cleanliness—particularly in the post-pandemic

world—has fundamentally reshaped consumer habits. Households are investing more in

premium laundry products that offer anti-bacterial, allergen-free, and fabric-care benefits. In

parallel, the demand for plant-based and chemical-free formulations is surging, propelled by

eco-conscious consumers across both developed and emerging economies.

Urbanization, coupled with the expansion of the middle class and increased disposable incomes,

has amplified the need for convenient and time-saving laundry solutions. The adoption of fully

automatic washing machines, especially in urban areas of Asia Pacific and Latin America, is

further fueling demand for liquid detergents, gels, and pods over traditional powder-based

options.

Product and Form Diversification:

The market is broadly segmented into laundry detergents, whiteners, conditioners, and fabric

softeners, with sub-categories like liquid, powder, gel, and plant-based formats. Laundry

detergents continue to dominate in revenue share, but laundry whiteners and brighteners are

gaining momentum due to increasing demand for enhanced fabric appearance and prolonged

clothing life. Innovative product forms like concentrated liquids, gels, and eco-refill pouches are

also reshaping the product landscape.

Get Full Access of the Complete Report: https://www.factmr.com/checkout/101

Distribution and Packaging Evolution:

The distribution landscape is rapidly evolving. While modern trade outlets, grocery stores, and

convenience shops remain vital, e-commerce is emerging as a powerful channel for laundry

product sales. Consumers increasingly prefer shopping online due to the ease of comparison,

https://www.factmr.com/checkout/101


subscription models, and the availability of niche and eco-friendly brands. Packaging innovation

is playing a pivotal role, with brands investing in sustainable solutions such as biodegradable

pouches, recyclable bottles, and minimal plastic designs to reduce environmental footprints.

Application and Industry Adoption:

Beyond household usage, laundry cleaning products are experiencing robust demand in

institutional settings, especially in the healthcare and hospitality sectors. Hospitals, hotels, and

care homes require specialized, high-performance cleaning agents that ensure strict hygiene

compliance and fabric durability. This shift is opening new revenue streams and encouraging

manufacturers to develop industrial-grade solutions with higher efficacy.

More Valuable Insights on Offer:

Fact.MR, in its new offering, presents an unbiased analysis of the Laundry Cleaning Product

Market, presenting historical data for 2020 to 2024 and forecast statistics for 2025 to 2035.

The laundry cleaning product market is segmented across various categories to cater to diverse

consumer needs and industry requirements. By product type, the market includes laundry

detergents such as plant-based variants, liquid detergents, powder detergents, and gel

formulations. It also encompasses laundry whiteners—available in liquid, powder, and

brightener combinations—as well as laundry conditioners like liquid conditioners and fabric

softeners.

In terms of form, products are offered as liquids, bars, powders, and gels to accommodate

different washing practices and preferences. Distribution channels include modern trade,

grocery stores, convenience stores, and the rapidly expanding e-commerce sector, ensuring wide

product accessibility. Packaging formats vary and include bottle packaging, pouch packaging, and

carton packaging to meet storage and convenience demands.

The application scope of laundry cleaning products extends to the healthcare and hospitality

industries, where hygiene and cleanliness are paramount. Regionally, the market is analyzed

across North America, Latin America, Western Europe, Eastern Europe, East Asia, South Asia &

Pacific, and the Middle East & Africa, reflecting global consumption trends and regional growth

dynamics.

Check out More Related Studies Published by Fact.MR Research:

Laundry detergent sheets are expected to grow at a CAGR of 6.1% and create an absolute $

opportunity of US$ 575.9 million during the forecast period.

Global sales of laundry scent boosters are estimated at US$ 547.06 million in 2023. The global

laundry scent booster market is forecasted to increase at a high-value CAGR of 10.1% and reach

https://www.factmr.com/report/laundry-detergent-sheets-market
https://www.factmr.com/report/477/laundry-scent-booster-market


US$ 1.43 billion by the end of 2033.

S. N. Jha

Fact.MR

+1 628-251-1583

email us here

This press release can be viewed online at: https://www.einpresswire.com/article/833175514

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2025 Newsmatics Inc. All Right Reserved.

http://www.einpresswire.com/contact_author/5311403
https://www.einpresswire.com/article/833175514
https://www.einpresswire.com/editorial-guidelines

