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LLM.co Launches New Digital Marketing
Services to Help Brands Influence LLMs and Al
Models

New offering includes Al citation monitoring, hallucination detection, structured data improvement,
and knowledge graph links to help brands show up in Al tools

SEATTLE, WA, UNITED STATES, September 9, 2025 /EINPresswire.com/ -- LLM.co, a leading
provider of private and hybrid large language models for
“ enterprise use, today announced the launch of its newest
offering: LLM Digital Marketing Services, a suite of tools
and strategies designed to help companies ensure their
brands are properly cited, positioned, and represented in
outputs generated by artificial intelligence models.

We're entering an era where
the most valuable digital
real estate is no longer page
one of Google, but the first
paragraph of an Al

response. ” As consumer and business reliance on generative Al

Nate Nead continues to surge—uvia platforms like ChatGPT, Claude,
Gemini, and Perplexity—brands face a new challenge:

visibility in Al-generated responses. LLM.co's new marketing division aims to bridge that gap by
helping organizations influence how their company, products, founders, and content appear (or
don't appear) in Al output.

“We're entering an era where the most valuable digital real estate is no longer page one of
Google, but the first paragraph of an Al response,” said Nate Nead, CEO of LLM.co. “Traditional
SEO and PR won't cut it if your brand is being omitted, misrepresented, or hallucinated by
models trained on stale or incomplete data. Our LLM Marketing Services help you regain
control.”

The Problem: Al as a New Gatekeeper

With Al tools rapidly replacing traditional search for research, shopping, and decision-making,
many brands are discovering they are:

Being omitted entirely from generative answers
Misrepresented through hallucinated claims or outdated data
Cited incorrectly or linked to competitors


http://www.einpresswire.com
https://llm.co
https://marketer.co/ai-marketing

Or simply invisible due to poor structured data, missing schema, or absence from major
knowledge bases

LLM Marketing Services--Full List of Capabilities

LLM.co’s new service arm helps clients proactively manage this shift with the following
offerings:

--Al Agent Attribution Monitoring - Track where and how your brand is mentioned (or omitted) in
ChatGPT, Claude, and other agents

--Synthetic Anchor Creation - Engineer citations and references that LLMs are more likely to
learn from and regurgitate

--Knowledge Graph Linking - Ensure your entity is represented in datasets like Wikidata,
Crunchbase, and others that feed model training

--Schema & Structured Data Optimization - Help models parse your content with enhanced
markup, entity embedding, and structured metadata

--Corpus Injection - Seed trusted, Al-visible content in data-rich environments where LLMs crawl
and learn

--Sentiment & Brand Positioning Audits - Go beyond mentions to understand how LLMs frame
your brand

--Brand Hallucination Monitoring - Detect and correct instances where Al misstates or fabricates
facts about your business

--Prompt Injection for Product Placement - Influence results in tool lists, buyer guides, feature
comparisons, and "best of" outputs

--LLM SEO & Citation Engineering - Integrate semantic optimization to drive inclusion in scraped
datasets and RAG-ready corpora

Use Cases Across Industries
These services are targeted at high-growth and enterprise clients, including:

--SaaS companies seeking placement in Al-generated software lists

--E-commerce brands aiming for product visibility in holiday guides and gift ideas

--PR agencies monitoring and correcting Al coverage for high-profile clients

--Executive teams tracking personal brand references across Al summaries and research tools
--SEO & content teams optimizing content for Al, not just search engines

“This is the next phase of digital marketing,” said Samuel Edwards, Chief Marketing Officer at
LLM.co. “We're helping our clients ensure they're not just showing up in Google, but in the very
language models people use to discover, compare, and choose products. It's Al-native brand
positioning.”

Brands interested in measuring their current Al visibility—or improving it—can start with an LLM



Visibility Audit by visiting https://llm.co/llmo
or contacting the LLM.co team directly.

About LLM.co

LLM.co provides enterprise-grade, private, and hybrid large language model solutions tailored to
compliance-sensitive industries such as law, finance, government, and healthcare. With clients
ranging from law firms to Fortune 500 companies, LLM.co also offers tools for secure
deployment, data ingestion pipelines, RAG frameworks, and now, generative Al marketing
visibility. LLM.co includes decades of experience in advance SEO services, helping some of the
web's most recognized brands gain greater visibility online.
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try to be careful about weeding out false and misleading content. As a user, if you see something
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