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Food E-Commerce Market Set for Rapid

Expansion by 2035

Global food e-commerce market to surge
to USD 5.3T by 2035, led by fresh food
demand and mobile app adoption
driving consumer convenience.

ROCKVILLE PIKE, MD, UNITED STATES,
September 29, 2025 /

EINPresswire.com/ -- The global food e-

commerce market is poised for
significant growth over the next
decade. Projections indicate that the
market will increase from USD 1.82
trillion in 2025 to approximately USD
5.3 trillion by 2035, reflecting a strong
compound annual growth rate (CAGR)
of 11.3%. This surge is driven by the
rising adoption of online grocery
platforms, increasing smartphone
penetration, and evolving consumer
preferences toward convenient and
fresh food delivery solutions.

Fresh Food Segment to Lead Market Growth

The Global Rise of Food E-commerce
Key Market Stats & Trends (2025-2035) Fact RIS

The Big Picture - Market Value & Growth

Forecast to reach USD
5.3 Trillion by 2035
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Market Movers - Top Key Players
'™ Amazon Fresh ™ Walmart ™ Walmart ™ Kroger
= Alibaba Group = JD.com
™ BigBasket ™ Peapod

= Walmart ™ |nstacrt
™ Oroger ™ Ocado
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Food E-commerce Market

Among the various categories within the food e-commerce sector, fresh food is expected to
dominate, holding a 55% share of the market in 2025. Growing awareness of healthy eating
habits, coupled with the demand for fresh fruits, vegetables, dairy, and meat products, is driving
this trend. Online grocery platforms are increasingly offering temperature-controlled delivery,
subscription-based fresh food boxes, and same-day delivery options to meet consumer

expectations and maintain product quality.

Full Market Report available for delivery. For purchase or customization, please request here -
https://www.factmr.com/connectus/sample?flag=S&rep id=11078
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Mobile Apps Drive Platform Adoption

Mobile applications are anticipated to account for 60% of the platform segment in 2025,
becoming the primary channel through which consumers purchase food online. Mobile apps
provide a seamless shopping experience, including personalized recommendations, real-time
order tracking, and easy payment options. As consumers increasingly rely on smartphones for
daily activities, food e-commerce platforms are optimizing their app interfaces and leveraging Al
to enhance user engagement, retention, and conversion rates.

Key Market Players and Competitive Landscape

The global food e-commerce market is highly competitive, with major players striving to expand
their market share through acquisitions, partnerships, and technological innovation. Leading
companies include Amazon, Alibaba, Walmart, Carrefour, and Ocado, among others. These
players are focusing on enhancing delivery speed, expanding product assortments, and
integrating Al and machine learning for efficient supply chain management.

Regional and niche players are also contributing to market growth by providing localized
services, offering specialty products, or catering to underserved consumer segments.
Competitive differentiation is increasingly based on delivery efficiency, user experience, and the
ability to offer fresh, high-quality products consistently.

Technological Innovations and Market Drivers

Technological advancements are key drivers of the food e-commerce market. Al-driven
recommendation engines, advanced logistics management, automated warehouses, and
predictive analytics are enhancing operational efficiency and customer satisfaction. Additionally,
blockchain-based traceability systems are being deployed to ensure transparency in the sourcing
and delivery of food products.

Sustainability initiatives, such as eco-friendly packaging and energy-efficient delivery vehicles, are
becoming more important as consumers increasingly demand environmentally responsible
practices from food e-commerce platforms. Companies that integrate these solutions are likely
to gain a competitive edge in both mature and emerging markets.

For more on their methodology and market coverage, visit: https://www.factmr.com/about-
company

Regional Insights and Opportunities

The global food e-commerce market exhibits diverse growth patterns across regions. North
America and Europe continue to have a strong foothold due to advanced logistics infrastructure
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and high smartphone penetration. Meanwhile, the Asia-Pacific region is expected to experience
the fastest growth, driven by urbanization, rising disposable income, and the increasing
popularity of online grocery shopping.

Emerging economies in Latin America, the Middle East, and Africa also present substantial
opportunities for expansion, as mobile internet access grows and traditional retail channels
evolve to accommodate online platforms. Companies investing in regional infrastructure and
localized solutions are likely to capture significant market share in these regions.

Outlook: The Next Decade

The global food e-commerce market is projected to grow from USD 1.82 trillion in 2025 to
approximately USD 5.3 trillion by 2035, marking a transformative period for the industry. Fresh
food is expected to maintain a dominant position, while mobile apps will continue to drive
platform adoption and consumer engagement.

Over the next ten years, innovation, technological integration, and operational efficiency will
remain key success factors. Companies that prioritize fast delivery, high-quality products, and
superior user experience will emerge as market leaders. The next decade promises to reshape
the global food e-commerce landscape, creating new opportunities for established players and
emerging entrants alike.

Check out More Related Studies Published by Fact.MR Research:

Food Waste Reduction Market
https://www.factmr.com/report/food-waste-reduction-market

Food Sweeteners Market
https://www.factmr.com/report/food-sweeteners-market

Food Service Market
https://www.factmr.com/report/food-service-market
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This press release can be viewed online at: https://www.einpresswire.com/article/853499788
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