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Demand Side Platform System Market Size
Reach USD 228.4 Billion Growing at 27.3%
CAGR by 2032 Globally

WILMINGTON, DE, UNITED STATES, October 7, 2025 /EINPresswire.com/ -- According to the
report published by Allied Market Research, Demand Side Platform System Market Size Reach
USD 228.4 Billion Growing at 27.3% CAGR by 2032 Globally. The report provides an extensive
analysis of changing market dynamics, major segments, value chain, competitive scenario, and
regional landscape. This research offers valuable able guidance to leading players, investors,
shareholders, and startups in devising strategies for sustainable growth and gaining a
competitive edge in the market.

Demand Side Platform System MarketThe global demand side platform (DSP) system market
was valued at $21 billion in 2022, and is projected to reach $228.4 billion by 2032, growing at a
CAGR of 27.3% from 2023 to 2032.
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Driving Factors Demand Side Platform System Market

The demand side platform (DSP) system market is expected to witness notable growth owing to
extensive adoption of smartphones and emergence of high-speed internet, surge in adoption of
ai converging in AdTech, and rise in use of artificial intelligence. Moreover, the emergence of
advertising automation and growing interest of business owners in online advertising to increase
brand awareness are expected to provide lucrative opportunities for the growth of the market
during the forecast period. On the contrary, rising adoption of ad-blockers to avoid online
advertising limits the growth of the demand side platform (DSP) system market.

Market Segmentation Demand Side Platform System Market

The demand side platform (DSP) system market is segmented on the basis of type, application,
and region. On the basis of type, it is bifurcated into real time bidding (RTB) and programmatic
premium buying (PPB). On the basis of application, it is fragmented into retail, automotive,
financial, healthcare, telecom, and others. On the basis of region, it is analyzed across North
America, Europe, Asia-Pacific, and LAMEA.
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Key Players Demand Side Platform System Market

The key players profiled in the demand side platform system industry analysis are Amazon, The
Trade Desk, Adobe, Meta, Mediamath, Microsoft Corporation, Pubmatic, Inc., Magnite, Inc.,
Simpli.Fi, Google LLC. These players have adopted various strategies to increase their market
penetration and strengthen their position in the demand side platform system industry.

By region, North America garnered the highest share in 2022, holding more than one-third of the
global demand side platform (DSP) system market revenue in 2022, and is projected to retain its
dominance by 2032, owing to the rising demand for interactive ad formats, such as shoppable
ads and immersive experiences, reflects the evolving preference for engaging content. The Asia-
Pacific region would also portray the fastest CAGR of 31.2% during the forecast period, owing to
connected TV (CTV), hyper-personalization, geotargeting, augmented reality & virtual reality
(AR/VR), and integrated consumer journeys.

By type, the real-time bidding (RTB) segment held the major share in 2022, garnering more than
two-third of the global demand side platform (DSP) system market revenue, owing to increasing
emphasis on privacy-compliant, data-driven advertising strategies and first-party data utilization
and contextually targeted advertising has gained momentum. However, the programmatic
premium buying (PPB) segment would also showcase the fastest CAGR of 29.6% during the
forecast period, owing to access premium inventory automatically while still employing the
efficiency and targeting capabilities of programmatic advertising.

By end user, the retail segment accounted for nearly one-third of the global demand side
platform (DSP) system market share in 2022, and is expected to rule the boost by 2032, owing to
the ability to access diverse ad inventory, and enabling them to place ads in targeted digital
spaces where their potential customers are likely to be present. However, the healthcare
segment would also display the fastest CAGR of 32.5% throughout the forecast period, owing to
enhance data traceability, to improve the patient experience, and to save unnecessary
administrative costs, boosting the demand for demand side platforms (DSPs).
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Recent Partnership in the Demand Side Platform System Market

On June 2023, Adelaide partnered with Adobe Advertising the industry’s first end-to-end,
independent platform for managing connected advertising across marketing and advertising
customer journeys, to launch advanced solutions, InstantAU, which enables advertisers to
measure media quality with a single click, and attention-based pre-bid segments, designed to
help advertisers secure the highest-quality inventory within their budgets.

On October 2023, Meta-DSP company Genius Monkey partnered with StatSocial, an industry
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leading social audience insights platform, to empower marketers and researchers to make more
informed decisions. StatSocial leverages a comprehensive set of self-declared social audience
data for a deeper understanding of consumer audiences, brand measurement, and social and
influencer ROI.

On July 2023, Scibids, the global leader in artificial intelligence (Al) for customizable bidding
solutions, partnered with Google Display & Video 360. Through this partnership it intends to
customize the bidding algorithm so that it aligns more closely with the desired business
outcome.

Recent Upgrade/Product Launch in the Demand Side Platform System Market

On April 2023, Simpli.fi, the advertising success platform for agencies, brands, and media
companies launched Advertising Success Platform, to deliver the

most relevant connections for advertisers and to drive efficiencies across advertising
procurement workflows.

On June 2023, Global advertising technology leader The Trade Desk launched Kokai, a new
approach to digital advertising innovation that incorporates major advances in distributed
artificial intelligence (Al), measurement, partner integrations and a revolutionary, intuitive user
experience.

Recent Agreement in the Demand Side Platform System Market

On February 2020, Simpli.fi, the advertising automation platform for agencies, brands, and
media companies, announced that it has entered into a definitive agreement to acquire
Bidtellect, a leading contextual and native demand-side platform (DSP). Through this acquisition
Simpli.fi wants to execute and scale performance for contextual and native campaigns.

On September 2023, Yahoo Advertising has entered into a strategic agreement with Comcast-
owned ad tech outfit FreeWheel and tech provider Magnite for its streaming ad server
SpringServe, and Publica by IAS. This agreement aims to enable direct server-to-server
connections with direct-to-publisher offering Yahoo Backstage.
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Thanks for reading this article you can also get individual chapter-wise sections or region-wise
report versions like North America Europe or Asia.

If you have any special requirements, please let us know and we will offer you the report as per
your requirements.
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Lastly this report provides market intelligence most comprehensively. The report structure has
been kept such that it offers maximum business value. It provides critical insights into the
market dynamics and will enable strategic decision-making for the existing market players as
well as those willing to enter the market.
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About Us:

Allied Market Research (AMR) is a market research and business-consulting firm of Allied
Analytics LLP, based in Portland, Oregon. AMR offers market research reports, business
solutions, consulting services, and insights on markets across 11 industry verticals. Adopting
extensive research methodologies, AMR is instrumental in helping its clients to make strategic
business decisions and achieve sustainable growth in their market domains. We are equipped
with skilled analysts and experts and have a wide experience of working with many Fortune 500
companies and small & medium enterprises.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing
high-quality data and insights. We are in professional corporate relations with various
companies. This helps us dig out market data that helps us generate accurate research data
tables and confirm utmost accuracy in our market forecasting. Every data company in the
domain is concerned. Our secondary data procurement methodology includes deep presented
in the reports published by us is extracted through primary interviews with top officials from
leading online and offline research and discussion with knowledgeable professionals and
analysts in the industry.
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
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Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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