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Social Sherpa Works

From startups to D2C brands, Social

Sherpa earns a 2025 spotlight among

India’s leading creative agencies with its

results-driven brand identity work.

AHMEDABAD, GUJARAT, INDIA,

September 10, 2025 /

EINPresswire.com/ -- In an era where

brands must do more than look good

— they must mean something — Social

Sherpa has quietly positioned itself

among the top creative agencies in

India for 2025. 

Based in Ahmedabad, this strategy-

driven agency combines brand

thinking, production craft, and

measurable marketing to build

identities that perform in the market

and connect with real people.

A compact profile: who Social Sherpa

is

Social Sherpa describes itself as a full-

service creative partner — branding,

packaging, web, graphic design, shoots,

video production, and performance

marketing — with a results-first

mindset. 

The agency highlights hard outcomes

alongside craft: 40+ brands created,

1,000+ videos produced, and 100+

websites designed. 

Their commerce and digital work

http://www.einpresswire.com
https://www.sherpa.social/
https://www.sherpa.social/


includes 50+ e-commerce stores optimised and documented wins, like over 12X ROAS on ads

and many clients ranking on page one of Google.

Their operating model is designed to minimize client risk, featuring a limited-client philosophy,

robust checks and balances, and cross-functional teams that can own projects from start to

finish — thereby reducing handoffs and enhancing accountability.

Why brands need a creative agency in 2025

The marketing landscape has become increasingly fragmented: attention spans are shorter,

competition is global, and buyers expect experiences — not advertisements. 

A modern creative agency does three things well:

1.Clarify — turn business strategy and customer insight into a distinct brand position.

2.Create — translate that position into a coherent visual and verbal system across packaging,

web, video, and campaigns.

3.Convert — connect creative output to measurable business outcomes (traffic, leads,

conversions, retention).

Social Sherpa’s playbook mirrors this flow: Discover → Amplify → Create → Optimize — a practical

loop that aligns strategy with execution and measurement.

What Social Sherpa actually does — services and approach

Social Sherpa offers the full creative stack, but with clear specialisations that matter to clients

who want growth, not just pretty assets:

1.Brand strategy & identity: naming, positioning, brand voice, guidelines, and systems that scale

across touchpoints.

2.Packaging & publication design: product-first design that helps shelf appeal and ecommerce

conversion.

3.Web & e-commerce: Shopify, Webflow, WordPress builds with mobile-first UX and conversion

optimisation.

4.Production & content: lifestyle shoots, brand films, product videos, and rapid social assets —

all managed in-house to maintain creative control.

5.Performance marketing & SEO/GEO: ad strategy, local and on-page SEO, and growth loops

aimed at measurable lift (rankings, ROAS, traffic).

Their process is collaborative and evidence-led: discovery and audits to identify gaps, creative

development rooted in insights, and ongoing optimisation to scale what works. 



This creates a low-risk, high-value relationship for clients.

The team behind the Creative work

At the helm of Social Sherpa is Nitya Umat, Founder & CEO, who brings a rare combination of

financial acumen and creative passion. With a background in finance and professional

experience at Goldman Sachs, Nitya offers clients a strategic edge often missing in its entirety at

creative firms. 

A graduate of IE Business School and Ahmedabad University, he blends analytical precision with

creative storytelling, ensuring that every campaign is not only visually striking but also

commercially effective. 

His passion for design, business growth, and client success drives Social Sherpa’s mission:

building impactful brands that deliver exceptional results.

Social Sherpa markets a multidisciplinary “dream team” that includes strategists, brand

designers, copywriters, photographers, videographers, developers, and performance marketers.

The agency emphasizes limited client rosters, allowing teams to learn about client businesses

deeply rather than spreading their attention thinly — a quality many brands appreciate when

seeking long-term growth partners.

Proven work — a flavour of the portfolio

The agency’s portfolio showcases a diverse range of categories — from luxury homewares and

skincare to food brands and SaaS solutions. 

Select examples include work for Kypson (packaging + procurement positioning), Lockstep

Healthcare (lifestyle clinic identity), Cocoa Et Chilli (Dubai bakery identity with travel-inspired

elements), and several consumer brands built with clear visual systems and launch assets. 

Their social and marketing portfolio highlights both craft and campaign performance for brands

such as Bold Brewing Co., Taut Aesthetics, and multiple D2C label launches.

These case studies emphasise one recurring theme: design choices are justified by business

need — retail shelf impact, conversion optimization on e-commerce pages, or film narratives

that drive engagement and recall.

How Social Sherpa balances creativity and accountability

What sets agencies apart today is the ability to demonstrate ROI. 

Social Sherpa’s claims — for example, quick page-one ranking improvements for clients and high

ROAS on paid campaigns — are paired with a methodology: technical SEO + GEO audits, on-page

improvements, backlink and local listing builds, and continuous measurement. 

https://www.linkedin.com/in/nitya-umat/


That mix of creative craft and performance rigour answers the fundamental question every

client asks: will this make my business grow?

For whom — the ideal client

Social Sherpa’s sweet spot is startups, D2C brands, and SMEs that need a partner who can both

imagine a strong brand and run the marketing systems that scale it. 

Their end-to-end services make them a fit for businesses that prefer one reliable partner over

many specialised vendors — reducing coordination overhead and speeding time to market.

Final word — why Social Sherpa belongs in the 2025 conversation

In 2025, brands need identity and impact in equal measure. 

Social Sherpa’s portfolio, process, and performance focus make it a representative example of a

modern Indian creative agency that understands both aesthetics and outcomes. 

From strategic naming and identity systems to high-volume production and conversion-led

digital builds, they offer the practical toolkit growth-minded brands require — backed by

measurable results and a team designed to deliver them.

If you’re evaluating creative partners this year, Social Sherpa is worth a conversation: they

combine design sensibility with ecommerce chops, production scale, and a marketing-first

mindset — exactly what ambitious Indian brands need now. 

Your brand deserves more than just design — it deserves strategy, storytelling, and results. Let’s

make it happen. Write to us at contact@sherpa.social, call +91 99780 11666, or visit

https://www.sherpa.social/projects to see the work in action.

Ravindra Singh

Social Sherpa

info@sherpa.social

Visit us on social media:

LinkedIn

Bluesky

Instagram

Facebook

YouTube

X

Other

This press release can be viewed online at: https://www.einpresswire.com/article/847727346

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

https://www.sherpa.social/projects
https://www.linkedin.com/company/sherpa-social/
https://bsky.app/profile/socialsherpa.bsky.social
https://www.instagram.com/social_sherpa_/
https://www.facebook.com/SocialSherpaMarketing
https://www.youtube.com/@Social_Sherpa_
https://x.com/Social_Sherpa_
https://www.designrush.com/agency/profile/social-sherpa
https://www.einpresswire.com/article/847727346


try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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