
Ageless Living LA Covers Hollywood’s Hottest
Wellness Trends from the Star-Studded
Emmys Gifting Suite Event

Harvest Emmy's Gifting Suite 2025

The Women's Channel Emmys

From skincare breakthroughs to red-

carpet indulgence, Heather Marianna’s

Harvest Gifting Suite at the Beverly Hills

Marriott set the wellness bar high.
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The excitement of Emmy week didn’t

end on the red carpet.  This year,

Hollywood insiders found their true

glow at the Harvest Gifting Suite, an

exclusive pre-Emmys experience

presented by The Marianna Group and

hosted by beauty entrepreneur

Heather Marianna.  Held inside the

Beverly Hills Marriott, the invitation-

only showcase gathered 50 luxury

brands across beauty, wellness,

fashion, food and beverage, and home

décor—offering editors, influencers,

and celebrities a behind-the-scenes

look at the innovations shaping the

future of style and self-care.

For Jana Short, Editor-in-Chief of

Ageless Living LA Magazine, the suite

offered more than products; it offered

a pulse on what the entertainment

industry—and the wider culture—will be talking about next.

http://www.einpresswire.com
https://www.agelesslivingmagazines.com/
https://www.agelesslivingmagazines.com/
https://www.instagram.com/heathermarianna/


Emmy's Harvest Gifting Suite

Ageless Living LA Magazine

The Atmosphere: A Luxe Playground of

Discovery

Guests entered a lobby transformed

into a sensory experience.  Beautiful

lighting washed the walls while curated

music set an upbeat, anticipatory tone.

Brand installations spilled through the

lobby: modern displays of botanical

skincare, polished tech tables glowing

with innovative products, and artisan

food stations where award-winning

beverages mingled with fine food

aromas.

Industry tastemakers, stylists, and

Emmy-nominated talent floated from

booth to booth, but the pace felt

delightfully unhurried.  “It was more

like an intimate conversation with

innovation,” says Short.  “Each brand

was ready to show—not just tell—why

their work matters.”

Editor’s Picks: Hollywood’s Next

Obsessions

Lumara Illuminate LED Panel

Red-carpet prep meets clinical-grade technology.  This sleek LED panel bathes the skin in

restorative light, delivering a visible glow in minutes.  “It’s the kind of tool that saves you before a

big appearance or after a long shoot,” Short explains.  Dermatologists, makeup artists, and

actors alike gathered around the demonstration, trading insider tips for at-home use.

Hair Creation & Skin Vitamin C Serum

After a full evening of glam, Short tested the serum back at her hotel.  “I woke up glowing,” she

says.  The potent formulation speaks to consumers who want visible results without heavy

layering or complicated routines.

Cortrini Ultra Hydrating Night Cream

Designed to drench the skin in moisture, this cream became an overnight favorite.  Attendees

swapped notes on how it kept makeup luminous the next day—critical during back-to-back

events.

Snazzy Beverages



The Harvest Gifting Suite

proved that luxury and

wellness are no longer

separate conversations. I

left inspired by the creativity

and integrity of every brand

represented.”

Jana Short, Editor-in-Chief,

Ageless Living LA Magazine

Stylish hydration is the new champagne.  Guests sipped

award-winning concoctions in jewel-toned glasses while

strolling the suite.  Each flavor carried layered botanical

notes, winning raves from mixologists and nutritionists

alike.

Flower Song Los Angeles

Amid high-tech beauty displays, a vibrant floral station

stood out.  Hand-tied bouquets became instant photo

backdrops.  Short admits she hesitated to take one, fearing

it wouldn’t survive the trip home.  “They promised—and

delivered.  Days later, it’s still blooming on my table,” she

says.

Precisely Me by Alexa Junae

At just 14 years old, Alexa Junae proved that vision knows no age.  Her poised presentation and

thoughtfully crafted products inspired veteran entrepreneurs and captured the attention of high-

profile guests.  “She reminded everyone that innovation isn’t defined by years but by courage,”

notes Short.

Celebrity Moments and Conversations

The suite’s allure wasn’t limited to its products.  It became an organic meeting ground for

Hollywood’s creative class.  Short was spotted in animated conversation with actor Gilles Marini

and his wife Carole, both longtime advocates of holistic living.  While details remain under wraps,

insiders hint that this meeting may blossom into a feature in the December issue of Ageless

Living LA—a tantalizing prospect for readers eager for behind-the-scenes stories.

A Showcase of Thoughtful Curation

What distinguishes the Harvest Gifting Suite from typical celebrity lounges is Heather Marianna’s

meticulous curation.  Every booth felt intentional.  Brands were chosen not merely for star

power but for innovation, sustainability, and a genuine commitment to wellness.  The result was

a seamless flow where high-tech skincare could sit comfortably beside hand-crafted florals and

artisanal beverages.

“Luxury is more than a price tag,” Marianna explains.  “It’s about how a product makes you

feel—grounded, inspired, elevated.  That’s the experience we wanted every guest to take

home.”

The Bigger Picture: Why It Matters



For readers of Ageless Living LA, this event underscores a key philosophy: true agelessness

blends science, artistry, and community.  The products highlighted are not fleeting trends but

indicators of where holistic luxury is heading.

Holistic Innovation—LED technology, nootropic blends, and adaptive botanicals show how

wellness and science now move hand in hand.

Sustainable Glamour—Brands like Gold Naturals and Flower Song demonstrate that elegance

can be eco-conscious.

Generational Inspiration—From veteran entrepreneurs to teenage founders, creativity

transcends age.

Editor’s Reflection

“As someone who lives and breathes wellness media, I’m constantly evaluating what deserves

our readers’ attention,” Short says.  “This suite felt like the future arriving early—proof that

Hollywood glamour and everyday self-care can meet in a single, luxurious moment.”

About Ageless Living LA Magazine

Ageless Living LA is the city’s definitive guide to luxury wellness and multigenerational living.

With a readership of over 2.2 million across print and digital platforms, the magazine highlights

innovators who redefine beauty, longevity, and style.  Each issue blends insider access with

practical inspiration, from private chef recipes to advanced longevity research.

Readers can claim a complimentary subscription at

AgelessLivingMagazines.com: https://www.agelesslivingmagazines.com.
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