
India’s Unsold Homes Meet a Digital
Generation: A ₹49 Challenge Reframes the
Debate

#BookYourHome49

#BookYourHome49 blends reels, escrow tech & idle property

rehab to spark debate on affordable housing for a new

generation

DEHRADUN, UTTARAKHAND, INDIA, September 2, 2025

/EINPresswire.com/ -- India’s housing sector has long

carried a paradox: millions of unsold homes on one side,

and millions of families aspiring for affordable shelter on

the other. Analysts estimate the value of stuck or idle

inventory at over ₹5 trillion nationwide, a bottleneck with

major economic and social implications.

Now, a small but symbolic digital campaign is attempting

to bring the conversation into the mainstream. Called

#BookYourHome49, it encourages young Indians to

reflect on the meaning of homeownership by sharing

short-form videos that link everyday spending — a cup of

coffee, a movie ticket — to a symbolic ₹49 entry point.

A New Medium for an Old Issue

With more than 450 million Indians active on Instagram Reels, YouTube Shorts, and Moj, the

initiative leverages the same platforms that typically drive entertainment trends. The goal: spark

a dialogue around housing aspirations, trust in real estate, and transparency in transactions.

“This is about restoring confidence,” said Shivam Badoni, CTO of Aawas Yojana, the platform

facilitating the campaign. “Housing in India has often been associated with delays and opacity.

Digital escrow frameworks can make transactions more transparent.”

Local Pilots, National Context

The pilot phase in Uttarakhand has projected potential recovery of ₹5,200 crore worth of unsold

housing stock, creating jobs and fiscal inflows. Observers note that if expanded nationally, the

approach aligns with both the government’s Housing for All targets and broader employment-

generation goals.

http://www.einpresswire.com
https://www.aawasyojana.com/


Every booking is escrow-

protected, digitally verified,

and transparent — the core

message here is trust”

Shivam Badoni, CTO

“This is not limited to Dehradun or Uttarakhand,” added

Raj Chaudhary, Director – Global Expansion. “By using reels

and hashtags, the campaign connects with a digital-first

generation that is rethinking how small actions can scale

into larger movements.”

Why It Matters

Economists argue that rehabilitating idle housing could have multiplier effects across

construction, services, and state revenues. By reframing affordability through digital

participation, the campaign reflects a wider trend in PropTech experiments — using technology

and micro-entry points to engage new demographics.

Whether symbolic gestures like the ₹49 challenge can lead to systemic change remains to be

seen. But analysts agree that the attempt is noteworthy for shifting housing debates into public

digital spaces.
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