
Food Allergen Management Market to Hit USD
0.97 Billion in 2025, Led by Nestle, Danaher,
Neogen, 3M, and General Mills

The Global Food Allergen Management

Market Is Projected To Grow From Usd

0.97 Billion In 2025 To Usd 2.1 Billion By

2035, Advancing At A Cagr Of 7.8%.

ROCKVILLE, MD, UNITED STATES,

September 29, 2025 /

EINPresswire.com/ -- The global Food

Allergen Management Market is poised

for robust expansion, with its valuation

projected to grow from USD 0.97 billion

in 2025 to USD 2.1 billion by 2035. This

growth reflects a compound annual

growth rate (CAGR) of 7.8% over the

forecast period from 2025 to 2035,

representing an absolute increase of

USD 1.09 billion and nearly doubling

the market size. The surge is primarily

driven by the increasing prevalence of

food allergies globally, heightened

consumer awareness of food safety, and stringent regulatory compliance requirements. As food

allergies affect millions worldwide, allergen management solutions are becoming essential for

ensuring product safety across the supply chain. This market evolution is further fueled by

advancements in testing technologies, such as PCR and immunoassays, and the demand for

transparent labeling, positioning food allergen management as a critical component in the food

industry.

Market Segmentation and Trends:

The food allergen management market is segmented by technology, application, end user,

allergen type, testing method, and region, offering a comprehensive view of its dynamics. By

technology, segments include PCR testing (leading with 35% market share in 2025), ELISA &

immunoassays, biosensors, and others, with PCR dominating due to its accuracy in detecting

http://www.einpresswire.com
https://www.factmr.com/report/food-allergen-management-market
https://www.factmr.com/report/food-allergen-management-market


trace allergens. By application, processed food accounts for 28% of the segment in 2025, with

other categories including bakery & confectionery, dairy & beverages, and others. By end user,

food manufacturers hold 55% of the market in 2025, with additional segments including food

service providers, retailers, and others.

By allergen type, segments include milk, eggs, peanuts, tree nuts, fish, shellfish, soy, wheat, and

others. By testing method, the market covers on-site testing, laboratory testing, and rapid

testing. Regionally, the market spans North America, Europe, Asia Pacific, Latin America, and the

Middle East & Africa, with detailed analysis for over 40 countries.

Market trends include the expansion of automated testing solutions, integration of AI-powered

allergen detection systems, and development of rapid point-of-use testing technologies. There is

a growing emphasis on preventive measures and comprehensive allergen management systems

beyond end-product testing, supported by digital platforms for supply chain transparency.

Full Market Report Available for Delivery. For Purchase or Customization, Please Request Here:

https://www.factmr.com/connectus/sample?flag=S&rep_id=11075

Driving Factors Behind Market Growth:

The food allergen management market is propelled by several key drivers. The increasing

prevalence of food allergies globally, coupled with rising consumer awareness about food safety,

is a primary catalyst. Growing demand for allergen-free food products and stringent regulatory

compliance requirements further accelerate growth. The adoption of advanced testing

technologies, such as PCR, maximizes allergen detection accuracy, supporting market

expansion.

Emphasis on supply chain transparency and traceability drives the need for comprehensive

management platforms. Additionally, the influence of food safety advocacy groups and medical

recommendations boosts adoption of rigorous practices, while harmonizing food safety

standards in developing markets creates new opportunities.

Recent Developments and Key Players:

The food allergen management market is competitive, with key players focusing on innovation,

quality, and strategic partnerships. Recent developments include steady expansion from 2020 to

2025 due to regulatory scrutiny and consumer demand for allergen-free products. From 2030 to

2035, the market is expected to see growth through automated testing solutions, AI-powered

risk assessment, and expansion of rapid testing technologies.

Key players include Thermo Fisher Scientific (22% global value share), Neogen Corporation,

Eurofins Scientific, 3M, Bio-Rad Laboratories, PerkinElmer, Hain Lifescience, Immuno Tools, and

Allergon AB. Competitor analysis reveals a emphasis on technology innovation, regulatory
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compliance expertise, and customer support services. Companies are investing in R&D to

maximize product offerings and forming alliances to enhance market reach.

Regional Insights and Opportunities:

Japan leads with a CAGR of 6.5% through 2035, driven by stringent regulations and high

consumer awareness. The UK is projected at 6.2% CAGR, supported by post-Brexit food safety

focus. Germany expects 6.1% growth, emphasizing advanced testing and quality control. The

USA grows at 5.9% CAGR, driven by FDA compliance and allergen-free market segments. Canada

at 5.7% CAGR, supported by comprehensive allergen labeling requirements. Australia at 5.5%

CAGR, driven by FSANZ regulations and export market focus.

Opportunities lie in developing markets with harmonizing food safety standards, such as Eastern

Europe and South Asia. Partnerships with local manufacturers are key to tapping these regions.

For more on their methodology and market coverage, visit: https://www.factmr.com/about-

company

Challenges and Future Outlook:

The market faces challenges, including high implementation costs, technical complexity of

testing procedures, and varying regulatory standards across regions. Rising litigation costs and

insurance requirements related to allergen incidents pose hurdles for manufacturers.

However, the future is optimistic, with opportunities in innovation for rapid testing and digital

allergen management platforms. As consumer demand for safe, allergen-free products rises, the

market is well-positioned for sustained growth, transforming food safety through intelligent

solutions by 2035.

Check out More Related Studies Published by Fact.MR:

Food Waste Reduction Market Is Projected To Grow From USD 35.4 Billion In 2025 To USD 68.3

Billion By 2035, Advancing At A CAGR Of 6.8%. Commercial End-Use Applications Are Expected To

Lead The Market With A 52% Share In 2025.

Food Sweeteners Market Is Projected To Grow From USD 11.2 Billion In 2025 To USD 16.3 Billion

By 2035, Advancing At A CAGR Of 3.8%. Natural Sweeteners Are Expected To Lead The Market

With A 60% Share In 2025, While Beverages Are Anticipated To Account For 45% Of The

Application Segment.
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