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DonutNV Franchisee Bryan Humphrey
Expands in Apollo Beach, Florida as Brand
Earns Recognition from Entrepreneur
Magazine

Multi-Unit Franchisee Adds New Donut Trailer to His Business to
Support Customer Demand in the Greater Tampa Area

APOLLO BEACH, FL, UNITED STATES, August 8, 2025
/EINPresswire.com/ -- DonutNV, recently named one of the
best brands for multi-unit owners by Entrepreneur Magazine in
its July-August 2025 issue, celebrates the expansion of
franchisee Bryan Humphrey's thriving operation in Apollo
Beach, Florida, with the addition of his second mobile donut
trailer. Humphrey’'s DonutNV trailers have become a beloved
staple in the community, serving fresh mini donuts and
premium coffee while creating memorable experiences at local
events. His success with this second trailer underscores
DonutNV's scalable model, ideal for multi-unit franchisees
seeking growth and profitability.

Humphrey, a seasoned entrepreneur with a background in
hospitality and sales, was drawn to DonutNV for its unique
blend of community engagement and a standout product. “I
chose DonutNV because | absolutely fell in love with the
product,” he said. “It allows me to work with people and
engage with the community—two things I've always been
passionate about. It also gave me the opportunity to showcase
my work ethic and bring the party to anyone who wanted to enjoy our delicious donuts.”

Bryan Humphrey, Owner
Operator DonutNV Apollo
Beach, Florida

The Entrepreneur Magazine recognition highlights DonutNV's turnkey, mobile model, low startup
costs, and flat royalty fees, making it an ideal choice for multi-unit owners like Humphrey, who
has now scaled to a second trailer. “Joining a franchise made sense for me because | wanted to
create immediate impact and partner with a proven product and system,” he explained. “I've
seen great success in getting people to try our product—and once they do, it speaks for itself. If |
had tried to build this from scratch, | would have spent significant time in trial and error,


http://www.einpresswire.com
https://www.entrepreneur.com/franchises/directory/top-multiunit-ranking?type=multisearch&amp;data1=randomize:false,rankId:tm&amp;sort=f500&amp;sortMethod=global&amp;globalLimit=25
https://www.facebook.com/DonutNVApolloBeachFlorida
https://www.facebook.com/DonutNVApolloBeachFlorida

developing a product and a brand
simultaneously.”

Humphrey's daily operations reflect the
hustle required to manage multiple

trailers. “No two days are the same, but
most involve a mix of outreach to T |gmouEs
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secure future events, restocking the Party Box
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trailers, performing maintenance, BuckeR
keeping everything clean and
organized, and creating social media

content,” he shared. He attributes his %
achievements to key traits: “A great S
franchisee is someone who takes full 14 || = | =
and total accountability for the effort = | {
they put into the business. Hustle,
attitude, and perseverance are three
key traits that drive success with
DonutNV.”
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The robust support from DonutNV’s corporate team has been pivotal in Humphrey's expansion
to a second trailer. “My experience with corporate support has been tremendous,” he said.
“Anytime I've had a question or encountered something
“ that prevented me from operating effectively, the
If | had tried to build this corporate team has stepped in to assist. Beyond that, they
provide multiple channels for franchisees to connect and
support one another, which makes the journey feel
collaborative rather than isolating.” This support, paired
with DonutNV's scalable systems, has earned the brand
high praise from Entrepreneur Magazine for empowering
multi-unit owners.

from scratch, | would have
spent significant time in trial
and error, developing a
product and a brand
simultaneously”

Bryan Humphrey

Humphrey’s addition of a second trailer aligns with his ambitious vision for the future. “My long-
term goal is to build a sustainable mobile business with strong, lifelong relationships in the
community,” he said. “l plan to scale the operation with additional trailers to meet growing
demand and continue delivering high-quality products. | want people to know that when they
hire DonutNV Apollo Beach, they're getting an exceptional product, a joyful and memorable
experience, and an owner operator who takes pride in delivering excellence.”

Humphrey's family has been a vital source of support, celebrating his rapid success with both
trailers. “My family is extremely proud of what I've accomplished in such a short time,” he noted.
“Their encouragement has been key to keeping me grounded and motivated.”



For aspiring entrepreneurs, Humphrey
offers candid advice:
“Entrepreneurship is hard. If you're not
willing to put in the long hours, make
sacrifices, and do the dirty work, then
business ownership might not be for
you. But if you are willing to commit,
owning a business can be incredibly
liberating and rewarding.”

DonutNV's recognition by Entrepreneur
Magazine as a top brand for multi-unit
owners, combined with Humphrey’s
expansion to a second trailer in Apollo
Beach, signals the brand’s growing
momentum. For more information
about franchise opportunities with
DonutNV, visit
www.DonutNVFranchise.com.

Bryan and Jenn Humphrey Attend DonutNV Annual
Franchisee Conference
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Bryan Humphrey Unveils Trailer 2 & DonutNV
Cybertruck

This press release can be viewed online at: https://www.einpresswire.com/article/838080268
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