
D’Art Powers Immersive Retail Rollouts for
India’s Appliance Brands

Reclaiming Crompton’s Visibility In A Competitive

Market

D’Art transforms consumer appliance

retail with immersive design, tech

integration, and consistent rollouts for

leading Indian brands.

DELHI, INDIA, September 30, 2025

/EINPresswire.com/ -- The Indian

consumer electronics and home

appliances market is amongst the

fastest growing in the world. Modern

consumers now avoid impulse buying.

Instead, they are more drawn towards

smarter technologies, immersive retail

experiences, and reliable after sales

engagement, further placing brands under a constant pressure to evolve. The challenge is no

longer just about product innovation but also about how these appliances are introduced to the

customers and experienced in physical retail environments. In this massive transformation,

D’Art thrives on turning

retail challenges into

opportunities where design,

strategy, and execution

create lasting customer

impact.”

Rachhna Dadhich, Worldwide

Marketing Facilitator, D’Art

aspects including strategy, store design, and

implementation play a significant role in shaping consumer

trust and brand growth. 

D’Art, a prominent retail design and execution agency, has

assisted numerous brands rethink their physical outlets

and move beyond basic display areas by establishing

immersive, consumer focused spaces and meeting their

expectations in one of the world’s most dynamic markets.

Reclaiming Crompton’s Visibility In A Competitive Market! 

Crompton, one of the oldest and most recognized consumer electronics and home appliances

brands in India, was facing a tough challenge in maintaining its position as a market leader and

keeping pace with new competitors that were entering the market. Consumer attention was

divided across online and offline touchpoints. In this scenario, boosting visibility and
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Merging Technology With Design Simplicity For

Havells

Compact Hitachi Home Stores For An Expansive

Reach!

Natural Forms Inspiring Orient Electric

engagement had become pressing

concerns. The brand collaborated with

D’Art to address this concern. The

partnership further gave birth to

Project BlueWave, a large scale retail

rejuvenation project. 

The branding agency initiated this

project by doing a nationwide audit

that covered more than 80% of

Crompton’s direct-selling outlets. This

audit revealed inconsistencies in store

design, branding visibility, and

engagement opportunities. The firm

conceptualized a structured retail

strategy that included the redesign of

store interiors and facades, the

implementation of modern and

modular fixtures equipped with the

latest LED technology, and the

introduction of in-store branding that

varied across different regions and

store formats to resonate with the

local audience. 

The fresh strategies were executed

across different locations in

Maharashtra, Tamil Nadu, Uttar

Pradesh, Rajasthan, Punjab, Haryana,

and Delhi. The retail transformation

project further resulted in boosted

visibility, enhanced engagement, and

stronger sales for channel partners.

The respective initiative highlighted the

fact that in highly saturated markets,

consistent retail presence can directly

influence customer trust and a brand’s

profitability. 

Merging Technology With Design Simplicity For Havells 

For Havells, the retail challenge was not just about product promotion but about creating a

space that invited emotional engagement. The brand is prominently known for its consumer first



Standardizing Mitsubishi’s Execution Excellence

philosophy. Hence, it wanted to

establish stores that go beyond

conventional showrooms and serve as

immersive destinations that appeal to

customers and encourage them to stay

for longer. 

D’Art incorporated natural textures,

including stone, grass, and clean

minimalist surfaces, in the overall store

environment in order to establish a

calm and approachable atmosphere.

The products were grouped into well-

defined zones that facilitated seamless navigation and reduced visual clutter in turn. The visitors

were able to easily interact with the available product categories without any distraction, further

making the space both informative and inviting. 

Havells was not just concerned with increasing visibility, but instead, the brand wanted to allow

customers to freely explore its technology in a way that felt relatable with their daily lives and

relevant. 

The senior marketing head at Havells once commented, “While collecting feedback and reviews

from our customers, they described our stores as similar to a curated exhibition. These reviews

were proof that D’Art successfully managed to reinforce Havells’ commitment to presenting

technology as both practical and elegant. ” 

The freshly designed stores assisted Havells in strengthening consumer loyalty by displaying the

brand values in a tangible manner right at the point of sale. 

Compact Hitachi Home Stores For An Expansive Reach! 

Hitachi has indeed been one of the favorite consumer brands in India. The brand decided to take

on the challenge of expanding its retail presence across India while maintaining a consistent

design and execution strategy. This challenge further led to a partnership between D’Art and

Hitachi. 

During the retail expansion process, D’Art rolled out more than 100 exclusive stores within the

geographical boundaries of India and fabricated more than 750 retail fixtures for different

formats. The concept of Hitachi Home was the highlight of this expansion. The retail agency

designed a format that perfectly showcased the full range of Hitachi products within limited

spaces. This model is particularly suited to towns where spaces and resources are often limited

but consumer demands remain strong, mainly tier 2 and tier 3 areas. 

https://www.dartdesign.in/retail-expansion.php


This store expansion process allowed Hitachi to robustly strengthen its brand presence in

emerging markets without making any compromise in the experience offered in larger cities.

From exclusive outlets to MBOs, D’Art ensured maximum consistency during design as well as

deployment. In addition, this commitment also established trust and established a benchmark

for future expansion. 

Natural Forms Inspiring Orient Electric

Every brand, irrespective of its industry, aims to achieve a unique identity amongst its customers.

Orient Electric was also one of them. The brand wanted to do something different, and that is

why it approached D’Art. 

Understanding the brand’s needs and vision, the retail marketing agency executed a unique

design concept inspired by natural organisms such as amoeba. The implemented space design

was all about fluidity and adaptability. It perfectly reflected how modern consumers interact with

brands: in a non linear, intuitive, and often unpredictable manner.

The executed store layout design incorporated curves, loops, and spirals. This resulted in the

creation of a space that felt dynamic and approachable. In addition to this, modular kiosks,

integrated lighting, and digital touchpoints further enhanced this theme, further ensuring that

Orients’ technological innovation wasn’t just visible but actually relatable. 

The brand’s story was told spatially, with consumers moving through interactive environments

rather than static displays. Implementation of this retail strategy did not just differentiate Orient

in a competitive landscape but also positioned it as a brand that had an understanding of

contemporary engagement patterns. 

Standardizing Mitsubishi’s Execution Excellence

For Mitsubishi, retail execution in India was mainly about adhering to process and quality. D’Art

executed a standard operating procedure that guided every stage from strategy, design

development, and execution. In short, the firm was concerned with developing spaces where

every square foot had a defined purpose. 

This retail strategy resulted in a store that perfectly met the global brand standards while

accommodating local conditions. In addition, this project was a proof that reliability in retail

rollout is as important as design creativity, further allowing Mitsubishi to set a benchmark for

effective and efficient execution.
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