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The Conventional segment is projected to

grow at a CAGR of 7.3%, whereas another

segment 30.1

ROCKVILLE, MD, UNITED STATES, July

30, 2025 /EINPresswire.com/ -- The

global Bodyboard Market, valued at

USD 296.3 million in 2024, is projected

to reach USD 623.6 million by 2035,

driven by a robust CAGR of 7%. Fueled

by booming coastal tourism, rising

youth interest in water sports,

affordability of bodyboards, and the influence of social media, the market is riding a wave of

growth in recreational and competitive water sports. This press release explores the key drivers,

projections, and opportunities shaping this dynamic industry.

For More Insights into the Market, Request a Sample of this Report:

https://www.factmr.com/connectus/sample?flag=S&rep_id=778

Why Is the Market Expanding?

Global coastal tourism, generating USD 1.5 trillion in 2024, drives bodyboard demand, with

popular destinations like Australia and the U.S. seeing a 10% annual increase in water sports

participation. Youth engagement, with 40% of 18–30-year-olds trying water sports in 2024,

boosts sales, as bodyboards are affordable (USD 50–200) compared to surfboards (USD

300–1,000). Social media platforms, with 4.9 billion users in 2024, amplify interest through

influencer content, increasing bodyboard visibility by 20%. Innovations like Turbo Surf Designs’

2024 heat-sealed slick bottoms improve durability by 15%, enhancing performance. Regulatory

support for beach safety and eco-friendly materials, like recycled polyethylene foam used in 30%

of boards, aligns with sustainability trends. The rise in competitive bodyboarding, with 50 global

events in 2024, further fuels demand.

What Are the Key Market Projections?

http://www.einpresswire.com
https://www.factmr.com/report/778/bodyboard-market
https://www.factmr.com/connectus/sample?flag=S&amp;rep_id=778


The market is set to create an absolute dollar opportunity of USD 327.3 million by 2035, growing

from USD 296.3 million in 2024 to USD 623.6 million at a 7% CAGR. The polyethylene foam

segment, holding a 60% share in 2024, is projected to grow at a 7.5% CAGR, generating USD 200

million in opportunities due to its lightweight and durable properties. North America, with a 35%

share in 2024, leads with a 6.8% CAGR, driven by the U.S.’s 15 million water sports participants.

Asia-Pacific, growing at an 8% CAGR, benefits from Australia’s 20% increase in coastal tourism

and Southeast Asia’s emerging markets. Historical growth from 2019 to 2023 averaged a 6%

CAGR, with acceleration expected. Short-term growth (2025–2028) focuses on recreational use,

while long-term trends (2029–2035) emphasize competitive bodyboarding.

How Can Stakeholders Capitalize on Opportunities?

Stakeholders in sports equipment, tourism, and retail can leverage opportunities by investing in

eco-friendly bodyboards, like Pride Bodyboards’ 2024 recycled foam models, reducing

environmental impact by 10%. Partnerships, such as NMD Bodyboards’ 2023 collaboration with

Australian surf schools, expand market reach in Asia-Pacific, projected to account for 40% of

demand by 2030. Focusing on entry-level bodyboards, contributing 50% of revenue in 2024,

ensures affordability for beginners. Compliance with safety standards like ASTM F3088 boosts

market trust, while targeting high-growth markets like Indonesia, with an 8.5% CAGR, unlocks

potential. Leveraging social media campaigns, as done by 25% of brands in 2024, increases sales

by 15% through targeted influencer marketing.

What Does the Report Cover?

Fact.MR’s report analyzes the Bodyboard Market across 30+ countries, covering segments by

material (polyethylene foam, polypropylene foam, extruded polystyrene foam), price range

(entry level, mid-range, premium), distribution channel (online, offline [sporting goods stores,

hypermarkets]), end user (recreational, professional), and region (North America, Latin America,

Europe, Asia-Pacific, Middle East & Africa). It highlights trends like eco-friendly materials,

customizable designs, and social media-driven demand. Combining primary research from

industry experts and secondary data, the report provides actionable insights into market

dynamics, competitive strategies, and growth opportunities through 2035.

Who Are the Market Leaders?

Key players include Turbo Surf Designs, NMD Bodyboards, Pride Bodyboards, Hubboards, and

Science Bodyboards. Turbo’s 2024 heat-sealed slick bottom boards enhanced performance,

while NMD’s 2023 ergonomic designs gained traction in competitive circuits. These companies,

holding over 50% of the market, drive innovation through R&D and partnerships, such as Pride’s

2024 collaboration with eco-conscious retailers. Regional players like Genesis Bodyboards focus

on affordable solutions for Southeast Asia, enhancing competitiveness. Strategic expansions, like

Hubboards’ 2024 distribution hub in Indonesia, bolster market presence.



What Challenges and Solutions Exist?

High production costs for premium bodyboards (USD 150–200) and environmental concerns

over non-recyclable materials, affecting 20% of products, pose challenges. Supply chain

disruptions, impacting 10% of deliveries in 2024, and limited professional training facilities,

affecting 15% of competitive growth, hinder expansion. Solutions include recycled foam boards,

reducing costs by 10%, and modular designs, improving durability by 15%. Localized production

in Asia-Pacific, adopted by 20% of manufacturers, mitigates supply risks. Training programs,

implemented by 15% of Australian surf schools in 2024, address skill gaps. Compliance with

environmental standards like REACH ensures market resilience.

Buy Report – Instant Access: https://www.factmr.com/checkout/778

What Are the Recent Developments?

In 2024, global water sports participation rose by 8%, boosting bodyboard demand by 10%, with

the U.S. reporting 15 million participants. North America’s 35% share reflects strong coastal

tourism, with California and Hawaii leading sales. Turbo Surf Designs’ 2024 eco-friendly board

line, using recycled foam, reduced environmental impact by 10%. Asia-Pacific’s 8% CAGR is driven

by Australia’s 20% tourism surge and Indonesia’s 5% CAGR in water sports. Pride Bodyboards’

2024 customizable designs increased online sales by 15% via social media campaigns. Regulatory

advancements, like the EU’s 2024 eco-material incentives, boosted sustainable board adoption

by 12%.

Check out More Related Studies Published by Fact.MR Research:

Wakeboard Market is grow at an 8.5% CAGR, reaching US$ 4.34 Bn by 2034

Rock Sport Protection Products Market is set to grow at a 3.0% CAGR, reaching $167.5M by 2035
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