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Growing 14.7% CAGR | AdTech Market Reach
USD 2.9 Trillion by 2031 Globally

WILMINGTON, DE, UNITED STATES, August 26, 2025 /EINPresswire.com/ -- Allied Market Research
published a new report, titled, “Growing 14.7% CAGR | AdTech Market Reach USD 2.9 Trillion by
2031 Globally.” The report offers an extensive analysis of key growth strategies, drivers,
opportunities, key segment, Porter’s Five Forces analysis, and competitive landscape. This study
is a helpful source of information for market players, investors, VPs, stakeholders, and new
entrants to gain thorough understanding of the industry and determine steps to be taken to gain
competitive advantage.

The global Adtech market was valued at USD 748.2 billion in 2021, and is projected to reach USD
2.9 trillion by 2031, growing at a CAGR of 14.7% from 2022 to 2031.

Request Sample Report (Get Full Insights in PDF - 408 Pages) at:
https://www.alliedmarketresearch.com/request-sample/A53696

Driving Factors in Adtech Market

The growing digital and internet penetration around the world, the increase in the adoption of
AdTech solution to enhance operation & productivity, and the rising adoption of advanced
technology such as artificial intelligence (Al), machine learning, and AR/VR, among others drive
the AdTech market. The rising gaming industry and growing social media apps such as Facebook,
WhatsApp and others will present new growth opportunities for the global AdTech market in the
coming years.

Market Segmentation of Adtech Market

The Adtech market is segmented into solution, advertising type, enterprise size, platform,
industry vertical, and region. As per solution, it is bifurcated into demand-side platforms (DSPs),
supply-side platforms (SSPs), ad networks, data management platforms (DMPs) and others.
According to advertising type, it is divided into programmatic advertising, search advertising,
display advertising, mobile advertising, email marketing, native advertising, and others.
Depending on enterprise size, the market is segregated into small & medium-sized enterprises
and large enterprises. According to platform, the market is segregated into mobile, web, and
others. By industry vertical, the market is classified into BFSI, IT & telecom, retail & consumer
goods, education, healthcare, media and entertainment, and others. Region wise, it is analyzed


http://www.einpresswire.com
https://www.alliedmarketresearch.com/adtech-market-A53696
https://www.alliedmarketresearch.com/request-sample/A53696

across North America, Europe, Asia-Pacific, and LAMEA.
Key Players in Adtech Market

The key players that operate in the AdTech market analysis are Adobe Inc., Alibaba Group
Holding Limited, Amazon.com, Inc., Oracle Corporation, Google LLC, InMobi, Meta Platforms, Inc.,
Microsoft Corporation, Twitter, Inc., and Verizon Communications Inc. These players have
adopted various strategies to increase their market penetration and strengthen their position in
the AdTech industry.

If you have any questions, Please feel free to contact our analyst at:
https://www.alliedmarketresearch.com/connect-to-analyst/A53696

Key Strategies/Development in Adtech Market

0 In February 2023, InMobi Technology Services Private Limited partnered with Point Pickup.
InMobi Commerce delivers an industry-first product discovery and monetization solution
through adtech services to Point Pickup’s grocery retail partners helping maximize their media-
derived revenues while engaging and inspiring shoppers.

0 In October 2022, Amazon Inc., launched new advertising capabilities at its Unboxed event in
New York. Many of the enhancements represent an easier way-in for smaller and emerging
brands. These include features like campaign presets and campaign recommendations, as well
as a simple video creation tool. In addition, key players also partnered and collaborated to
provide better and enhanced adtech services.

0 InJune 2022, Oracle Advertising and Azerion expanded its partnership to offer enhanced
adtech protection. Implementing Oracle Advertising bot filtration helps support Azerion in its
objective to bring clean supply to marketers, through its proprietary SSP, Improve Digital.

0 On March 23, 2022, Oracle Moat, part of Oracle Advertising and Anzu.io, the in-game
advertising platform, partnered and introduced first-to-market viewability measurement for in-
game ads. This means advertisers working with Anzu have access to third-party viewability
verifications and in-view metrics by Oracle Moat when running in-game ads, either direct or
programmatically, on mobile and PC.

0 In February 2021, ArabyAds, Dubai’s adtech startup acquired compatriot Dmenta to
strategically fortify complementing offerings and to achieve greater scale together related to
adtech solutions in the region. ArabyAds is an advertising intelligence firm that provides
marketing solutions for businesses in the Middle East and North Africa region.

Buy Now & Get Exclusive Discount on this Report (408 Pages PDF with Insights, Charts, Tables,
and Figures) at: https://www.alliedmarketresearch.com/adtech-market/purchase-options
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Based on region, the market in North America was the largest in 2021, accounting for nearly two-
fifths of the global AdTech market. The increasing investment in advanced technologies such as
AdTech solution to improve businesses and the customer experience are anticipated to propel
the growth of AdTech market in North America. However, the market in Asia-Pacific is likely to
dominate in terms of revenue and show the fastest CAGR of 17.7% during the forecast period.
This is attributed to the increase in penetration of digitalization and higher adoption of advanced
technology in the region.

Based on solution, the demand-side platforms (DSPs) segment contributed to the largest share
of more than one-third of the global AdTech market in 2021. As DSP technology helps utilize the
ad money in a very efficient way, businesses don't waste this money on ad space that won't
induce results. Furthermore, demand-side platforms are an evolution of ad networks, which
have been incorporating capabilities like real-time bidding into their offering as well. However,
the data management platforms (DMPs) segment is expected to lead in terms of revenue and
witness the fastest CAGR of 18.7% from 2022 to 2031.

Based on application, the large enterprises segment grabbed the highest share of more than
three-fifths of the AdTech market in 2021 and is expected to dominate the market in 2031. This is
due to the high adoption of AdTech solutions in large organizations. However, the small and
medium-sized enterprises segment would witness the fastest CAGR of 17.5% from 2022 to 2031.
This is owing to digitalization and increasing investment in advanced technology such as Al/ML,
AR/VR, and others.

Thanks for reading this article, you can also get an individual chapter-wise section or region-wise
report versions like North America, Europe, or Asia.

If you have any special requirements, please let us know and we will offer you the report as per
your requirements.

Lastly, this report provides market intelligence most comprehensively. The report structure has
been kept such that it offers maximum business value. It provides critical insights into the
market dynamics and will enable strategic decision-making for the existing market players as

well as those willing to enter the market.

Other Trending Reports:

Wi-SUN Technology Market
0T in Smart Cities Market

About Us:

Allied Market Research (AMR) is a market research and business-consulting firm of Allied
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Analytics LLP, based in Portland, Oregon. AMR offers market research reports, business
solutions, consulting services, and insights on markets across 11 industry verticals. Adopting
extensive research methodologies, AMR is instrumental in helping its clients to make strategic
business decisions and achieve sustainable growth in their market domains. We are equipped
with skilled analysts and experts and have a wide experience of working with many Fortune 500
companies and small & medium enterprises.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing
high-quality data and insights. We are in professional corporate relations with various
companies. This helps us dig out market data that helps us generate accurate research data
tables and confirm utmost accuracy in our market forecasting. Every data company in the
domain is concerned. Our secondary data procurement methodology includes deep presented
in the reports published by us is extracted through primary interviews with top officials from
leading online and offline research and discussion with knowledgeable professionals and
analysts in the industry.
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This press release can be viewed online at: https://www.einpresswire.com/article/843199438

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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