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Canned Soup Market Size USD 11,033.28
Million | Growth & Key Players 2025-2032

One of the main reasons for this change in consumer behavior is the increasing trend towards hectic
lifestyles.

WILMINGTON, DE, UNITED STATES, September 30, 2025 /EINPresswire.com/ -- Canned Soup

Market was valued at USD 11,033.28 Million in 2024 and is
“ projected to reach USD 18,082.48 Million by 2032, growing
at a CAGR of 6.37%, driven by convenience, health trends,
and flavor innovations.

Convenience and innovation
are driving the Canned Soup
Market, as consumers seek
quick, healthy, and
flavourful meal options
globally.

The Canned Soup Market is witnessing robust growth as
consumers increasingly seek convenient, ready-to-eat
soups and other canned food industry meal solutions.
Busy lifestyles, urbanisation, and rising disposable incomes
" are fueling demand for easy-to-prepare meals, positioning
canned soups as a pantry staple. In 2024, overall U.S. soup
sales reached USD 10.0 billion, with canned soups
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capturing a growing slice of that global canned soup demand. Health-conscious choices, plant-
based soups, innovative flavors, and digital grocery shopping are redefining the landscape,
creating opportunities for canned soup industry innovations. Leading players are responding
with low-sodium and exotic flavor variants, while improving packaging options and shelf stability
to meet modern consumer preferences.
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Convenience Surge Drives Canned Soup Market Demand

As consumers juggle tighter schedules and work-from-home routines, demand for ready-to-eat
soups and other canned food industry meal solutions is skyrocketing. In the U.S., overall soup
sales in 2024 reached USD 10.0 billion, with canned soups capturing a growing share of that
global canned soup demand. Industry moves reflect this shift: Campbell's recently reported a 7%
increase in its meals & beverages volumes, attributing the gain to heightened home cooking and
value-seeking consumer behaviour. Rising interest in easy-to-prepare meals continues to
position canned soups as a convenient pantry staple.
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Health & Innovation Reshape Canned Soup Industry Trends

Consumers are increasingly scrutinising labels: nearly 48% of shoppers now check sodium and
preservative levels before making a purchase, fuelling interest in clean-label soups and health-
conscious meal options. Meanwhile, manufacturers are pushing boundaries, introducing plant-
based canned soups, low-sodium variants, and exotic flavour blends to align with evolving
consumer preferences. The use of active packaging, resealable cans, and improved thermal
processing supports shelf stability while preserving nutritional integrity, reflecting ongoing
innovation trends in the canned soup market.

Which Canned Soup Types Are Winning Hearts - and Why?

The Canned Soup Market segmentation shows clear patterns highlighting shifting consumer
preferences in canned foods. By type, condensed canned soups continue to hold a strong share
due to their portability, cost-effectiveness, and convenience, while ready-to-eat canned soups
are seeing rising demand from busy consumers seeking quick meal solutions. Condensed wet
soups alone account for nearly 48.9% of the product type share, showcasing their dominance in
the global canned soup industry. By category, vegetarian canned soups are steadily gaining
popularity as health-conscious and flexitarian consumers prioritise cleaner, plant-based
ingredients, while non-vegetarian options maintain their traditional stronghold in many regions.
Regarding distribution channels, supermarkets and convenience stores still lead, but the online
canned soup segment is expanding rapidly as digital grocery shopping becomes mainstream.
This layered segmentation across type, category, and channel enables brands to target niche
consumer needs and unlock fresh growth opportunities in the canned soup market.

Where Canned Soup Is Thriving: Regional Hotspots to Watch

The regional canned soup market sees North America leading global revenue, accounting for
nearly 38% in 2024, with the U.S. driving growth due to high per-capita soup consumption and a
mature retail infrastructure for canned foods. Europe follows with approximately 28% market
share, led by the UK, Germany, and France, where demand spans traditional and specialty soup
varieties. In the Asia-Pacific region, growth momentum is strong with a projected 6.5% CAGR
from 2025-2032, particularly in China, India, Japan, and Southeast Asian nations, driven by
urbanisation, rising disposable incomes, and increasing adoption of western-style convenience
foods. Latin America and the Middle East & Africa collectively account for around 12% of the
share, emerging as growth zones where localisation strategies and distribution expansion are
enabling brands to capture new consumers. This geographic diversity allows market players to
leverage U.S. volume bases, European consumption patterns, and Asia-Pacific growth surges to
optimise product mix and global expansion strategies.

Fresh Moves That Are Redefining the Canned Soup Market



August 19, 2025 — Campbell’'s partnered with Pabst Blue Ribbon to launch two beer-flavoured
Chunky canned soups, bringing bold new flavour innovation into the Canned Soup Market. The
new flavours—Beer Cheese with Potatoes & Chorizo, and Beef, Bacon & Beer Chili with
Beans—are available exclusively at Walmart. This collaboration marks one of the most daring
industry innovations in canned soup in recent years.

July 23, 2025 — General Mills introduced Progresso Pitmaster, a high-protein BBQ-flavoured
canned soup line, targeting the intersection of convenience and nutrition. This launch signals a
shift in market growth strategies, as manufacturers lean into functional ingredients to
differentiate their offerings in the competitive Canned Soup Market.

Flavour Exploration Fuels Canned Soup Market Trends

Consumers are increasingly seeking exotic, global flavours in soups - Thai coconut curry, Indian
lentil-masala, and Mexican tortilla-inspired blends now feature in canned soup lineups
worldwide. As flavour diversity becomes a key differentiator, brands that innovate with cross-
cultural recipes are shaping the next wave of Canned Soup Market growth.

Clean-label formulations are rising fast: nearly 48 % of shoppers now check sodium and additive
content before buying, prompting manufacturers to launch low-sodium, organic and
preservative-free canned soups to tap into growing health-conscious markets. These shifts are
central to ongoing canned soup industry trends.

Canned Soup Industry Players Innovate to Capture Market Growth

The Canned Soup Market is undergoing rapid transformation as leading industry players adopt
innovative strategies to stay competitive in the global canned foods sector. Campbell’s has
diversified beyond soups, integrating snacks and sauces to drive overall canned soup market
growth, contributing over $1 billion in annual sales from its expanded portfolio. Conagra Brands
focuses on core products to streamline operations amid changing consumer spending patterns,
maintaining a market share of around 8% in the U.S. soup segment. General Mills is expanding
its range of nutritious and convenient soups, aligning with emerging canned soup market trends,
as surveys show that 48% of consumers actively prefer healthier, plant-based canned soups.
Meanwhile, Nestlé leverages its global footprint to offer region-specific flavours, capturing a 12%
share of the European canned soup market. Even as Unilever faces challenges from smaller,
agile brands, it is responding with product innovation and targeted marketing campaigns.
Collectively, these moves highlight how leading companies are shaping the canned soup
industry, emphasizing consumer-driven innovations, responsiveness to evolving preferences,
and strategies that ensure continued relevance and sustainable growth across global markets.
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Canned Soup Market Key Players
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North America

Campbell Soup Company (U.S.)
General Mills, Inc. (U.S.)

Conagra Brands, Inc. (U.S.)

Kraft Heinz Company (U.S.)

B&G Foods, Inc. (U.S.)

Amy's Kitchen, Inc. (U.S.)

Hain Celestial Group, Inc. (U.S.)
Pacific Foods of Oregon, LLC (U.S.)
Goya Foods, Inc. (U.S.)

Hormel Foods Corporation (U.S.)
Seneca Foods Corporation (U.S.)
Crown Prince, Inc. (U.S.)

Europe

Nestlé S.A. (Switzerland)
Baxters Food Group (U.K.)
Premier Foods plc (U.K.)

Asia Pacific

Maruchan, Inc. (Japan)
Nissin Foods Holdings Co., Ltd. (Japan)

South America

Grupo Herdez S.A.B. de C.V) (Brazil)

Analyst Recommendation:

Investors and industry stakeholders should focus on plant-based and ready-to-eat canned
soups, while expanding in Asia-Pacific and emerging markets. Brands that prioritise clean-label
innovations, flavour diversification, and digital distribution channels are best positioned to
capture growth and stay competitive in the evolving Canned Soup Market.

Canned Soup Market FAQs

What is the current size of the global Canned Soup Market?

The global Canned Soup Market is estimated at USD 11033.28 Mn in 2024 and is projected to
reach USD 18082.48 Mn by 2032, reflecting steady growth driven by convenience and evolving



consumer preferences.

Which region leads the Canned Soup Market?

North America dominates, accounting for nearly 38% of global revenue in 2024, with the U.S.
contributing a major share due to high per-capita consumption and a mature retail
infrastructure.

What are the key drivers of growth in the Canned Soup Market?

Growth is fueled by rising demand for ready-to-eat meals, busy lifestyles, health-conscious
consumers, and innovations in packaging and product variety such as plant-based and low-
sodium soups.

Related Reports:

Canned Soup Market: https://www.maximizemarketresearch.com/market-report/canned-soup-
market/215668/
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