
Master Data Management Market Reach USD
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Globally

WILMINGTON, DE, UNITED STATES, August 18, 2025 /EINPresswire.com/ -- Allied Market Research

published a new report, titled, "Master Data Management Market Reach USD 74.5 Billion by 2032

Growing at 16.3% CAGR Globally." The report offers an extensive analysis of key growth

strategies, drivers, opportunities, key segments, Porter’s Five Forces analysis, and competitive

landscape. This study is a helpful source of information for market players, investors, VPs,

stakeholders, and new entrants to gain a thorough understanding of the industry and determine

steps to be taken to gain competitive advantage. 

The global master data management market size was valued at USD 16.8 billion in 2022 and is

projected to reach USD 74.5 billion by 2032, growing at a CAGR of 16.3% from 2023 to 2032. 

Request Sample Report (Get Full Insights in PDF – 349 Pages) at:

https://www.alliedmarketresearch.com/request-sample/775

Driving Factors  

Surge in amount and complexity of data drive the market growth. In addition, rise in need for

data governance and regulatory compliance drive the growth of the market. However, increasing

cost & ROI and rise in culture barriers posed by organizations is expected to hamper the growth

of the market. Furthermore, rise in integration of new technologies is anticipated to create

lucrative growth opportunities for the market.

Market Segmentation 

The master data management market is segmented into component, deployments model,

enterprise size and end user. On the basis of component, it is categorized into solution and

services. On the basis of deployment mode, it is bifurcated into on-premise and cloud. On the

basis of enterprise size, it is bifurcated into large enterprise and small and medium-sized

enterprises. On the basis of end user, it is fragmented into BFSI, IT and telecom, healthcare, retail

and e-commerce, government, manufacturing, and others. On the basis of region, it is analyzed

across North America, Europe, Asia-Pacific, and LAMEA.

Competition Analysis:

http://www.einpresswire.com
https://www.alliedmarketresearch.com/master-data-management-market
https://www.alliedmarketresearch.com/request-sample/775


The key players companies in the master data management industry include SAS Institute Inc.,

Informatica Inc., Ataccama, Talend, IBM, SAP SE, Broadcom Inc, Cloud Software Group, Inc.,

Amazon Web Services, and Oracle Corporation. Furthermore, it highlights the strategies of the

key players to improve the master data management market share and sustain competition for

master data management industry.

If you have any questions, Please feel free to contact our analyst at:

https://www.alliedmarketresearch.com/connect-to-analyst/775

● Recent Product Upgraded/Development in the Market:

On February 2023, Talend enhanced its master data management and updated Talend Data

Fabric, its end-to-end platform for data discovery, transformation, governance, and sharing. The

addition of data observability enables data professionals to automatically and proactively

monitor the quality of their data over time and provide trusted data for self-service data access.

By leveraging dataset crawling or tags, users can easily uncover data blind spots to discover new

datasets. 

On July 2022, SAS Institute Inc., enhanced its master data management and  performs functions

such as extracting business information from data  sources, capturing data errors through user-

defined business rules and sequesters the data for review and correction.

On March 2021, IBM Corporation enhanced its InfoSphere master data management 12.0 that

provides better compliance support and the ability to speed task resolution decisions with

machine learning assisted stewardship; usability improvements are provided by IBM InfoSphere

Global Name Management 7.0 and IBM InfoSphere Identity Insight 10.0.

● Recent Acquisition in the Market:

On February 2022, IBM acquired Neudesic, a US-based cloud services consultancy specializing

primarily in the Microsoft Azure platform, along with bringing skills in multi-cloud. This

acquisition significantly expanded IBM’s portfolio of hybrid multi-cloud services and further

advance the company’s hybrid cloud and AI strategy.

● Recent Partnership in the Market:

On May 2022, Informatica, an enterprise cloud data management leader partnered with Oracle

that brings Informatica’s industry-leading data integration and governance products to Oracle

Cloud Infrastructure (OCI). In addition, Oracle has named Informatica as a preferred partner for

enterprise cloud data integration and data governance for data warehouse and lakehouse

solutions on OCI. Through this initiative, Oracle and Informatica integrated Informatica’s

Intelligent Data Management Cloud (IDMC) with Oracle Autonomous Database, Oracle Exadata

https://www.alliedmarketresearch.com/connect-to-analyst/775


Database Service, Oracle Exadata Cloud@ Customer, and Oracle Object Storage. Informatica and

Oracle plan to make these offerings available in the Oracle Cloud Marketplace.

Buy Now & Get Exclusive Discount on this Report (349 Pages PDF with Insights, Charts, Tables,

and Figures) at: https://www.alliedmarketresearch.com/master-data-management-

market/purchase-options

COVID-19 Scenario 

● The COVID-19 pandemic raised attention to the significance of master data management

(MDM), which provides accurate and trustworthy data for decision-making. Organization

required comprehensive understanding of their data as they traverse the crisis in order to make

wise decision and respond fast in response to shifting market condition.

●  Robust MDM solutions are growing more important than ever due to pandemic accelerated

the adoption of digital technology and remote work. MDM system that guarantee data quality,

consistency and security across several platforms and devices are necessary for organization

that staff work remotely and access data from multiple sources.

● Additionally, the outbreak impacted market dynamic and consumer behavior. To satisfy the

changing needs of their customers, businesses need to adapt their business plans and method.

In a market environment that is constantly evolving, MDM solutions are essential in giving

businesses a single, unified understanding of their customer data. This allows them to

personalized their products, boost customer interaction and increase customer loyalty.

Thanks for reading this article, you can also get an individual chapter-wise section or region-wise

report versions like North America, Europe, or Asia. 

If you have any special requirements, please let us know and we will offer you the report as per

your requirements. 

Lastly, this report provides market intelligence most comprehensively. The report structure has

been kept such that it offers maximum business value. It provides critical insights into market

dynamics and will enable strategic decision-making for existing market players as well as those

willing to enter the market. 

Other Trending Reports: 

Web real-time communication market  

Web application firewall market  
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Allied Market Research (AMR) is a market research and business-consulting firm of Allied

Analytics LLP, based in Portland, Oregon. AMR offers market research reports, business

solutions, consulting services, and insights on markets across 11 industry verticals. Adopting

extensive research methodologies, AMR is instrumental in helping its clients to make strategic

business decisions and achieve sustainable growth in their market domains. We are equipped

with skilled analysts and experts and have a wide experience of working with many Fortune 500

companies and small & medium enterprises. 

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various

companies. This helps us dig out market data that helps us generate accurate research data

tables and confirm utmost accuracy in our market forecasting. Every data company in the

domain is concerned. Our secondary data procurement methodology includes deep presented

in the reports published by us is extracted through primary interviews with top officials from

leading online and offline research and discussion with knowledgeable professionals and

analysts in the industry. 
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This press release can be viewed online at: https://www.einpresswire.com/article/840870042

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
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