
Perfume Market Set for Steady Growth,
Valued at USD 53.04 Billion in 2025

Perfume Market

Key companies covered in the Perfume

Market are L’Oréal S.A., Unilever Plc, Coty

Inc., The Procter and Gamble Co., &

others

PUNE, MAHARASHTRA, INDIA, October

8, 2025 /EINPresswire.com/ -- The

global perfume market size was valued

at USD 50.46 billion in 2024. The

market is projected to grow from USD

53.04 billion in 2025 to USD 77.53

billion by 2032, exhibiting a CAGR of

5.57% over the forecast period. North

America dominated the perfume

market with a market share of 35.47% in 2024.

Market Overview:

Perfumes are generally composed of fragrances and various oils to give out a pleasant aroma.

The increasing demand for beauty products across the globe is accelerating the beauty industry.

This, in turn, is expected to drive the perfume market growth. Fragrant essential oils have started

playing a significant role in personal grooming. Most of the companies including Firmenich,

Natura Cosmeticos SA, L'Oreal Groupe, and others across the globe are striving persistently to

bring about innovation and development in the product to meet consumer demand. The

longevity of fragrant essential oils is one of the key requirements of a consumer. Hence, the

availability of long-lasting fragrant essential oils is a major factor aiding market expansion.

LIST OF KEY PERFUME COMPANIES PROFILED IN THE REPORT:

• L’Oréal S.A. (France)

• Unilever Plc (U.K.)

• Coty Inc. (U.S.)

• The Procter and Gamble Co. (U.S.)

• The Estee Lauder Companies Inc. (U.S.)

• Natura & Co. (Brazil)

• Avon Products Inc. (U.S.)

http://www.einpresswire.com
https://www.fortunebusinessinsights.com/perfume-market-102273


• Puig SA (Spain)

• Revlon Inc. (U.S.)

• Chanel Limited (France)

• Shiseido Company Limited (Japan)

• Beiersdorf AG (Germany)

Get a Free Sample of this Report:

https://www.fortunebusinessinsights.com/enquiry/request-sample-pdf/perfume-market-

111868

Key Country Highlights:

• United States: The U.S. perfume market is forecast to reach USD 23.23 billion by 2032, driven by

rising adoption of premium and AI-driven scent innovations as well as strong online shopping

trends.

• China: Consumers are increasingly favoring luxury and sustainable fragrance products,

supported by rising disposable income and strong e-commerce growth.

• India: The market is expanding with a rise in working-class population, personal grooming

awareness, and expansion by fragrance brands such as Ajmal.

• Germany: High preference for natural and sustainable fragrances is contributing to growth,

with 52.9% of German women viewing natural scents as healthier alternatives.

• UAE & Saudi Arabia: A booming e-commerce sector and rising hygiene awareness are fueling

demand, with Saudi e-commerce fragrance sales doubling from 2017 to 2020.

• South Africa: Increased awareness of grooming and hygiene is aiding growth, supported by

expanding retail and online availability of fragrance products.

MARKET DYNAMICS

Market Drivers

• Companies Announce Innovative Fragrances to Accelerate Market Progression: Key players are

introducing innovative, touchless scent devices and AI-based solutions that offer personalized

scent profiles, attracting consumers and accelerating industry growth.

• Rising Consumer Preferences Toward Online Shopping to Fuel Market Expansion: The market is

flourishing due to increasing consumer inclination towards online shopping, facilitated by

attractive promotions and discounts on e-commerce platforms.

Market Restraints

• Large Necessities of R&D Investment to Limit the Market Growth: Heavy investment in R&D for

disruptive and innovative scented items incurs additional costs, limiting industry growth.

Ambiguous consumer behavior and health concerns from synthetic fragrances also hinder

market expansion.

Market Opportunities

• Product Diversification and Sustainability Innovations: Expanding into sustainable and natural

fragrance offerings, including aromatherapy-based scents, presents lucrative growth avenues by
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catering to health-conscious consumers and environmental preferences.

SEGMENTATION ANALYSIS

By Type:

Perfume dominates the market due to its high fragrance concentration and long-lasting effect of

6–8 hours. The eau de perfume segment is anticipated to grow fastest owing to its affordability

and durability.

By Product:

The mass segment leads the market due to large-scale production and lower costs, while the

premium segment is expected to record rapid growth, driven by demand for natural scents and

product innovation.

By End-user:

Women dominate the market, supported by higher spending on personal grooming and

sustainable fragrances. The men’s segment is expanding steadily with growing awareness of

grooming and preference for bold, aromatic scents.

By Distribution Channel:

The online channel holds a major share due to increasing e-commerce adoption and appealing

discounts. The offline channel will also grow notably, aided by the expansion of retail outlets and

higher disposable incomes in emerging economies.

Ask For Customization:

https://www.fortunebusinessinsights.com/enquiry/customization/perfume-market-111868

Perfume Market Regional Outlook

In 2024, North America led the perfume market with a value of USD 17.9 billion, driven by a

strong economy and rising demand for premium products in the U.S., Canada, and Mexico. Asia

Pacific is expected to witness the fastest growth from 2024 to 2032 due to increasing disposable

incomes and youth populations in China and India. Europe will be the second-largest market,

valued at USD 58.96 billion in 2025, growing at a CAGR of 9.28%, with Germany and France

reaching USD 10.69 billion and USD 5.98 billion, respectively. The Middle East & Africa market is

expanding with the rise of beauty retail and e-commerce in the UAE, Saudi Arabia, and South

Africa. South America will be the fourth-largest market at USD 9.83 billion in 2025.

Key Industry Developments

• January 2023: The Estee Lauder Companies Inc. introduced Beautiful Magnolia L'Eau, a new

fragrance for women, expanding its product depth.

• September 2022: The Estee Lauder Companies Inc. launched luxury scent collections, including

eight fragrances, to compete with designer scents.
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