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K-beauty market is set to hit US$15.4 Bn

by 2025 and US$30.6 Bn by 2032,

growing at 10.3% CAGR, driven by rising

global demand for Korean beauty trends

LOS ANGELES, CA, UNITED STATES,

September 30, 2025 /

EINPresswire.com/ -- The global K-

Beauty products market is anticipated

to reach a size of US$ 15.4 Bn in 2025.

It is projected to rise at a robust CAGR

of 10.3% during the assessment period

(2025–2032) to attain a value of US$

30.6 Bn by 2032. The K-Beauty trend, originally emerging from South Korea, has become a

worldwide phenomenon, reshaping the global skincare and cosmetics industry with its focus on

innovation, natural formulations, and multi-step skincare routines.

K-Beauty encompasses a wide range of products, including sheet masks, serums, essences, BB

creams, cushion compacts, and advanced anti-aging treatments. Its emphasis on skin health,

preventive care, and cutting-edge formulations continues to attract a broad consumer base

across regions.

ᵀ�ᵁ�ᵂ� ᵁ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ� ᵀ�ᵀ�ᵀ� ᵀ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ� ᵂ�ᵁ� ᵂ�ᵂ�ᵁ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�:

https://www.persistencemarketresearch.com/samples/34931

Key Highlights from the Report

•  The global K-Beauty products market is forecasted to reach US$ 30.6 Bn by 2032, growing at a

10.3% CAGR.

•  Skincare products dominate the category, driven by demand for serums, essences, and sheet

masks.

•  E-commerce remains the leading distribution channel due to global digital retail expansion.
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•  Asia-Pacific leads the market, with North America and Europe showing rapid adoption.

•  Rising focus on natural, cruelty-free, and innovative formulations drives brand differentiation.

•  Celebrity endorsements and social media influence are fueling international demand.

Market Segmentation

The K-Beauty products market can be segmented based on product type, distribution channel,

and end-user.

By Product Type

•  Skincare: The largest segment, including serums, toners, cleansers, essences, sheet masks, and

sunscreens. The popularity of the multi-step skincare routine continues to propel growth.

•  Makeup: Products such as BB creams, CC creams, cushion foundations, and lip tints dominate,

with lightweight, natural-finish products gaining preference.

•  Haircare & Others: Niche yet growing, with scalp-focused treatments and natural formulations

gaining traction.

By Distribution Channel

•  E-commerce: Leading channel due to cross-border online shopping, brand websites, and global

e-marketplaces like Amazon and YesStyle.

•  Offline Retail: Specialty stores, beauty retailers, and departmental stores continue to

contribute significantly, especially in emerging markets.

•  Duty-Free & Travel Retail: Remains a strong distribution avenue for premium and luxury K-

Beauty products.

By End-User

•  Women: Represent the dominant consumer base, with rising demand for anti-aging, hydration,

and brightening products.

•  Men: Growing adoption, particularly in South Korea and globally, with rising awareness of

men’s grooming.

•  Youth & Millennials: The primary driving demographic due to their strong influence from digital



beauty trends and social media.

Regional Insights

•  Asia-Pacific (APAC): South Korea leads globally, acting as both the hub of innovation and the

largest exporter of K-Beauty products. China, Japan, and Southeast Asia continue to drive

significant demand.

•  North America: Rapid growth driven by influencer marketing, K-Pop and K-Drama influence,

and consumer preference for natural, innovative beauty products.

•  Europe: Increasing adoption due to wellness trends and rising consumer interest in cruelty-

free, vegan, and eco-friendly skincare.

•  Latin America & Middle East & Africa: Emerging regions with growing demand, particularly in

premium skincare and sun protection categories.
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Market Drivers

•  Innovation in Product Formulations: Use of unique natural ingredients such as snail mucin,

ginseng, and fermented extracts is a key differentiator.

•  Digital Influence: Social media platforms, K-pop idols, and influencers play a pivotal role in

driving global demand.

•  Globalization of Korean Culture: The spread of Korean entertainment has created a cultural

halo effect, boosting K-Beauty’s international appeal.

•  Rising Skincare Awareness: Preventive skincare, anti-aging concerns, and demand for multi-

functional products contribute to adoption.

•  Expansion in E-commerce: The accessibility of international shipping has made K-Beauty

available globally at competitive prices.

Market Restraints

•  High Competition: Increasing entry of global beauty brands replicating K-Beauty strategies may

slow original players’ dominance.

•  Regulatory Barriers: Different markets impose strict compliance requirements that may
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challenge smaller exporters.

•  Counterfeit Products: The prevalence of imitation goods risks damaging consumer trust and

brand reputation.

•  Price Sensitivity: While premium brands thrive, price-sensitive consumers in emerging regions

may limit adoption.

Company Insights

Key players operating in the global K-Beauty products market include:

•  Amorepacific Corporation

•  LG Household & Health Care

•  Dr. Jart+

•  COSRX

•  Etude House

•  Missha

•  The Face Shop

•  Tony Moly

•  Nature Republic

•  Banila Co

•  Skinfood

•  Holika Holika

•  HERA

•  Clio

•  Peripera

These companies continue to expand their product portfolios, adopt sustainable packaging, and

leverage influencer collaborations to penetrate global markets.

Recent Developments

•  Amorepacific launched an AI-driven skincare analysis app that provides personalized product

recommendations.

•  Innisfree introduced an eco-friendly packaging initiative to reduce plastic waste.

•  Dr. Jart+ expanded into Middle Eastern markets through partnerships with luxury retailers.

•  Sulwhasoo collaborated with global luxury retailers to strengthen its premium skincare

presence in North America and Europe.
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The global K-Beauty products market is on a strong upward trajectory, projected to nearly double

from US$ 15.4 Bn in 2025 to US$ 30.6 Bn by 2032. Driven by cultural influence, product

innovation, and expanding global retail presence, the market reflects a paradigm shift in how

consumers approach beauty and skincare. With the rise of sustainable, personalized, and tech-

integrated solutions, K-Beauty brands are well-positioned to maintain leadership in the global

cosmetics industry over the coming decade.

Read More Related Reports:

Golf Equipment Market Growth:  The golf equipment market is estimated to increase from US$

17.2 Bn in 2025 to US$ 23.0 Bn by 2032. The market is projected to record a CAGR of 4.2% during

the forecast period from 2025 to 2032.

Writing Instruments Market Growth: The global writing instrument market size is likely to be

valued at US$ 25.3 Bn in 2025 and is expected to reach US$ 33.6 Bn by 2032, growing at a CAGR

of 4.1% during the forecast period from 2025 to 2032.
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