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The Scale Creative launches multilingual

video pilot to help global B2B brands

scale content with localized messaging

across key markets. 

ATLANTA, GA, UNITED STATES, July 28,

2025 /EINPresswire.com/ -- The Scale

Creative, a top creative video agency

based in Atlanta, has begun piloting a

multilingual video production

framework. The move is aimed at

supporting global B2B brand rollouts.

The video production firm operates as

a vertical under The Scale Agency, the

parent digital marketing agency. With the rise of distributed teams and simultaneous product

launches across geographies, the agency is formalizing systems that allow creative content to

move as quickly and precisely as the businesses it supports.   

A Need Driven By Global Infrastructure 

The demand for multilingual video content is rising sharply. Not for advertising alone, but for

product rollouts, internal training, investor updates, and compliance workflows. In sectors like

SaaS, enterprise healthcare, and logistics, brands are no longer just translating subtitles; they’re

rewriting scripts, adjusting tone, swapping visual examples, and tailoring platform outputs.

“Global communication is becoming more nuanced,” said Diksha Khatri, spokesperson at The

Scale Creative. “You can’t just duplicate and dub anymore. You have to rethink how stories land

in different regions culturally, visually, and technically.” 

The new video series addresses this by focusing on modular scripting, localized VO pipelines,

regionalized motion graphics, and adaptive post-production strategies built for variation at scale.

A System Approach, Not Just Studio Output

http://www.einpresswire.com
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The pilot, currently underway with a U.S.-based SaaS client, focuses on video as a repeatable

communication asset, not a one-time creative output. The project includes training modules,

internal brand alignment videos, and product explainers, all produced in multiple languages,

each with adjusted voiceovers, visuals, and regulatory framing. 

Rather than develop each asset separately, the commercial video production company team

approached the work as a modular system. Scripts were written with branching narrative points.

Design elements were adaptable. And stakeholder review cycles were layered to incorporate

regional feedback while maintaining a centralized creative direction. The pilots use a systemized

production flow that includes: 

1. Multi-language scripting with integrated compliance fields 

2. Parallel editorial timelines for domestic and translated versions 

3. Platform-optimized output ratios for region-specific distribution (e.g., WhatsApp-based

training, LinkedIn explainers, internal LMS embeds)  

4. A rotating bench of language VO artists and subtitle QA teams 

5. Cloud-based asset libraries for version control and region-specific approvals 

Rather than treating translation as a bolt-on step, this media production company, The Scale

Creative, is embedding it into pre-production to ensure each language version retains timing,

tone, and UX fidelity. 

Rethinking Post-Production For Global Delivery

Post-production has emerged as a central component in making this strategy functional. Where

traditional editing workflows focused on finalizing a single version for release, this pilot flips the

model. Editors are now tasked with preparing layered versions, each adjusted for runtime

preferences, audio preferences, platform constraints, and brand tone expectations. This includes

developing multiple aspect ratios, pacing changes based on market norms, and selecting

voiceover talent aligned with local accents and dialects. 

The editing stack now includes naming conventions, translation sync libraries, and visual timing

tools that allow The Scale Creative to adjust motion graphics and cuts without rebuilding core

animations for every version. This allows the video editing agency to produce fast-moving

batches of content that still feel locally crafted rather than repackaged. 

Enterprise Teams Are Using Video Differently 

While much of the industry continues to associate video production with brand campaigns and

promotional assets, enterprise organizations are shifting their use of video into day-to-day

operations. This includes internal policy rollouts, compliance training, executive communications,

investor relations, and real-time updates for distributed teams. 

https://thescalecreative.com/services/video-editing-services/?utm_source=ein&amp;utm_medium=pr


The video editing agency observed this shift across multiple sectors, particularly healthcare,

technology, and professional services, where clarity, accuracy, and cultural tone are critical. One

client in the healthcare sector needed a series of compliance explainer videos for rollout across

multiple jurisdictions. Each video required distinct legal disclaimers, visual emphasis on region-

specific procedures, and adapted language tone depending on patient versus staff viewership. In

cases like this, creative agility is not a preference, but a requirement. 

Long-Term Implications For Creative Operations 

The multilingual pilot is part of The Scale Creative’s broader strategy to formalize what it calls

“video as infrastructure.” That means embedding creative systems into the workflows of growing

and global organizations, not only as external marketing tools, but as ongoing internal resources

that can flex, adapt, and scale alongside business needs. 

Rather than treating each video project as a new endeavor, the video editing agency is now

developing operational models. These include script templates that anticipate localization needs,

translation review loops tied to stakeholder approvals, and platform-specific guides for output

formats ranging from Instagram Reels to internal intranets and compliance portals. The aim is to

support communication that feels native in every market, visually, contextually, and

experientially. 

This change has required new internal processes as well. The Scale Creative has expanded its

use of LLM tools for drafting early-stage script variations and partnered with regional

consultants to ensure messaging aligns with local sensitivities and business norms.

Collaboration across time zones and departments has also improved, thanks to new version

control systems and cloud-based post-production tools that allow distributed teams to interact

with in-progress work.  

Not Just Language, Nuance!  

Beyond translation, The Scale Creative’s production system accounts for: 

1. Cultural pacing differences (e.g., faster edits for Southeast Asia, longer beats for Western

Europe) 

2. Alternate visual metaphors based on audience expectations 

3. Regulation-aware scripting for sensitive sectors 

4. Right-to-left formatting and layout reflows 

A single video might exist in six versions: three languages, two use cases (internal and external),

with unique compliance protocols baked into each.  

Long-Term Vision: Localization As Creative Infrastructure 



As businesses shift from quarterly campaigns to weekly video communication, localization has

moved from a “nice to have” to a core requirement. The Scale Creative is responding by

developing a repeatable system, not just a service.

The outcome? Editorial pipelines that can handle 10–20 deliverables per week across global

teams, without sacrificing clarity, brand tone, or user experience. 

About The Scale Creative

The Scale Creative is a full-service video editing agency based in Atlanta, Georgia, delivering

scalable video solutions for businesses navigating growth, internal transformation, and global

rollouts. As a vertical under The Scale Agency, it specializes in animated, commercial, and

editorial video systems built for scale, speed, and multilingual adaptability.
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