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Waterless Cleansers Market to Reach USD
669.7 Million by 2035, Growing at a CAGR of
6.2%, States Fact.MR

Waterless Cleanser Market Analysis, By
Product Type (Cleansing Balms, Cleansing
Oils, and Others),

WATERLESS GLEANSER MARKET

MD, UNITED STATES, September 5,
2025 /EINPresswire.com/ -- The global
waterless cleansers market is expected
to reach USD 669.7 million by 2035, up
from USD 367 million in 2025. During
the forecast period (2025 to 2035), the

industry is projected to expand at a
CAGR of 6.2%. Waterless Cleansers Market

Waterless cleansers help solve actual

consumer needs (solid bars, powders, balms and oils with application requiring little or no
washing water). They are spill-proof, travel-compliant, and actives in concentrates so that they
can provide a similar cleansing effect on smaller quantities. Formats are able to use reduced
preservative loadings and reduced INCI lists to support the requirement of sensitive skin and
clean label demands. They open the field of packaging innovation as well; with push-up
paperboard, metal tin, and pods fixing up/recycling plastic and enhancing recycling. Retailers,
hospitality In compact form factor, shrink, leakage and waste is reduced; single dose sampling
options and amenities programs are supported. Enzyme and ferment powders are sensitized
upon contact, by providing exfoliation, but avoiding lathers with a lot of surfactants. The
mediums comply with airline liquid regulation and make travels easier on the go.

Technologies aiming to resolve water scarcity, plastic-cutting regulations, and the desire of
people to have a portable and low-wasted routine will lead to its future development. Look for
fast- Iteration enzyme stabilization, bio-based surfactants, and rinse-optional systems and
dissolvable films and single-dose beads to hygiene. Retailers are establishing refilling
infrastructures and travel-mini sets; hospitality and airliners introduce leak- free amenities. The
digitally native brands will use LCA information, third-party certification, and subscription to
refills to defend the prices. Efficacy: Superior makeup removal over liquids, substitution with
hard water, and sensorial enhancement to convert mass users without sacrificing sustainability


http://www.einpresswire.com
https://www.factmr.com/report/waterless-cleansers-market

Key unlocks are based on superior makeup-removal efficacy over liquid, compatibility with hard
water, and sensorial improvements that allow a conversion of mass users without compromising
sustainability. The regional markets are focused on water stressed markets and living in cities
with the compact formats as the victors.

Want a Sample Before Buying? Download Free Sample:
https://www.factmr.com/connectus/sample?flag=S&rep id=10933

Key Takeaways from Market Study

The Waterless Cleansers market is projected to grow at 0% CAGR and reach USD 669.7 Million by
2035

The market created an absolute $ opportunity of USD 302.75 Million between 2025 to 2035
North America is a prominent region that is estimated to hold a market share of 5% in 2035
Predominating market players include are Allies Group Pte. Ltd., Blueland, Carter + Jane, Clensta,
Dew Mighty, Ethique, Kao Corporation, Loli Beauty, L'Oréal, Lush.

North America is expected to create an absolute $ opportunity of USD 85.3 Million

“Adoption of water-activated and solid cleansers, clean-label demand, advances in anhydrous
chemistry and refillable packaging, sustainability policies, and routines will drive Waterless
Cleansers growth across retail, travel, and hospitality channels.” says a Fact.MR analyst.

Market Development

The scaling of waterless forms ( powders, solids, melts, sheets) is happening via joint ventures
between beauty companies, contract manufacturers and ingredient houses to address 3 pain
points in the process efficacy, Stability of anhydrous base, low-waste delivery. There is also a co-
development of enzyme-based cleansers, bio-derived surfactants and encapsulated actives that
remain active until activation in water. Packaging workstreams deal with refill pods, paperboard
push-up, aluminium tins and monomaterial packs to support retailer recyclability targets and
extended-producer-responsibility regulations. Blending time-to-market is falling as powder-to-
foam and solid balms SKUs can be formulated with the help of Al and faster test loops (Sensory,
rinseability, hard-water performance).

Under a D2C subscription category, traveling and hospitality accessories are going mainstream
with features such as spill and TSA ready, selling endcaps on drugs stores and specialists D2C.
Anhydrous lines at CMOs offer turn key bases, stability data and ready fill out formats, and such
offers enable the fastest time to launch to market, with a lower capex and capex ratio, with indie
and private-label players. Refill walls and sachet sampling On the retail side, refill walls and the
samples of sizes are piloted to convert liquid users. Asia-Pacific, North America, and Europe are
the most robust as these regions share the messages about water scarcity, the policy of reducing
plastics, and popularity of clean labels. Short-term opportunities: equal or outperform liquid
cleansers in the ability to remove make-up, increase hard-water performance, enhance


https://www.factmr.com/connectus/sample?flag=S&amp;rep_id=10933

fragrance, glide and extend B2B distribution (airlines, hotels, gyms) where the leak-proof formats
reduce cost and waste.

In April 2024, Seadrop Skincare rolled out Hydrating Seafoam Cleanser Beads—crushable,
waterless cleansing tablets packaged in a refillable jar to minimize preservatives and shipping
water.

Browse for A Report: https://www.factmr.com/connectus/sample?flag=S&rep id=10933
More Valuable Insights on Offer

Fact.MR, in its new offering, presents an unbiased analysis of the the Waterless Cleansers
market, presenting historical data for 2020 to 2024 and forecast statistics for 2025 to 2035.

The study reveals essential insights on the basis of the Product Type (Cleansing Balms, Cleansing
QOils, Cleansing Powders, Cleansing Sticks, Micellar Cleansing Wipes, Foaming Tablets / Solid
Concentrates), Formulation (Natural / Botanical, Organic Certified, Vegan / Cruelty-Free,
Dermatologically Tested / Hypoallergenic, Active-Ingredient Focused, Synthetic Blends), Price Tier
(Mass / Economy, Mid-Range, Premium / Luxury), Terget Consumer (Women, Men, Unisex,
Children / Baby Care), Packaging Format (Solid Bar, Stick Packaging, Glass Jars, Metal Tins, Paper-
Based Sachets, Pouches, Refill Pods, Cartridge Systems), Distribution Channel (Online / E-
Commerce, Specialty Beauty Retailers, Department Stores, Hypermarkets / Supermarkets,
Pharmacies / Drugstores, Travel Retail), Across Major Regions of the World (North America, Latin
America, Western Europe, Eastern Europe, East Asia, South Asia & Pacific, and Middle East &
Africa).

Explore More Related Studies Published by Fact.MR Research:

The global waterless shampoo market is expected to reach USD 3,353.8 million by 2035, up from
USD 2,001.0 million in 2025. During the forecast period (2025-2035), the industry is projected to
expand at a CAGR of 5.3%.

The global Cica cream market is expected to reach USD 5.6 Billion by 2035, up from estimated
value of USD 2.6 Billion in 2025. During the forecast period 2025 to 2035, the industry is
projected to expand at a CAGR of 7.8%.
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