
Peak 10 Marketing Expands Access to Its
Modular Marketing System™ for
Manufacturers Seeking Predictable Growth

Peak 10 Marketing

Boutique, Midwest-based team opens

additional capacity, a one-stop, "no duct

tape" approach for product-driven

manufacturers

GRAFTON, WI, UNITED STATES,

September 23, 2025 /

EINPresswire.com/ -- Peak 10

Marketing today announced expanded

access to its Modular Marketing

System™, addressing a growing

challenge in manufacturing marketing

where companies struggle to

coordinate multiple agencies while

managing complex offline sales cycles.

The expansion comes as manufacturers increasingly seek integrated solutions that connect

online advertising to offline revenue tracking.

The Grafton-based firm has helped client companies generate more than $750 million in new

We capture the milestones

that actually matter, quote

requests, technical

consultations, sample

orders, closed deals, and

feed those signals back into

the ad platforms to optimize

for revenue.”

Kevin Cahill

sales through its integrated approach, including $174

million in pipeline quotes generated for one client in 12

months. The company is now accepting a limited number

of additional manufacturing clients for 2025.

"Manufacturers consistently report frustration with

managing multiple marketing vendors while trying to track

results across complex sales cycles," said Kevin Cahill,

Founder and CEO of Peak 10 Marketing. "The traditional

agency model forces companies to coordinate between

strategy firms, creative teams, and media buyers who

rarely communicate effectively. This creates attribution

gaps that obscure actual marketing ROI."

http://www.einpresswire.com
https://www.peak10marketing.com/modular-marketing
https://www.peak10marketing.com/modular-marketing


Industry Challenge Drives System Development

Manufacturing marketing presents unique attribution challenges as companies typically

advertise through digital channels but close sales via phone, distributors, quotes, and purchase

orders. Traditional pixel-based tracking fails to capture the full customer journey, creating what

industry analysts call an "attribution black hole."

Peak 10's system addresses this gap through M2CO™ (Marketing Milestone Conversion

Optimization), a methodology that reconnects offline sales milestones to digital advertising

platforms using first-party data integration. The approach enables advertising algorithms to

optimize toward actual revenue events rather than preliminary engagement metrics.

Client implementations have demonstrated measurable improvements, including 40–60%

recovery of previously lost attribution, 38% reduction in cost per lead, and 2–3x increases in

quote volume. The system operates within existing sales processes without requiring operational

changes.

For example, one client saw an increase from 10.2 Return on Ad Spend (ROAS) to 17.5 ROAS on

Meta when they started feeding offline sales signals from their CRM. That's a 71% increase. This

is what happens when you connect leads generated online, collect their UTM data and later send

the sales data back to your ad platforms. 

"The methodology captures critical conversion events that matter to manufacturers: quote

requests, technical consultations, sample orders, and closed deals," Cahill explained. "This

verified sales data feeds back into Google and Meta advertising platforms, allowing budget

optimization toward revenue generation rather than engagement metrics."

Boutique Model Addresses Market Gap

While large marketing agencies typically segment services across multiple departments and

junior staff, Peak 10 maintains a small, senior team structure. This approach provides

manufacturing clients with consistent contact points and faster decision-making cycles.

The company's frameworks have enabled client companies to achieve 2x to 9x revenue growth

through systematic approaches designed for complex B2B and direct-to-consumer

manufacturing sales cycles.

Market Availability

Peak 10 Marketing will accept applications for new manufacturing partnerships through 2025,

with availability determined through consultation sessions. The company maintains its boutique

structure by limiting total client engagements.

About Peak 10 Marketing

Founded in Wisconsin, Peak 10 Marketing specializes in integrated marketing systems for

https://www.peak10marketing.com/blog/challenges-with-tracking-online-advertising


product-driven manufacturers. The company's Modular Marketing System™ combines strategy,

creative, media buying, analytics, and offline sales integration with M2CO™ attribution

methodology. 

Peak 10 focuses exclusively on manufacturing sector marketing challenges.
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