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2025 Xiaohongshu Influencer Pricing Guide
Reveals True Cost of China Marketing

Comprehensive report reveals beauty
KOLs command 50% premium while
video content drives 2.3x engagement on
China's fastest-growing lifestyle platform

Xiaohongshu Influencer Rate Reference (2025 Edition)

Influencer Type Follower Count Price Range per Post

TORONTO, ON, CANADA, August 11, o | s s e s
2025 /EINPresswire.com/ -- With over e T e
260 million monthly active users and a p L | p
78% year-over-year growth in
commercial transactions, Xiaohongshu
(internationally known as RedNote) has
emerged as China's most influential
lifestyle commerce platform. As global
brands increasingly seek to penetrate the Chinese market through authentic content marketing,
understanding the true costs and complexities of RedNote influencer campaigns has become

critical for successful market entry.

2025 Xiaohongshu influencer pricing reference guide
showing rates by follower tiers from Nano KOCs to
Top-tier KOLs, with placement recommendations for
each category.

Executive Summary
“ This comprehensive report, compiled from data by Prizm
Digital (2025), WalktheChat, and FCA Singapore, reveals
that RedNote influencer pricing ranges from $70 for micro-
influencers to over $7,000 for top-tier livestream
placements. The platform's unique ecosystem demands
channels, with micro- specialized strategies, with beauty and parenting verticals
influencers delivering up to commanding 30-50% premiums and video content
312% RO in just 6 months.” consistently outperforming static posts in both
engagement and pricing.
Influencer Pricing Tiers: A Detailed Breakdown
The RedNote influencer ecosystem operates on a clearly

Brands utilizing KOL
collaborations on RedNote
see conversion rates 2.3x
higher than traditional

Ding Liu, China Marketing
Expert

defined tier system based on follower count and engagement metrics:
Micro-Influencers (Under 10,000 followers)

Image posts: ¥500-¥2,000 ($70-$280)
Short videos: ¥800-¥3,000 ($110-$420)
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Average engagement rate: 5-8% : - .
Average Xiaohongshu Influencer Pricing by Tier (2025)
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Bar chart comparing average Xiaohongshu influencer
followers)

pricing for image posts versus video posts across
three tiers, showing video content commands

Image posts: ¥10,000-¥30,000+ premium rates at all levels.

($1,400-$4,200)
Short videos: ¥1 51000_¥50,000 ($2,1 00- 100+ Content Engagement Effectiveness on Xiaohongshu
$7,000)

Livestream sessions: Starting at
¥50,000 ($7,000)

Average engagement rate: 2-4%
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These benchmarks, validated across
multiple industry sources including
Prizm Digital's Xiaohongshu Influencer
Cost Report 2025, represent a 15-20%
increase from 2024 rates, reflecting the
platform's growing commercial value.
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Image Posts Short Videos Livestreams
Vertical Specialization: The Premium Content engagement effectiveness comparison on
Factor Xiaohongshu platform, demonstrating livestreams
Content verticalization significantly achieve the highest engagement scores, followed by

impacts pricing structures on RedNote.  short videos and image posts.
Our analysis reveals distinct pricing

premiums across key categories:

Beauty and Skincare KOLs (Key Opinion Leaders) command the highest rates, averaging ¥15,000
($2,100) per post for accounts with 100,000 followers—approximately 50% higher than general
lifestyle influencers. This premium reflects their audiences' high purchase intent, with conversion
rates typically reaching 3-5% compared to the platform average of 1.5%.

Parenting and Mother-Baby Content Creators follow closely, with rates 30-40% above baseline. A
parenting influencer with 50,000 followers typically charges ¥6,000 ($840) per post, compared to
¥4,000 ($560) for travel or food influencers of similar size.

Fashion and Luxury Influencers occupy a unique position, with pricing highly dependent on
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brand partnerships and audience demographics. International luxury brands report paying 2-3x
standard rates for exclusive collaborations with fashion KOLs who demonstrate strong purchase
influence among tier-1 city consumers.

Platform Comparison: RedNote vs. Competitors
When evaluating RedNote against other Chinese social platforms, several distinctions emerge:

Douyin (TikTok China): Video-only content commands 20-30% lower rates for comparable reach
Weibo: Celebrity influencers charge 2-3x more, but conversion rates average 40% lower
Bilibili: Long-form content creators charge similar rates but require 3-4x production investment

RedNote's advantage lies in its highly engaged, purchase-ready audience, with 67% of users
reporting they've made purchases based on platform recommendations—significantly higher
than Douyin's 45% or Weibo's 28%.

Access Barriers and Solutions

The most significant challenge for international brands entering RedNote marketing is platform
access. Xiaohongshu's official Pugongying influencer platform requires:

Mainland China business license

Chinese tax identification number

Local bank account for transactions
Mandarin-speaking campaign management team

These requirements effectively block 95% of overseas advertisers from direct platform access.
Third-party analytics tools like Qiangua provide performance metrics but lack booking
capabilities, creating a critical gap in the campaign execution chain.

MVP Studio addresses these barriers by providing compliant access to RedNote's influencer
ecosystem through verified credentials, enabling overseas companies to:

Browse and analyze influencer profiles with real-time data
Negotiate rates and terms through native-speaking intermediaries
Execute payments through compliant cross-border channels
Monitor campaign performance with integrated analytics

Strategic Implementation: The 5-3-2 Testing Model

Industry best practices recommend a phased approach to RedNote influencer marketing:

Phase 1: Diversified Testing (Weeks 1-4)

Select five influencers across different tiers and verticals. Allocate 40% of the test budget to
micro-influencers, 40% to mid-tier, and 20% to one top-tier creator. This distribution allows for
risk mitigation while testing various audience segments.

Phase 2: Performance Optimization (Weeks 5-8)

Based on engagement metrics and conversion data, concentrate 70% of the campaign budget on
the three best-performing influencers. Key performance indicators should include not just likes



and comments, but also profile visits, saves, and trackable conversions through Juguang
advertising suite.

Phase 3: Long-term Partnerships (Weeks 9+)

Establish exclusive or semi-exclusive relationships with the two highest-ROI influencers. Long-
term collaborations typically yield 25-40% better results than one-off posts, as audiences
develop trust through repeated exposure.

ROI Expectations and Measurement

Recent case studies demonstrate strong returns for well-executed RedNote campaigns:

Australian Skincare Brand: 312% ROI over 6 months with micro-influencer strategy

Korean Fashion Label: 89,000 new followers and $420,000 in attributable sales from 3-month
campaign

Canadian Supplement Company: 45% reduction in customer acquisition cost compared to
traditional Chinese marketing channels

Measurement capabilities have significantly improved with Xiaohongshu's Juguang advertising
platform integration, allowing brands to track:

Direct conversion attribution

Multi-touch customer journeys

Cross-platform retargeting opportunities

Detailed demographic and psychographic insights

Key Recommendations for Market Entry

Budget Planning: Allocate minimum $15,000 for meaningful test campaigns, with 60% for
influencer fees and 40% for content production and platform management

Content Strategy: Prioritize video content despite higher costs—video posts generate 2.3x more
engagement and 1.8x better conversion rates

Timing Considerations: Launch campaigns 2-3 months before peak selling seasons, as RedNote
users typically have longer consideration periods than other platforms

Compliance Priority: Partner with verified agencies or platforms to ensure full regulatory
compliance and avoid account restrictions

Localization Focus: Invest in native content creation rather than translated materials—authentic
local content performs 4x better

Looking Forward

As RedNote continues its trajectory toward 300 million users by 2026, influencer rates are
projected to increase another 20-25%. Brands entering now can establish presence before
market saturation, benefiting from current pricing levels and less competitive content
environment.

The platform's evolution toward integrated commerce, with features like in-app checkout and
livestream shopping, will further enhance ROI potential for brands that build strong influencer



relationships today.

Next Steps
For detailed consultation on RedNote market entry strategies and compliant influencer access,
contact Mega Volume Production marketing team.

yang zheng

Mega volume production Inc.
+1 647-688-8118
info@mvpdata.net

Visit us on social media:
LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/838876865

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2025 Newsmatics Inc. All Right Reserved.


http://www.mvpdata.net/contact
https://www.linkedin.com/company/108271867
https://www.einpresswire.com/article/838876865
https://www.einpresswire.com/editorial-guidelines

