
DRG Opens the Door to Enterprise-Grade
Insight for Ambitious SMEs

Desk Research Group empowers businesses with research

once reserved for large corporations, combining precision,

affordability, and strategic clarity.

LONDON, UNITED KINGDOM, October 28, 2025 /EINPresswire.com/ -- For decades, the
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advantage in market research has belonged to the largest

players,  those with budgets big enough to fund bespoke

intelligence, forecasting, and strategic foresight. But that’s

changing. Desk Research Group (DRG) has unveiled a suite

of Accessible Insight Programmes, designed to bring

enterprise-level research and strategic clarity to small and

medium-sized enterprises (SMEs) that are ready to grow,

compete, and lead.

These programmes give growing companies access to the

same quality of data, analysis, and strategic framing that

global corporations depend upon, but through a leaner, more efficient delivery model. It’s

research built for decision-makers who demand precision and impact, not excess.

“Smaller businesses face the same strategic questions as global brands,  but rarely with the same

resources,” says Chris Hutchinson, Founder and Chief Research Officer at DRG. “We’ve refined

our frameworks so they scale intelligently. The outcome is simple: research that’s faster, sharper,

and financially accessible...without compromise.”

A Smarter Model for High-Impact Insight

Rather than offer diluted services, DRG has re-engineered how its research is structured. Each

engagement is modular, senior-led, and outcome-driven. Clients can focus resources where they

matter most, whether that’s understanding competitors, evaluating a new market, or identifying

early-stage risks and opportunities.

The Accessible Insight Programmes include:

> Market Focus Briefs – concise but data-rich summaries identifying market structure, size, and
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growth signals.

> Competitor Intelligence Audits – targeted reviews of up

to three direct or adjacent competitors.

> Emerging Signal Scans – quarterly horizon-scanning

summaries highlighting key developments or early

warning signs.

> Decision Support Briefings – tailored reports linking

insight directly to operational or board-level choices.

Each is anchored in the same methodology DRG applies

to major corporate engagements: rigorous desk

research, credible source validation, and strategic

synthesis across sectors. The difference lies in delivery:

DRG has streamlined the process without sacrificing

quality, producing results that fit both the budget and

pace of fast-moving businesses.

Designed for Growth-Stage Leaders

SMEs often operate in the tension between vision and

resource, ambitious enough to compete, but constrained

by time and capital. DRG’s programmes directly address

that tension.

“Insight shouldn’t be a luxury line item,” Hutchinson adds. “When smaller firms gain access to

credible evidence, they make better decisions, avoid costly detours, and strengthen their ability

to plan long-term. It’s not about affordability for its own sake; it’s about creating an intelligent

route to scale.”

Case Examples

Early adopters have already seen tangible results:

> A health technology SME used DRG’s Competitor Intelligence Audit to refine its go-to-market

strategy, redirecting investment toward more defensible niches.

> A regional logistics firm applied a Signal Scan to anticipate regulatory changes in cross-border

transport, enabling faster adaptation and cost savings.

> A clean-energy start-up used a Decision Briefing to assess investor-readiness, integrating DRG’s

recommendations into its funding materials.

Each case demonstrates the same outcome: SMEs equipped with evidence-based confidence to

make high-stakes decisions.

Re-Balancing the Insight Economy



DRG’s initiative also carries a wider message. By opening access to structured, data-driven

insight, the firm aims to narrow the divide between enterprise-level intelligence and smaller

business capability. That shift, says Hutchinson, is long overdue.

“True innovation often starts with smaller firms,” he notes. “By giving them access to the same

research calibre as large enterprises, we’re helping rebalance the playing field. The impact on

competitiveness — nationally and globally — could be profound.”

About Desk Research Group

Desk Research Group (DRG) is an international research and strategy consultancy supporting

clients across healthcare, energy, logistics, and technology. Through primary and secondary

research, horizon planning, and strategic foresight, DRG equips decision-makers with evidence-

based clarity. The firm’s guiding principle is simple: success matters, but clarity comes first.

For details on the Accessible Insight Programmes, visit https://www.deskresearchgroup.com or

contact info@deskresearchgroup.com to arrange an introductory discussion.
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