
Microbrands on the Rise: How Independent
Watchmakers Are Shaping the Collector’s
Market

A watchmaker examines a timepiece under

magnification—symbolizing the precision, artistry,

and passion that define the rise of independent

microbrands in today’s collector market.

999Watches founder Avi-Meir Zaslavsky

highlights the growing influence of

microbrands and why collectors are

embracing independent watchmakers.

NEW YORK , NY, UNITED STATES,

November 26, 2025 /

EINPresswire.com/ -- For decades, the

watch industry was dominated by

legacy names—brands whose heritage

and prestige dictated the tastes and

spending habits of collectors. But

today, a new movement is reshaping

the market: the rise of microbrands.

Independent watchmakers, often small

and highly creative, are gaining

momentum and challenging the status quo.

Avi-Meir Zaslavsky, founder of 999Watches, believes this trend signals more than just novelty—it

Microbrands prove that

great watchmaking isn’t only

about heritage—it’s about

passion, creativity, and

vision. They’re reshaping

collections and inspiring a

new generation of

collectors.”

Avi-Meir Zaslavsky

represents a cultural and economic shift in how collectors

view timepieces. “Microbrands are no longer just a side

note in the watch world,” Zaslavsky explains. “They have

become serious players, offering craftsmanship, creativity,

and value that rivals or even surpasses established

giants.”

Unlike mass-produced models from global luxury houses,

microbrands thrive on individuality. They often release

small production runs, unique designs, and limited

editions that attract collectors seeking exclusivity.

“Collectors today are not just buying watches to tell time—they are buying stories,” says

http://www.einpresswire.com
http://www.facebook.com/999WatchesG/


Social media has become the launchpad for

independent watchmakers—platforms like Instagram,

TikTok, and YouTube are fueling the rise of

microbrands and reshaping collector culture.

A curated watch collection featuring both classic

icons and modern designs—reflecting the growing

trend of collectors blending legacy brands with rising

microbrands in pursuit of diversity, authenticity, and

value.

Zaslavsky. “Independent brands often

have more compelling narratives

because they are driven by passion

rather than corporate agendas.”

For example, many microbrands

experiment with unconventional case

materials, creative dial layouts, or

innovative movements. Because they

operate with smaller overheads and

direct-to-consumer models, they can

also offer high-quality watches at more

accessible price points.

One of the driving forces behind the

microbrand boom has been social

media. Platforms like Instagram and

YouTube have given small independent

watchmakers direct access to a global

audience.

“Social media leveled the playing field,”

notes Zaslavsky. “In the past, only the

big names could afford the advertising

budgets to reach collectors. Today, a

microbrand founder can showcase

their watch design online and instantly

attract attention from enthusiasts

worldwide.”

This democratization has also shifted

collector culture. Younger buyers, in

particular, are drawn to the

authenticity and transparency of

independent makers. They want to

support artisans who share their

passion, rather than large conglomerates.

Microbrands also offer something that many traditional luxury watches cannot: rarity at a more

approachable price. Limited runs of 200 or 500 pieces give collectors a sense of owning

something truly unique.

“Scarcity is a powerful driver of value,” Zaslavsky explains. “When a microbrand releases a small



batch, those watches often sell out within hours. That kind of excitement creates a strong

secondary market, where pieces can appreciate rapidly.”

Collectors who once saw microbrands as “entry-level” are now acknowledging their investment

potential. While not every independent release becomes a collectible, those that resonate with

communities can quickly develop cult followings.

The rise of microbrands is not without its challenges. Production delays, quality control issues,

and after-sales service remain common concerns for collectors. Yet, many independent

watchmakers are overcoming these hurdles through collaboration and transparency.

“Trust is everything in this space,” says Zaslavsky. “The microbrands that succeed are the ones

that communicate openly with their customers, honor their commitments, and consistently

deliver quality.”

Some independent makers have even begun partnering with established movement suppliers in

Switzerland and Japan to enhance reliability. Others are investing in in-house capabilities, further

elevating their credibility.

The growing popularity of microbrands is reshaping how collectors build their portfolios. Instead

of focusing solely on traditional powerhouses like Rolex, Patek Philippe, or Audemars Piguet,

many collectors are mixing in independent pieces that reflect their personal style.

“A modern collection often blends the old and the new,” Zaslavsky observes. “You might see a

vintage Omega alongside a microbrand diver or a hand-assembled chronograph from an

independent maker. Collectors are diversifying not just for investment, but for expression.”

The movement also reflects broader consumer trends. Just as people seek out independent

coffee roasters, craft distilleries, and boutique fashion labels, they are drawn to microbrands for

their authenticity and individuality.

Industry analysts predict that the microbrand segment will continue to grow as collectors

increasingly value diversity, authenticity, and creativity. The global watch market is expected to

expand significantly over the next decade, and independents are poised to carve out a lasting

place within it.

“Microbrands are shaping the collector’s market because they embody what watchmaking is

really about—innovation, artistry, and passion,” says Zaslavsky. “They remind us that a great

watch doesn’t have to come from a household name. It can come from a small workshop with a

big vision.”

He adds that this shift is good for the industry as a whole. “Competition pushes everyone to do

better. When microbrands succeed, they encourage established brands to innovate and listen



more closely to their audiences.”

What was once considered a niche curiosity is now a mainstream force. Auction houses are

beginning to take notice, dedicating space to independent makers. Collectors’ forums and

communities are filled with discussions about the latest microbrand releases, signaling strong

and sustained demand.

“Ten years ago, very few people took microbrands seriously,” Zaslavsky recalls. “Today, they are

commanding respect, attention, and in many cases, strong resale values. That’s a remarkable

transformation.”

The rise of microbrands underscores a larger truth about the world of collecting: the market is

evolving. Collectors are no longer bound by tradition alone—they are driven by passion, diversity,

and a willingness to explore new horizons.

For Zaslavsky, the trend is both personal and professional. “At 999Watches, we encourage

collectors to keep an open mind. Whether it’s a century-old classic or a brand-new microbrand

release, the key is to buy what resonates with you. Watches should be both meaningful and

valuable.”

As independent watchmakers continue to gain traction, one thing is clear: the collector’s market

will never look the same again.
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