
Wellness Tourism Market 2025 is Projected to
Grow Expeditiously: USD 1.6 Trillion Revenue
by 2030, Claims AMR

Based on location, the domestic segment held the major share of 65.1% of the wellness tourism

market in 2020.

The global wellness tourism

market size was valued at

$801.6 billion in 2020, and is

projected to reach $1,592.6

billion by 2030, registering a

CAGR of 7.2% from 2021 to

2030. ”

Allied Market Research

WILMINGTON, DE, UNITED STATES, September 19, 2025

/EINPresswire.com/ -- According to the report published by

Allied Market Research, the global wellness tourism market

generated $801.6 billion in 2020, and is estimated to reach

$1,592.6 billion by 2030, witnessing a CAGR of 7.2% from

2021 to 2030. The report offers a detailed analysis of

changing market trends, top segments, key investment

pockets, value chain, regional landscape, and competitive

scenario.

Rise in interest of travelers to know the culture and interact

with the local people, inclination toward unique and exotic holiday experiences, and surge in

trend of online bookings drive the growth of the global wellness tourism market. However,

variations in socio-economic conditions hinder the market growth. On the other hand,

emergence of new destinations and massive investments for building a better infrastructure

create new opportunities in the coming years.
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Based on service type, the lodging segment accounted for the largest share in 2020, holding

around one-fifth of the total share, and is projected to maintain its lead position throughout the

forecast period. However, the shopping segment is expected to register the fastest CAGR of 7.8%

from 2021 to 2030.

Based on location, the domestic segment held the highest share in 2020, accounting for nearly

two-thirds of the global wellness tourism market, and is projected to continue its dominance

during the forecast period. However, the international segment is estimated to manifest the
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highest CAGR of 7.8% from 2021 to 2030.

Based on region, North America contributed to the highest share in 2020, accounting for nearly

two-fifths of the total share, and is expected to continue its leadership status by 2030. However,

the Asia-Pacific region is projected to manifest the largest CAGR of 8.5% during the forecast

period.

Leading players of the global wellness tourism market analyzed in the research include Accor

S.A

Four Seasons Hotels Ltd.

Canyon Ranch

Hyatt Hotels Corporation

Hilton Worldwide Holdings Inc.

Omni Hotels & Resorts

Marriott International, Inc.

Radisson Hospitality, Inc.

PRAVASSA

Rancho La Puerta Inc.
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Key findings of the study    

By service type, the lodging segment held the highest share, accounting for 20.6% of the global

wellness tourism industry in 2020.

Based on location, the domestic segment held the major share of 65.1% of the market in 2020.

Based on travelers type, the primary segment witness an exponential growth rate of 8.7% during

the forecast period

North America held the major share in the market and is expected to remain dominant during

the forecast period.

Key benefits for stakeholders  

The report provides quantitative analysis of the current wellness tourism market trends,

https://www.alliedmarketresearch.com/purchase-enquiry/3253


estimations, and dynamics of the market size from 2020 to 2030 to identify the prevailing

wellness tourism market opportunity. 

Porter’s five forces analysis highlights the potency of buyers and suppliers to enable

stakeholders to make profit-oriented business decisions and strengthen their supplier–buyer

network.

In-depth analysis and the market size & segmentation assist to determine the market potential.

The major countries in each region are mapped according to their revenue contribution to the

market.    

The market player positioning segment facilitates benchmarking and provides a clear

understanding of the present position of the market players in the wellness tourism market. 
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Tourism event market https://www.alliedmarketresearch.com/tourism-event-market-A74644

Australia Adventure Tourism Market https://www.alliedmarketresearch.com/australia-adventure-

tourism-market-A12705

Domestic Tourism Market https://www.alliedmarketresearch.com/domestic-tourism-market-

A13033

Culinary Tourism Market https://www.alliedmarketresearch.com/culinary-tourism-market-

A06326

David Correa

Allied Market Research

+ + +1 800-792-5285

email us here

Visit us on social media:

LinkedIn

Facebook

YouTube

X

This press release can be viewed online at: https://www.einpresswire.com/article/850612704

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2025 Newsmatics Inc. All Right Reserved.

https://www.alliedmarketresearch.com/checkout-final/7c0f710614149545ecd0a983f7429924
https://www.alliedmarketresearch.com/checkout-final/7c0f710614149545ecd0a983f7429924
https://www.alliedmarketresearch.com/tourism-event-market-A74644
https://www.alliedmarketresearch.com/australia-adventure-tourism-market-A12705
https://www.alliedmarketresearch.com/australia-adventure-tourism-market-A12705
https://www.alliedmarketresearch.com/domestic-tourism-market-A13033
https://www.alliedmarketresearch.com/domestic-tourism-market-A13033
https://www.alliedmarketresearch.com/culinary-tourism-market-A06326
https://www.alliedmarketresearch.com/culinary-tourism-market-A06326
http://www.einpresswire.com/contact_author/5391283
https://www.linkedin.com/company/allied-market-research
https://www.facebook.com/alliedmarketresearch
https://www.youtube.com/user/alliedmarketresearch
https://twitter.com/allied_market
https://www.einpresswire.com/article/850612704
https://www.einpresswire.com/editorial-guidelines

