
Growing at 33.1% CAGR | Indonesia OTT
Market Reach USD 4.45 Billion by 2027
Globally

WILMINGTON, DE, UNITED STATES, September 10, 2025 /EINPresswire.com/ -- Allied Market

Research published a new report, titled, "Growing at 33.1% CAGR | Indonesia OTT Market Reach

USD 4.45 Billion by 2027 Globally." The report offers an extensive analysis of key growth

strategies, drivers, opportunities, key segments, Porter’s Five Forces analysis, and competitive

landscape. This study is a helpful source of information for market players, investors, VPs,

stakeholders, and new entrants to gain a thorough understanding of the industry and determine

steps to be taken to gain competitive advantage. 

The Indonesia over-the-top market size was valued at USD 870.35 million in 2020, and is

projected to reach USD 16,386.82 million by 2030, registering a CAGR of 31.3% from 2022 to

2031. 

Request Sample Report (Get Full Insights in PDF – 193 Pages) at:

https://www.alliedmarketresearch.com/request-sample/6186

Driving Factors  

Rise in popularity of direct carrier billing in the over-the-top market, increase in adoption of

smartphones and their compatibility with OTT applications, high internet speed, and surge in

subscription of over-the-top videos in Indonesia have boosted the growth of the Indonesia OTT

market. Moreover, economical charges of OTT services supplemented the market growth. On the

contrary, challenges in consumer engagement and dominance in piracy of digital streaming

ecosystem hamper the market growth. On the contrary, shift in focus toward generation of local

content and integration of advanced technologies in OTT services are expected to open lucrative

opportunities for the market growth in the future.

Market Segmentation 

On the basis of device type, it is classified into smart devices, laptops, desktops & tablets, gaming

consoles, set-top box, and others. The content type segment includes video, audio/VoIP, games,

communication, and others. By revenue model, the Indonesia over the top market is categorized

into subscription, advertisement, transactional, and hybrid. The industry vertical segment is

segregated into media & entertainment, education & training, health & fitness, sports & live
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events, IT & telecom, E-commerce, BFSI, government, and others.

Key Players 

Some of the key Indonesia OTT industry players profiled in the report include Amazon Prime

Video, CatchPlay, Iflix, Mola TV, PT. Media Nusantara Citra Tbk. (MNC Media), Netflix Indonesia,

PT Telekomunikasi Selular (Telkomsel), PT. Telekomunikasi Indonesia, Tbk (Telkom Indonesia),

Vidio.com, and Viu. This study includes Indonesia OTT market trends, Indonesia OTT Market

analysis, and future estimations to determine the imminent investment pockets. 

If you have any questions, Please feel free to contact our analyst at:

https://www.alliedmarketresearch.com/connect-to-analyst/6186

By component, the solutions segment held the largest share in 2019, accounting for nearly two-

thirds of the Indonesia OTT market, due to rise in demand for innovative over-the-top solutions

for media sharing by consumers. However, the services segment is projected to portray the

highest CAGR of 35.1% during the forecast period, owing to increase in adoption of services

among end users and effective functioning of software and platform throughout the process.

By user type, the commercial segment held the lion's share in 2019, contributing to more than

half of the Indonesia OTT market, due to numerous benefits provided by these services and rise

in number of enterprises in Indonesia that started using their own OTT services. However, the

personal segment is estimated to register the highest CAGR of 34.3% during the forecast period,

as several individual users are adopting OTT services to launch their own videos.

By end user, the e-commerce segment is anticipated to showcase the highest CAGR of 40.9%

during the forecast period, as the companies in the e-commerce industry are not only using

over-the-top services, but also launching their own on-demand video streaming platforms.

However, the media & entertainment segment held the largest share in 2019, accounting for

more than one-third of the Indonesia OTT market, as the increase in popularity of over-the-top

content has transformed processes and operations of media and entertainment companies.

Buy Now & Get Exclusive Discount on this Report (193 Pages PDF with Insights, Charts, Tables,

and Figures) at: https://www.alliedmarketresearch.com/indonesia-over-the-top-

market/purchase-options

COVID-19 Scenario 

● The COVID-19 outbreak had a positive impact on the growth of the OTT market across the

globe, especially in Indonesia. The rise in demand for OTT services due to growth in online

communication services and increased use of online entertainment platforms supplemented the

market growth.

https://www.alliedmarketresearch.com/connect-to-analyst/6186
https://www.alliedmarketresearch.com/indonesia-over-the-top-market/purchase-options
https://www.alliedmarketresearch.com/indonesia-over-the-top-market/purchase-options


● According to a survey, around 46% viewers watch online content and primetime OTT

consumption of 10 pm to 12 pm has moved to 7 pm onward due to pandemics.

● The rise in time spent on smartphones has increased during the pandemic, which fueled the

growth of the market.

Thanks for reading this article, you can also get an individual chapter-wise section or region-wise

report versions like North America, Europe, or Asia. 

If you have any special requirements, please let us know and we will offer you the report as per

your requirements. 

Lastly, this report provides market intelligence most comprehensively. The report structure has

been kept such that it offers maximum business value. It provides critical insights into market

dynamics and will enable strategic decision-making for existing market players as well as those

willing to enter the market. 

Other Trending Reports: 

Network Equipment Market  

Print on Demand Market  

About Us: 

Allied Market Research (AMR) is a market research and business-consulting firm of Allied

Analytics LLP, based in Portland, Oregon. AMR offers market research reports, business

solutions, consulting services, and insights on markets across 11 industry verticals. Adopting

extensive research methodologies, AMR is instrumental in helping its clients to make strategic

business decisions and achieve sustainable growth in their market domains. We are equipped

with skilled analysts and experts and have a wide experience of working with many Fortune 500

companies and small & medium enterprises. 

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various

companies. This helps us dig out market data that helps us generate accurate research data

tables and confirm utmost accuracy in our market forecasting. Every data company in the

domain is concerned. Our secondary data procurement methodology includes deep presented

in the reports published by us is extracted through primary interviews with top officials from

leading online and offline research and discussion with knowledgeable professionals and

analysts in the industry. 
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This press release can be viewed online at: https://www.einpresswire.com/article/847719254

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something
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Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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