
Under the leadership of Ivan Bosnjak,
Beconcept emerges as one of the fastest-
growing boutique agencies in Italy

Entrepreneur and Digital Strategist Ivan

Bosnjak - Beconcept's co-founder and

CEO.

Beconcept recently filed its 2024 financials, showing

just over €1.04 million in revenue.

ITALY, August 14, 2025 /EINPresswire.com/ --

Entrepreneur, digital strategist, and co-founder

and CEO of Beconcept, Ivan Bosnjak, has

announced that his firm has filed over €1.04

million in revenue for the year 2024, making them

one of the fastest-growing boutique agencies in

Italy. With this recent filing, Beconcept has

achieved approximately 29% CAGR since 2020

while advising brands across Europe, the U.S. and

the Middle East.

Ivan Bosnjak, an entrepreneur and strategist, has

built Beconcept Studio with a mission to turn

business goals into measurable results - “Not

slogans. Not hype. Measurable results.”

Speaking to the media, 33-year-old Ivan Bosnjak

said, “When Beconcept filed its 2024 financials

showing just over €1.04 million in revenue, it

wasn’t merely another year on the books.  It

marked a new threshold: a 21‑person strategy‑first studio now among the top 3% (approx.) of

Italian agencies by turnover, and a quiet proof that discipline can outperform noise.”

Since the founding of Beconcept, Ivan Bosnjak has ensured that the company’s approach reads

more like an engineer’s playbook than a marketing brochure. At Beconcept, every engagement

starts with analysis, moves into strategy, becomes a roadmap & development plan, flows

through go‑to‑market & validation, and—only then—scales. Each contract is anchored to clear

milestones, KPIs, and a shared operational Gantt, with periodic reporting that makes

progress—and accountability—unmistakably visible to the client. This approach is completely

different from traditional "trust me" marketing strategies.

http://www.einpresswire.com
https://ivanbosnjak.com/
https://www.beconcept.studio/


“Creativity matters,” he said, “but sequence and measurement are what compound.”

Beconcept’s revenue trajectory underscores that philosophy. From €376,000 in 2020 to

€1,044,000 in 2024, the studio delivered an approximately 29% compound annual growth rate.

Today, the team manages €3M+ in annual ad spend for clients and maintains partnerships

across the Meta, Google, Woo, Stripe, and Iubenda ecosystems. Nearly one in four e‑commerce

projects managed by Beconcept in the last three years has doubled revenue, outcomes achieved

without leaning on celebrity case studies or vanity metrics. Following its success, Beconcept has

earned accolades in the industry, including multiple Site of the Day honors and an invitation to

an exclusive Meta HQ session limited to just eight agencies. It’s the kind of validation that tends

to happen when the work speaks for itself.

Headquartered in Italy and active across Europe, Beconcept also supports selected projects in

the United States and Middle East, applying the same digital strategist rigor across

categories—luxury, automotive, retail, and performance commerce.  Over the years, Ivan

Bosnjak has advised household names including Rio Mare, Loro Piana, Land Rover, and

Valentino Rossi, while protecting client confidentiality and focusing on outcomes rather than

logos.

Founders and operators gravitate to Bosnjak for clarity.  The studio’s sequencing, i.e., analysis,

strategy, roadmap,  go‑to‑market and scaling, is designed to reduce risk and surface where

impact will be most disproportionate. This results in a digital strategy that can be inspected,

budgeted, and tuned in real time.

Ivan Bosnjak sums it up simply: “Strategy is the shortest path between an objective and a

measurable result.” 

While Ivan Bosnjak’s public focus is Beconcept, he also contributes strategically to ventures

where measured impact is the product.

1. Fasto Srl — an Innovative Startup based in Milan, Q4 2025 public launch planned. 

Fasto modernizes luxury supercar rental with a fully digital, AI‑assisted platform; Fasto is also a

registered EU trade mark (EUTM).

2. Luc.ia Srl — a business‑controlling SaaS for SMEs, where Ivan Bosnjak is a co‑founder

focused on strategy and marketing. The product helps entrepreneurs and CFOs turn certain,

real‑time operational data into forward‑looking decisions; early traction includes nearly ten

paying customers in under three months.

These initiatives reinforce Bosnjak’s core narrative: see the path others miss, then make it

measurable.

Beconcept, by the numbers: 

- CAGR: 29% approx. over the period



- Team: 21 professionals

- Ad spend managed: €3M+ annually

- Results: ~25% of supported e‑commerce projects doubled revenue in the last three years

- Ecosystem: Partnerships across Meta, Google, Woo, Stripe, Iubenda

- Recognition: Multiple Site of the Day wins; Meta HQ invitation (8 agencies total)

For inquiries, email Ivan Bosnjak at ivan@beconcept.studio. 

Learn more:

www.ivanbosnjak.com

www.beconcept.studio

Ivan Bosnjak

BECONCEPT
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