
Moxie Media Marketing CEO Kenneth W.
Welch Jr. Unveils 'Phoenix Platform' Rising
From Social Media Ashes

La Fenetre Magazine Reports How

Kenneth W. Welch Jr.'s Moxie Media

Marketing Addresses Monetization and

Algorithm Challenges Facing Independent

Creators

HOUSTON, TX, UNITED STATES,

September 17, 2025 /

EINPresswire.com/ -- A comprehensive

report published in La Fenetre

Magazine has revealed how Kenneth

W. Welch Jr., CEO of Moxie Media

Marketing, is developing revolutionary

solutions to address what the

publication describes as systematic

challenges independent creators face on major social media platforms, including monetization

barriers, algorithmic transparency issues, and restrictive program eligibility requirements.

The detailed analysis examines obstacles content creators encounter across platforms like

We're developing a

breakthrough, integrated

digital platform that can

eliminate exposure to these

issues and offer a more

streamlined point of entry.”

Kenneth W. Welch Jr.

TikTok, Instagram, and YouTube. According to the

magazine, these challenges include "geographic limitations

that instantly disqualify creators based solely on their

location," along with "follower count thresholds" and

"content genre restrictions" that can prevent participation

in monetization programs.

"We're developing a breakthrough, integrated digital

platform that can eliminate exposure to these issues and

offer a more streamlined point of entry," Welch states in

the featured investigation, describing Moxie Media Marketing's comprehensive approach to

creator empowerment and protection.

http://www.einpresswire.com
https://medium.com/la-fenêtre-magazine/behind-the-algorithms-how-social-media-platforms-exploit-creators-and-how-moxie-media-fights-back-6ade468b6d2c
https://medium.com/la-fenêtre-magazine/behind-the-algorithms-how-social-media-platforms-exploit-creators-and-how-moxie-media-fights-back-6ade468b6d2c
https://www.instagram.com/merlin007welch/?hl=en
https://www.instagram.com/merlin007welch/?hl=en
https://moxiemediamarketing.inc/
https://moxiemediamarketing.inc/


The publication provides extensive documentation of eligibility barriers that emerging creators

face when attempting to participate in platform programs. The report details how "many

programs are unavailable in certain countries or regions," while others impose minimum

follower requirements or restrict participation based on content categories. According to the

article, these restrictions create what it describes as "significant barriers to entry for new

creators."

The magazine presents specific examples of creator challenges, including cases where "an

independent musician from the Philippines shared their experience of being rejected from

TikTok's Creator Fund, despite viral success, simply because the program was not offered in their

region." The article documents similar experiences across platforms, where creators report

"ever-shifting requirements" and restricted access to monetization features.

According to the publication, Moxie Media Marketing's proposed solutions address these

systematic issues through "transparent eligibility and support" initiatives. The report describes

the company as providing "clear criteria for participation in marketing initiatives" along with

"personalized guidance for creators at every stage," contrasting this approach with what the

article characterizes as "opaque platform programs."

The investigation extensively examines monetization challenges across major platforms,

documenting how "algorithms tend to favor content from creators who already have large

followings, perpetuating a cycle where the rich get richer." The magazine reports that platform

payout calculations often lack transparency, with "TikTok, Instagram, and YouTube rarely

disclosing how payouts are determined, leaving creators confused and frustrated by fluctuating

earnings."

The article details specific platform issues, noting that "the TikTok Creator Fund had been

frequently criticized for its low payouts relative to views, as well as its lack of transparency

regarding how revenue was calculated and distributed." The publication reports that "many

creators reported that entering the Fund actually resulted in reduced reach for their content,

creating a paradox."

The magazine documents Instagram's monetization challenges, describing how "branded

content collaborations are heavily controlled by the platform's own rules and revenue-sharing

agreements" that "prioritize their highest paying accounts." According to the report, this creates

what the article describes as a "pay-to-win model" that is "frustrating, if not totally incapacitating,

for small or emerging creators who lack the capital to compete."

The publication details YouTube's program requirements, noting that eligibility thresholds

"require creators to have at least 1,000 subscribers and 4,000 watch hours in the past 12

months." However, the article reveals a "hidden twist" where "not all watch hours are eligible,

they must be organic," meaning "any watch-time of content that circulates on a paid ad-boost,

does not count toward participation eligibility."



According to the magazine, Moxie Media Marketing addresses these monetization challenges

through "fair monetization" approaches that leverage "proprietary analytics and supporting

direct brand partnerships" to enable creator payouts based on "actual engagement and

audience reach" rather than arbitrary metrics or follower counts.

The investigation extensively covers algorithmic transparency concerns that affect creator

success. The article reports that "the algorithms that determine what content surfaces in feeds

and recommendations are notorious for their lack of transparency," with creators experiencing

"sudden drops in reach" without explanation through what the publication describes as

"shadow-banning."

The magazine documents cases where "creators report sudden drops in reach, with no

explanation, often after posting about sensitive or controversial topics," while noting that "videos

with high engagement metrics sometimes fail to gain traction, while lower-quality content

inexplicably trends." The article suggests that "reports have emerged of internal teams at TikTok

and Instagram boosting certain accounts, while other accounts are suppressed."

According to the publication, Moxie Media Marketing responds to these transparency issues

through "algorithmic advocacy" initiatives. The report describes the company as having "invested

in tools that help creators understand and navigate platform algorithms and boosting strategies"

while "actively campaigning for greater equity and transparency from incumbent social media

companies."

The magazine outlines what it describes as Moxie Media Marketing's "community-centric growth"

philosophy, where the company has "established a collective that encourages creators to build

genuine, meaningful relationships with their audiences and each other" rather than "individually

chasing viral trends dictated by unknown forces."

The article documents widespread creator frustrations across platforms, presenting what it

describes as "a familiar list of grievances" including application rejections despite meeting

requirements, earnings that don't reflect effort or fan support, unexplained drops in follower

engagement, and limited "recourse or appeal process when things go wrong."

The publication details Moxie Media Marketing's proposed platform features, including "no

performance threshold requirements for the participation of new and emerging independent

artists and content creators." According to the magazine, this approach aims to provide "a faster

track to monetization" while "redefining the model for the responsible participation of the

existing social media moguls."

The report describes the company's collaborative approach, noting that Moxie Media Marketing

"prefers to work with these platforms, not against them, with an aim to reform their practices."

The article suggests the vision involves developing "a system which will work for their own



commercial success, the benefit of their shareholders, for the artistic and creative community, as

well as the global public."

According to the publication, the company positions itself as able to "render assistance, or take

the lead in the creative process, to generate compelling, high-quality and compliant content" that

helps creators "rise above and beyond the ordinary" in sharing their talents globally.

The magazine concludes that current platform practices risk "alienating the very creators who

give them life" without substantial reform. The publication suggests that "the approach

championed by Moxie Media Marketing Inc., rooted in transparency, fairness, and genuine

support, offers a blueprint for restoring trust and creativity to the digital landscape."

The complete investigation of social media platform challenges and Moxie Media Marketing's

comprehensive solutions is available in La Fenetre Magazine, providing detailed insights into

creator economy dynamics and alternative platform development initiatives.

Broc Foerster

Moxie Media Marketing
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