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Avocado-Based Products Market to Reach
USD 5.4 Billion by 2035, Growing at 6.2% CAGR
| TMR

Avocado-based products are witnessing
demand at the global level due to their
high nutritional profile and the versatility
of their derivatives.
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The global avocado-based
products industry was valued

WILMINGTON, DE, UNITED STATES, at USD 2.5 Bn in 2024

October 6, 2025 /EINPresswire.com/ --
The global avocado-based products
market was valued at USD 2.5 billion in
2024 and is projected to reach USD 5.4 is estimated to grow at
billion by the end of 2035, growing at a ?rcfﬁgg;;fé%%
2024 2035
CAGR of 6.2% from 2025 to 2035. The
market growth is driven by rising
consumer preference for natural,
nutrient-rich foods, increasing use of
avocados in cosmetics and personal care products, and expanding demand for plant-based and
functional food ingredients globally.
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Avocado-based Products Market

The avocado-based products market is benefiting from sustained momentum that is reflective of
growing awareness regarding health as well as

“ advancements in food processing. Consumers across the

globe are becoming more aware of the health benefits

Expanding Applications in _ _
associated with natural and plant-based foods.

Food and Cosmetics Drive
Avocado-Based Products
Market Growth”
Transparency Market
Research Inc.

Avocados contain monounsaturated fats and fiber and are
rich in many vitamins. These nutritional benefits synergize
well with this health and wellness shift. Consumers are

now leaning toward wellness and clean-label products and

this is causing the avocado products category to expand among spreads, oils, purees, snacks,
and more.
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Technological advancements have also expanded the avocado-based products market. Cold
press, drying, and microencapsulation have all pushed product quality, shelf-life, and storage
and transport conditions away from the perishable product category. Many of these advances
allow manufacturers to produce oils and purees in a form ready for consumption, which are
shelf-stable, taking into account taste and nutritional integrity. This allows customers with busy
lifestyles to consume these products conveniently.

Market Segmentation

The avocado-based products market can be segmented across several parameters, reflecting the
diverse applications and consumer segments driving its growth.

Segmentation Category
Key Segments
Market Insight
By Service/Product Type

Guacamole & Dips, Avocado Oil, Purees & Spreads, Snacks, Ingredients (Cosmetics,
Nutraceuticals)

Avocado Oil is a key high-growth segment, driven by its health attributes (high smoke point,
heart-healthy fats) and application in both food and personal care.

By Nature

Conventional, Organic

The Conventional segment currently holds a dominant share (around 73% in 2025) due to cost-
efficiency and scalability, but the Organic segment is growing rapidly, driven by consumer
preference for clean-label and sustainably-sourced products.

By Application (End-Use)

Food & Beverage, Cosmetic & Personal Care, Nutraceuticals & Supplements, Animal Nutrition
Food & Beverage holds the largest market share due to the versatility of avocados in dips

(guacamole), spreads (toast), and processed food ingredients. Cosmetic & Personal Care is a
high-growth segment, capitalizing on avocado oil's moisturizing and vitamin-rich properties.
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By Industry Vertical/Distribution Channel

B2C (Supermarkets/Hypermarkets, Convenience Stores, Online Retail), B2B (Foodservice, Food
Processing)

B2C (retail sales) is currently dominant, but the B2B segment, including foodservice (e.g.,
restaurants making fresh guacamole) and ingredient supply, is anticipated to witness prominent
growth. Online Retail is a major accelerator for market reach.

By Region
North America, Europe, Asia Pacific (APAC), Middle East & Africa (MEA), South America

North America holds the largest market share, characterized by high per-capita consumption
and a mature market. Asia Pacific is the fastest-growing market, driven by urbanization, rising
disposable incomes, and the Westernization of food culture.

Regional Analysis

North America: Dominates the global market, largely driven by the United States, which has one
of the world's highest per-capita avocado consumption rates (exceeding 9 pounds annually). The
region is a major importer, and its market is mature, with a strong focus on convenience and
diverse product offerings like packaged guacamole and avocado oil.

Europe: A significant market for processed products like avocado oil and spreads, propelled by
strong health consciousness and a clear preference for clean-label and organic products.

Asia Pacific (APAC): The most dynamic and fastest-growing region. Urbanization, rising middle-
class population, and growing awareness of avocados' nutritional value are fueling demand,
particularly in countries like China, India, and Japan. Expansion of retail sales channels is key to
growth here.

Market Drivers and Challenges

Market Drivers [

Surging Health and Wellness Consciousness: Consumers are increasingly adopting healthier,
plant-based diets, driving demand for avocados due to their healthy monounsaturated fats, high

fiber content, and rich profile of vitamins (C, E, K) and potassium.

Versatility and Culinary Integration: Avocados' adaptability from traditional Mexican cuisine
(guacamole) to modern applications (smoothies, spreads, salads) is boosting consumption



across various cultures and meal occasions.

Demand for Convenience and Ready-to-Eat (RTE) Products: Busy, urban lifestyles are driving the
growth of processed forms like single-serve guacamole tubs, pre-sliced avocados, and avocado
purees, which offer convenience and reduce fruit wastage.

Expansion into Non-Food Applications: The rising use of avocado oil in the Cosmetic and
Personal Care industry for its moisturizing, anti-aging properties is creating significant new
revenue streams.

Market Challenges [

Environmental and Sustainability Concerns: Avocado farming is often criticized for its
environmental impact, particularly related to high water usage and, in some regions, its link to
deforestation. Addressing these sustainability challenges is crucial for long-term growth.

Price Volatility and Supply Chain Risks: Production is highly susceptible to weather fluctuations,
pests, and political/trade uncertainties (e.g., tariffs), leading to price instability and supply
disruptions.

High Post-Harvest Losses: Due to the fruit's delicate nature and short shelf life, inadequate cold
chain management and storage facilities result in considerable post-harvest losses, particularly
in developing regions.

Market Trends

Premiumization of Avocado Qil: There's a pronounced trend toward premium, cold-pressed, and
extra virgin avocado oil for gourmet cooking and clean-label products.

Snackification and Functional Foods: Manufacturers are introducing innovative avocado-based
snacks (e.g., avocado chips, crackers) and functional formulations (e.g., high-fiber, keto-friendly)
to appeal to the younger, health-conscious consumer base, especially Gen Z.

Innovation in Shelf-Life Extension: Technologies like High-Pressure Processing (HPP) are being
widely adopted by processed avocado producers to extend the refrigerated shelf life of products
like guacamole and purees while maintaining nutritional value, taste, and texture.

Waste Valorization and Circular Economy: Companies are increasingly focused on using avocado
by-products, such as the skin and seed, for new applications. For instance, some firms are
extracting natural pigments from avocado waste for sustainable dyes, creating a new application
across multiple sectors.

Future Outlook



The outlook for the avocado-based products market is overwhelmingly positive. Driven by
globalization and health consciousness, avocados are set to become a truly ubiquitous global
food commodity. Future growth will be significantly shaped by technological advancements in
sustainable agriculture (precision farming) and post-harvest management (HPP and enhanced
storage) to ensure a stable, high-quality supply. Asia-Pacific is poised to be the major growth
engine, offering vast untapped market potential.

Key Market Study Points

Focus on Processed Products: The convenience factor will propel the processed segment (oils,
purees, RTE dips) to grow faster than the raw/fresh segment.

Sustainability as a Key Differentiator: Consumers will increasingly demand organic, fair-trade,
and sustainably-sourced avocado products. Traceability using technologies like blockchain will
become a key competitive advantage.

Targeting Gen Z and Millennial Consumers: These demographics are primary drivers, showing a
strong preference for healthy, convenient, and ethically sourced "superfoods."

Buy this Premium Research Report:
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Competitive Landscape and Recent Developments

The global avocado-based products market features a mix of established global players and
emerging regional specialists. Key players include:

Spicy Broccoli Media (theberryman)
Nestlé SA

Dohler GmbH

Stonehill Produce

florigin

TheFoodFellas

Bio Veda Action Research Co.
Blendily,

Westfalia Fruit

Abacate International

OLIVADO TRUST

SOPHIM

Kiehl's Since 1851

Glow Recipe

Godrej Consumer Products Limited
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Recent Developments (2024-2025)

Strategic Acquisition (March 2025): Fresh Del Monte Produce Inc. acquired Avolio, a move aimed
at increasing its market share in the premium avocado oil market and cutting food waste by
utilizing unsold fruit for oil extraction.

Sustainability and New Product Applications (February 2025): Westfalia Fruit partnered with
Efficiency Technologies to introduce a sustainable dye as a by-product extracted from avocado
remains, demonstrating innovation in waste valorization.

Market Expansion and Promotion (July 2025): The World Avocado Organization (WAO) launched
its 2025 campaign in India to increase consumer awareness and demand in one of the world's
fastest-growing markets.

Ready-to-Eat Innovation (Late 2024/Early 2025): Halls Fresh Produce introduced the Naked
Avocado, a product featuring packaged avocado halves preserved using HPP technology to
extend shelf life for up to a month, directly addressing the convenience and spoilage
challenges.
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