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CyberNews Quotes NEWMEDIA.COM's
Founder and CEO Steve Morris on Al, Data
Ethics, and the Future of E-Commerce Security
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Balancing Al Innovation and Consumer Trust

Titled “Al Personalized Pricing: At What Cost to Fairness?”, the article examines how artificial
intelligence enables dynamic, real-time price changes based on a consumer’s location, behavior,
or even perceived ability to pay.

While these systems offer businesses powerful tools to increase conversions and revenue, they
also present serious questions about transparency, fairness, and security - topics Morris

addresses head-on.

“Data used in personalized pricing is an incredibly valuable business asset, but it can also
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NEWMEDIA.COM as the Strategic Partner for Ethical Al and Scalable Growth

This latest feature reinforces NEWMEDIA.COM'’s position as a strategic digital partner for
organizations navigating the complex challenges of Al, security, and customer engagement.
Under Morris’ leadership, NEWMEDIA.COM helps clients:

Data used in personalized
pricing is an incredibly
valuable business asset, but
it can also become a
reputational liability if not
handled with transparency.”
Steve Morris, Founder and
CEO of NEWMEDIA.COM

* Design and deploy Al-enhanced e-commerce platforms
that don't just convert, but earn trust.

* Build secure, scalable digital infrastructure that protects
both consumer data and brand integrity.

* Leverage automation and machine learning to drive
personalization—without crossing ethical boundaries.

* Future-proof their businesses by embracing transparency, ethical data use, and long-term
brand equity.

Morris's insights echo NEWMEDIA.COM's broader value proposition: blending technical
innovation with principled strategy to help brands grow without compromising on trust, fairness,



or security.

Read the full CyberNews article here: https://cybernews.com/news/ai-personalized-pricing-data-
fairness/

Key Takeaways from the CyberNews Article

* Al pricing isn't just a tech issue; it's a trust issue. Consumers are becoming increasingly aware of
how their data is used and demand greater fairness in how it affects their experience.

* Transparency is now a competitive advantage. Businesses that clearly communicate how and
why they personalize pricing will build loyalty in a skeptical marketplace.

+ Data security is non-negotiable. The article highlights that misuse—or even perceived
misuse—of customer data can damage reputations faster than any technical vulnerability.

* Ethical Al is becoming a business imperative. Al systems must be designed with fairness and
accountability baked in, not bolted on.

About NEWMEDIA.COM

NEWMEDIA.COM is an award-winning digital agency and technology firm specializing in Al search
optimization, content ecosystems, enterprise SEO, UX/CX, and digital PR. With locations in
Denver, CO, New York, NY, Chicago, IL and 25 cities across North America they build scalable,
secure, and growth-oriented platforms for some of the world’s most ambitious brands. With a
legacy of innovation and a future-focused mindset, the agency blends cutting-edge technology
with business strategy to deliver measurable results without compromising on ethics, trust, or
transparency. Whether it's Al, e-commerce, branding, or automation, NEWMEDIA.COM helps
clients succeed at the speed of the digital age.

To learn more, visit https://newmedia.com

One World Trade
285 Fulton Street, Suite 8500
New York, NY 10007

Media Relations


https://cybernews.com/news/ai-personalized-pricing-data-fairness/
https://cybernews.com/news/ai-personalized-pricing-data-fairness/
https://newmedia.com/about
https://newmedia.com/nyc-seo-company
https://newmedia.com

NEWMEDIA.COM

+1 212-220-6200
pr@newmedia.com
Visit us on social media:
LinkedIn

Instagram

Facebook

X

This press release can be viewed online at: https://www.einpresswire.com/article/853408687

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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