
TagX Launches Scalable Ecommerce Data
Solutions with Enhanced Amazon Data
Capabilities

TagX delivers custom ecommerce data and Amazon data services to help businesses drive pricing,

product, and competitive strategy decisions.

DUBAI, UNITED ARAB EMIRATES, August 6, 2025 /EINPresswire.com/ -- TagX, a provider of tailored

data solutions, today announced the expansion of its ecommerce data services to include

enhanced support for Amazon data extraction and integration. This strategic enhancement aims

to help ecommerce businesses, digital platforms, and data teams access structured marketplace

data at scale for better pricing, inventory, and product decisions.

In today’s digital-first retail environment, ecommerce data plays a critical role in shaping

business strategy. As brands and sellers seek to respond to fast-changing market conditions, the

need for clean, timely, and reliable data has never been greater. TagX addresses this demand by

offering flexible, custom-built data pipelines that can extract, normalize, and deliver ecommerce

and Amazon data based on each client’s specific goals.

The company’s latest service enhancements include expanded Amazon data capabilities,

allowing clients to collect detailed product listings, pricing trends, stock availability, review

analysis, and seller intelligence across multiple Amazon marketplaces. With support for Amazon

domains including Amazon.com, Amazon.in, Amazon.co.uk, and others, TagX enables region-

specific data strategies tailored to individual markets and product categories.

According to a spokesperson from TagX, “Our mission has always been to simplify access to

ecommerce data. With our new Amazon data features, clients can track competitor products,

monitor market trends, and feed data directly into their tools—without dealing with manual

scraping or inconsistent results.”

TagX offers a wide range of ecommerce data services to support teams across industries

including retail, fashion, electronics, health and beauty, and consumer goods. These services

include structured product data extraction from marketplaces, real-time price monitoring,

inventory tracking, and custom API integrations. The company also supports geo-targeted data

collection, allowing clients to obtain ecommerce datasets filtered by region, language, currency,

or category.

http://www.einpresswire.com
http://www.tagxdata.com
http://www.tagxdata.com/ecommerce-api
http://www.tagxdata.com/product/amazon


Unlike traditional scraping tools or one-size-fits-all datasets, TagX builds custom solutions based

on each client’s data needs. After an initial consultation, the TagX team designs and implements

a dedicated data pipeline that pulls only the required information, cleans and structures it

according to client preferences, and delivers it on the desired schedule in the preferred format.

Supported formats include JSON, CSV, XML, and direct API integration, making it easy for clients

to feed ecommerce data into internal systems, business intelligence tools, or AI workflows.

One key differentiator of the TagX platform is its ability to support high-frequency data updates.

Clients can receive ecommerce data as frequently as needed—daily, hourly, or in near real-

time—depending on their operational requirements. For example, a client focused on dynamic

pricing can receive frequent price updates across specific Amazon categories, enabling

automated price optimization based on competitor changes.

Clients using TagX's Amazon data services benefit from visibility into key data points such as

product titles, ASINs, bullet points, descriptions, images, stock status, seller rankings, and buy

box presence. Additionally, the company supports extraction and analysis of customer reviews

and ratings, allowing brands to monitor sentiment, identify product issues, and uncover

emerging trends.

Recent use cases include global retail teams tracking 10,000+ Amazon SKUs to benchmark

pricing, a D2C brand monitoring inventory movement across marketplaces, and a product

research firm using Amazon review data for market validation. Each of these engagements

leveraged the custom nature of the TagX platform to access precisely the ecommerce data

needed—nothing more, nothing less.

As ecommerce continues to evolve, companies are seeking long-term partners who can offer not

just raw data, but strategic support. TagX’s flexible delivery model and white-glove service

approach ensure clients receive ecommerce data they can trust—delivered in a format they can

immediately use.

“Our clients don’t have time to clean or reformat raw data,” the spokesperson added. “They need

ecommerce data that plugs directly into their workflows. That’s what we build.”

With ecommerce now accounting for a significant share of global retail, data-driven decision-

making is no longer optional. Product managers, data analysts, marketing teams, and pricing

strategists all rely on real-time insights to guide their actions. TagX’s ecommerce data services

offer a competitive edge by transforming publicly available online information into structured,

business-ready datasets.

In addition to supporting ecommerce and Amazon data pipelines, TagX provides dedicated

support during the onboarding and integration phases. This ensures each client’s systems and

processes align with how the data is delivered. Clients also benefit from ongoing monitoring and

updates, ensuring consistent data quality even as websites or marketplace structures change.



TagX’s client base spans startups, mid-sized ecommerce brands, research agencies, enterprise

retailers, and global marketplaces. Its scalable infrastructure and hands-on approach make it

suitable for both one-off projects and long-term data partnerships. The company’s commitment

to compliance, transparency, and ethical data collection has made it a trusted provider in a

competitive and fast-moving industry.

Founded with the goal of making data access simpler and smarter, company continues to

expand its capabilities to meet the growing needs of modern ecommerce. As businesses look to

automate decisions, optimize listings, and react to competitor moves in real time, having reliable

ecommerce data is essential.

By combining powerful data technology with personalized service, TagX helps clients eliminate

the noise and focus on what matters—making better decisions, faster.

About TagX

TagX is a data solutions company specializing in ecommerce data extraction, transformation, and

delivery. Headquartered in Dubai, TagX supports businesses across industries with high-quality,

structured data pipelines tailored to specific needs. The company’s services include product data

extraction, price monitoring, Amazon data solutions, inventory tracking, and geo-targeted

intelligence. TagX enables smarter, faster decisions with custom APIs and scalable infrastructure.
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This press release can be viewed online at: https://www.einpresswire.com/article/837199238
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