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Laundry Detergent Market Size USD 180.79
Billion in 2024 | Industry Trends & Growth

Laundry detergent is a cleaning agent
specifically formulated for washing
clothes and removing dirt, stains, and
odors.

WILMINGTON, DE, UNITED STATES,
October 1, 2025 /EINPresswire.com/ --
Laundry Detergent Market was valued
at USD 180.79 Billion in 2024 and is
projected to grow at a CAGR of 6.3%
from 2025 to 2032, reaching nearly
USD 294.74 Billion, driven by eco-
friendly products, innovative formats,
and rising consumer demand.
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rising demand for eco-friendly, sustainable, and convenient products. Consumers are
increasingly opting for liquid detergents, powder detergents, pods, and detergent sheets. Over
65% of urban households prefer biodegradable, non-toxic detergents, while around 58% seek
formulations for sensitive skin, baby clothes, or specific
“ fabrics, reflecting a shift toward personalized laundry care.

"Sustainability and
innovation are the future of
laundry detergents, meeting
consumer demands for eco-
friendly, safe, and effective
cleaning solutions."

The adoption of concentrated and ultra-concentrated
laundry detergents helps reduce water use and packaging
waste, while ethical sourcing, renewable energy, and
transparency enhance brand trust. North America leads in
liquid detergents and pods, Europe emphasizes
biodegradable and sustainable options (55%+ of

consumers), and Asia-Pacific is the fastest-growing region,
" with household detergent consumption increasing by 18%
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annually. Online retail now accounts for nearly 30% of

global sales, highlighting evolving distribution channels.

Notable recalls, including P&G’s 8.2 million pods and Reckitt's 160,000 Woolite bottles,
emphasize quality and safety challenges. Innovations like Al-powered detergent sheets,
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MNorth America- United States, Canada, and Mexico

Europe — UK, France, Germany, Italy, Spain, Sweden, Russia, and the Rest of Europe
Asia Pacific — China, South Korea, Japan, India, Australia, Indonesia, Philippines,
Malaysia, Vietnam, Thailand, Rest of APAC

Middle East and Africa - South Africa, GCC, Egypt, Nigeria, Rest of the Middle East
and Africa

South America — Brazil, Argentina, Rest of South America
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By Region

Eco-Friendly Trends Drive the Laundry
Detergent Market Forward

The Laundry Detergent Market is witnessing a notable shift as consumers increasingly prioritize
eco-friendly and sustainable products. Surveys indicate that over 65% of urban consumers
prefer detergents made from biodegradable ingredients and natural, non-toxic components that
minimize environmental impact. Awareness of water pollution, chemical runoff, and health
concerns like skin irritation and respiratory issues is driving households to adopt safer
alternatives. Concentrated and ultra-concentrated detergents, such as Tide Ultra Oxi High
Efficiency Liquid Laundry Detergent, are gaining popularity because they require smaller doses
per wash, reducing water usage and packaging waste. The rise of ethical sourcing, renewable
energy usage, and transparency in manufacturing is also helping brands win eco-conscious
consumers, highlighting the strong link between sustainability and market adoption.

Consumer Preferences and Regulatory Dynamics Driving Laundry Detergent Market Growth

Technological innovations and evolving consumer preferences are reshaping the global Laundry
Detergent Market. Popular formats like liquid detergents, pods, and detergent sheets are gaining
traction, offering convenience, efficiency, and superior cleaning for modern urban lifestyles.
Approximately 58% of households now prefer detergents designed for sensitive skin, baby
clothes, or specific fabrics, highlighting the growing trend toward personalized laundry care. At
the same time, strict regulations, including the Detergents Regulation (EC) No 648/2004,
mandate biodegradable surfactants and restrict inorganic phosphates, adding production
complexity and cost pressures. Manufacturers that successfully comply with these regulations
while introducing sustainable, innovative, and convenient products are well-positioned to meet
consumer expectations, capture market share, and maintain a competitive edge in the dynamic
laundry detergent industry.

Diverse Product Types and Applications Fuel Laundry Detergent Market Expansion
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The global Laundry Detergent Market is highly segmented by product type, application, and
distribution channels, catering to diverse consumer needs. By product type, liquid detergents
dominate with over 45% of global sales due to ease of use, quick dissolving ability, and superior
cleaning performance, while powder detergents remain popular in developing regions for cost-
effectiveness and longer shelf life. Emerging formats like laundry pods and sheets are witnessing
nearly 20% year-over-year growth in urban households, driven by convenience and precise
dosing. By application, household detergents account for the majority of consumption, while
commercial and industrial segments are expanding with growth in hospitality and healthcare
sectors. By distribution channel, online retail contributes around 30% of market revenue,
reflecting consumer preference for doorstep delivery and subscription models. The combination
of innovative products, diversified applications, and multi-channel availability is fueling market
expansion and helping brands cater to a wide spectrum of consumer needs in the evolving
laundry detergent landscape.

Global Laundry Detergent Market Shows Strong Regional Growth

The Laundry Detergent Market exhibits significant regional variation driven by consumer
behavior, urbanization, and lifestyle trends. North America is a mature market, with over 40% of
households preferring liquid detergents and pods for convenience and efficiency. In Europe,
sustainability dominates purchasing decisions, with more than 55% of consumers seeking
biodegradable and eco-friendly products. The Asia-Pacific region is the fastest-growing market,
fueled by rising urban populations, increasing disposable incomes, and modern laundry
solutions, with household detergent consumption growing nearly 18% annually. Latin America
and Middle East & Africa are expanding in powder detergents and cost-effective solutions for
both household and commercial applications. Online retail channels, accounting for nearly 30%
of regional sales, further enhance accessibility. Targeted products and region-specific strategies
are enabling manufacturers to strengthen their presence and drive global market growth.

Major Laundry Detergent Recalls Highlight Safety and Quality Concerns

January 22, 2025 - Procter & Gamble (P&G) recalled 8.2 million Tide, Gain, Ace, and Ariel laundry
pod bags in the U.S. and Canada due to a packaging flaw that exposed pods, posing a risk to
children.

March 23, 2025 - Reckitt recalled 160,000 bottles of Woolite Delicates laundry detergent sold on
Amazon over potential contamination with Pseudomonas bacteria, which can cause serious
infections in immunocompromised individuals.

Al-Powered Laundry Detergent Sheets Market Set to Grow by $322 Million by 2032

According to Technavio's report published on January 31, 2025, the global laundry detergent
sheets market is projected to expand by USD 322 million from 2025 to 2029, driven by increased
consumer demand for eco-friendly and convenient laundry solutions.

The market's growth is further supported by advancements in artificial intelligence, which are
enhancing product development and consumer engagement strategies in the laundry care



industry.
Competitive Landscape of the Laundry Detergent Market

The Laundry Detergent Market is highly competitive, dominated by global leaders focusing on
innovation, sustainability, and consumer convenience. Procter & Gamble (Tide), Unilever (Ariel),
Henkel (Persil), Church & Dwight (Arm & Hammer), and Kao Corporation collectively account for
over 60% of global sales. These companies are expanding portfolios with liquid detergents, pods,
eco-friendly formulations, and Al-driven innovations, targeting diverse consumer needs.
Strategic collaborations with e-commerce platforms have boosted online sales, representing
approximately 30% of revenue. Mid-size and regional brands are gaining traction through
affordable and niche solutions, further intensifying competition while driving overall market
growth.

Laundry Detergent Market, Key Players
Global

Procter & Gamble Co. (United States)
Unilever (Netherlands/United Kingdom)
Henkel AG & Co. KGaA (Germany)
Church & Dwight Co., Inc. (United States)
Kao Corporation (Japan)

North America

Colgate-Palmolive Company (New York City, New York)
S. C. Johnson & Son, Inc. (Racine, Wisconsin)

Nakoma Products, LLC (Gurnee, Illinois)

Nefco (Columbus, Ohio)

Phoenix Brands, LLC (Stamford, Connecticut)

Europe

Reckitt Benckiser Group plc (Slough, United Kingdom)
McBride plc (Manchester, United Kingdom)

Werner & Mertz GmbH (Mainz, Germany)

Dalli-Werke GmbH & Co. KG (Stolberg, Germany)

Asia Pacific
Lion Corporation (Tokyo, Japan)

Guangzhou Liby Enterprise Group Co., Ltd. (Guangzhou, China)
Nice Group Co., Ltd. (Guangzhou, China)



RSPL Group (Kanpur, India)

Godrej Consumer Products Limited (Mumbai, India)
Walch (Guangzhou, China)

Jyothy Laboratories Limited (Mumbai, India)

Nirma Limited (Ahmedabad, India)

ACS Manufacturing Corporation (Quezon City, Philippines)
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Analyst Recommendation:

Investors and industry stakeholders are advised to focus on eco-friendly and innovative laundry
detergent products, expand online and multi-channel distribution, and monitor regional
consumer trends. Companies leveraging sustainable practices, Al-driven product development,
and personalized formulations are best positioned to capture long-term growth and market
share.

Laundry Detergent Market FAQs

What is the projected growth of the global Laundry Detergent Market?

The global Laundry Detergent Market was valued at approximately $68.5 billion in 2022 and is
expected to reach around $101 billion by 2032, growing at a compound annual growth rate
(CAGR) of 5.1% during the forecast period.

Which type of laundry detergent is most popular among consumers?
Liquid laundry detergents dominate the market, accounting for over 50% of the share, due to
their ease of use, quick dissolving ability, and superior cleaning performance.

How are consumer preferences influencing laundry detergent innovations?

Consumers are increasingly prioritizing eco-friendly and sustainable products, leading to
innovations such as Al-powered detergent sheets, concentrated formulas, and biodegradable
ingredients. These developments aim to meet the growing demand for personalized laundry
care and environmentally responsible products.

Related Reports:

Laundry Detergent Market: https://www.maximizemarketresearch.com/market-report/global-
laundry-detergent-market/20025/

Detergent Market: https://www.maximizemarketresearch.com/market-report/detergent-
market/254323/
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About Us :

Maximize Market Research is one of the fastest-growing market research and business
consulting firms serving clients globally. Our revenue impact and focused growth-driven research
initiatives make us a proud partner of majority of the Fortune 500 companies. We have a
diversified portfolio and serve a variety of industries such as IT & telecom, chemical, food &
beverage, aerospace & defense, healthcare and others.

Contact Us:

MAXIMIZE MARKET RESEARCH PVT. LTD.
2nd Floor, Navale IT park Phase 3,

Pune Banglore Highway, Narhe

Pune, Maharashtra 411041, India.

+91 9607365656

Lumawant Godage

MAXIMIZE MARKET RESEARCH PVT. LTD.
++91 96073 65656
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This press release can be viewed online at: https://www.einpresswire.com/article/854225277

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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