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Discover how credit unions can win over

Gen Z with bundled financial products and

purpose-driven marketing.

LAKE MARY, FL, UNITED STATES, July 30,

2025 /EINPresswire.com/ -- As the

financial landscape evolves, evok’s credit

union marketing is helping credit unions

adapt to meet the expectations of

Generation Z, the first generation of true

digital natives.

This generation has witnessed major

historic events and economic uncertainty

from an early age, including the 2020

pandemic, a changing political climate,

and rising inflation. As a result, Gen Z

approaches money with a unique blend

of caution and ambition - seeking both

financial stability and meaningful

engagement with the brands they trust.

In evok’s latest blog, “How Credit Unions Can Win Gen Z Through Bundled Financial Products,”

evok explores how credit unions can build stronger relationships with younger members by

rethinking the way financial services are packaged and delivered. Rather than promoting

Credit unions that

understand Gen Z’s

motivations and

expectations will be the

ones that thrive.”
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individual products, the blog encourages credit unions to

create bundled offerings that combine checking and

savings accounts with credit-building tools and financial

education.

The blog emphasizes that Gen Z is looking for experiences

that are simple, purposeful, and aligned with their values.

Bundled financial products, when communicated clearly

and designed with intention, can reinforce the member-
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first mission at the heart of credit unions.

With more than two decades of experience in financial marketing, evok's credit union marketing

continues to help credit unions navigate generational shifts with proven strategies and deep

industry insight.

Explore the full blog to discover how bundled financial products can create long-term loyalty with

Gen Z members:  https://evokad.com/credit-union-marketing-genz-strategy
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