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U.S. Learning Management Systems

market grows steadily, driven by e-

learning demand, tech adoption, and

remote education trends.

WILMINGTON, DE, UNITED STATES, July

28, 2025 /EINPresswire.com/ --

According to a recent report published

by Allied Market Research, the U.S.

learning management systems market

size was valued at $4,977.12 million in

2021, and is projected to reach

$16,898.67 million by 2031, growing at

a CAGR of 13.4% from 2022 to 2031.

Access to high-speed internet and an increase in the use of learning management systems

among educational universities drive the U.S. learning management systems market size.

Furthermore, rise in penetration of smartphones and laptops across the globe and development

of the digital education industry are the major factors that drive the growth of the market.

However, poor internet connectivity in remote areas hampers the growth of the market.

Moreover, the adoption of learning management systems by students to pursue educational

degrees is one of the major growth factors in the learning management systems market.

Request Sample Report (Get Full Insights in PDF - 119 Pages) at:

https://www.alliedmarketresearch.com/request-sample/A74638

The key players operating in the U.S. learning management systems market analysis include

Blackboard Inc., Epignosis., IBM Corporation, iSpring, John Wiley & Sons, Inc., Oracle Corporation,

Paradiso Solutions., SAP SE, SumTotal Systems, LLC and Xerox Corporation. These players have

adopted various strategies to increase their market penetration and strengthen their position in

the industry. 

Furthermore, the U.S. learning management systems market is in its developing phase, and
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exhibits high growth potential, due to the rise in the need for educational platforms among

students, especially during the COVID-19 pandemic. For instance, Blackboard, Inc., an American

educational technology company announced that it will introduce Blackboard Reach, a new

solution for K-12 institutions, in October 2020. The goal of the solution is to make it easier for

parents to engage with instructors and have meaningful, in-person conversations. In addition, as

several institutions were closed to maintain social distancing, schools, and universities shifted

their focus towards online coaching and adopted systems, which promote the potential of the

learning management systems market. 

The U.S. learning management systems market is segmented into user type, deployment model,

industry vertical, and region. Depending on user type, it is fragmented into academic, and

enterprises. By deployment model, the market is differentiated into on-premise and cloud. By

industry vertical, the market is segmented into government & education, retail, healthcare, IT &

telecom, manufacturing, hospitality, and others. 

Buy Now & Get Exclusive Report at: https://www.alliedmarketresearch.com/u-s-learning-

management-systems-market/purchase-options

By deployment mode, the cloud segment acquired major share. Increase in the mobile

population and distributed workforce encourages the demand for e-learning or online training in

the academic and corporate sector. Further, the benefits of cost and accessibility, and increasing

technological advancements in learning platforms have encouraged the users to upgrade their

traditional LMS to a more contemporary LMS. This has resulted in the growth of the U.S.learning

management systems market during the forecasted period.

The demand for U.S. learning management systems has increased considerably during the

COVID-19 pandemic. This is attributed to increase in accessibility towards learning management

among consumers and initiatives by governing bodies across the globe to curb the spread of

virus by initiating online educations and exams. Moreover, U.S. learning management systems

method is expected to be intact by economic downturn, and is anticipated to remain high during

forecast period. Thus, these factors promote the growth of the U.S. learning management

systems industry during the pandemic situation.     

The learning management system (LMS) market has been impacted by the COVID-19 pandemic,

with both positive and negative effects. Key players in the industry have been adopting various

strategies to tackle the negative impact and capitalize on the positive trends. Diversifying

product offerings and offering free trials and discounts are some examples of strategies adopted

by key players. To mitigate the impact of the pandemic, many LMS providers have diversified

their product offerings to cater to the changing needs of their customers. 

For instance, some LMS providers have started offering mobile learning solutions or integration

with video conferencing software. For example, Paradiso LMS combines the power of mobile-

Learning with the integration of social learning solutions, which contributes to building a much
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more detailed picture of how students learn. Further, to attract new customers and retain

existing ones, many LMS providers have offered free trials or discounts on their products. This

has allowed customers to try out the software before committing to a purchase. 

If you have any special requirements, Request customization:

https://www.alliedmarketresearch.com/request-for-customization/A74638

With more learners accessing education through mobile devices, there is a growing need for LMS

solutions as it offers a mobile-friendliness and seamless experience to users. moreover, LMS

providers can develop mobile learning solutions that can be accessed anywhere and at any time.

Moreover, with remote learning becoming more prevalent, there is an increased demand for

immersive learning experiences that can replicate the classroom experience. LMS providers can

develop virtual reality and augmented reality solutions that can provide learners with a more

engaging and interactive learning experience. Overall, the COVID-19 pandemic presented several

opportunities for LMS providers to expand their customer base and develop new products to

meet the changing needs of learners. By embracing these opportunities, LMS providers can

position themselves for long-term growth in a rapidly evolving market.

KEY FINDINGS OF STUDY

1. By deployment mode, the cloud segment led the highest U.S. learning management systems

market share, in terms of revenue in 2021. 

2. Based on industry vertical, the government & education segment is expected to exhibit the

fastest growth rate during the forecast period.

Get More Information Before Buying: https://www.alliedmarketresearch.com/purchase-

enquiry/A74638

About Us: 

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients in making strategic business decisions and

achieving sustainable growth in their respective market domains. 

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various

companies. This helps us dig out market data that helps us generate accurate research data

tables and confirm the utmost data procurement methodology includes deep presented in the

reports published by us is extracted through primary interviews with top officials from leading
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online and offline research and discussion with knowledgeable professionals and analysts in the

industry. 

Contact: 

David Correa 

1209 Orange Street, 

Corporation Trust Center, 

Wilmington, New Castle, 

Delaware 19801 USA. 

Int'l: +1-503-894-6022 

Toll Free: + 1-800-792-5285 

UK: +44-845-528-1300 

India (Pune): +91-20-66346060 

Fax: +1-800-792-5285 

help@alliedmarketresearch.com
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