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Dry Laundry Detergents Market Anticipated to
Hit USD 151.1 Billion by 2032: Persistence
Market Research Study

Asia Pacific leads the dry laundry
detergents market with 38.5% share in
2025, driven by urbanization, awareness,
and China & India’s consumer growth

BRENTFORD, ENGLAND, UNITED
KINGDOM, October 14, 2025
/EINPresswire.com/ -- The global dry
laundry detergents market size is likely
to be valued at US$113.3 billion in 2025
and is expected to reach US$151.1
billion by 2032, growing at a CAGR of
4.2% during the forecast period from
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2025 to 2032. Dry laundry detergents, which include powder detergents and other solid forms,
remain a cornerstone of household and commercial laundry care, offering efficient cleaning,
stain removal, and fabric protection. The market's growth is propelled by rising urbanization,
increasing consumer awareness of hygiene, and the ongoing demand for convenient, cost-

effective laundry solutions worldwide.

Key Highlights from the Report

* The global dry laundry detergents market is projected to reach US$151.1 Bn by 2032.

* Powder detergents dominate the product category due to their cost-effectiveness and storage

convenience.

* Household consumers represent the largest end-user segment.

* Asia-Pacific leads the regional market, driven by high population, urbanization, and growing

middle-class consumers.

* Rising awareness of sustainable and eco-friendly formulations is shaping product innovation.
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* Technological advancements in stain removal, enzyme-based detergents, and fragrance options
are fueling adoption.
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Market Segmentation

The dry laundry detergents market is segmented based on product type, distribution channel,
and end-user. Powder detergents lead the product segment, favored for their affordability, long
shelf life, and high cleaning efficiency. Liquid detergents in powdered form are gaining traction in
urban markets due to ease of use and better solubility. By distribution channel, the market is
divided into supermarkets/hypermarkets, online retail, convenience stores, and specialty
retailers. Online retail is witnessing rapid growth, particularly in Asia-Pacific and North America,
due to rising e-commerce penetration and consumer preference for home delivery

convenience.

In terms of end-users, household consumers account for the largest share, driven by expanding
middle-class populations, rising disposable incomes, and increasing awareness of hygiene
standards. The commercial segment, including hotels, laundromats, and healthcare facilities, is
also significant, leveraging bulk formulations for large-scale cleaning needs. Additionally,
segmentation by application highlights household laundry, commercial laundry, and specialized
cleaning services, with household laundry remaining the primary revenue generator.

Regional Insights

Asia-Pacific is the fastest-growing market, led by China, India, and Southeast Asian countries. The
region benefits from a high population base, rapid urbanization, and increasing adoption of
branded detergents. Rising awareness regarding hygiene and health, coupled with changing
consumer lifestyles, is further driving demand.

North America remains a mature market with consistent growth, largely fueled by product
innovation, high disposable income, and preference for premium detergents offering advanced
stain removal, fragrance, and fabric care properties. Europe continues to show steady growth,
emphasizing eco-friendly and phosphate-free formulations due to stringent environmental
regulations. Latin America and Middle East & Africa are emerging markets, with growth driven by
urban expansion, retail modernization, and increasing awareness of modern laundry care
solutions.
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Market Drivers
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The growth of the dry laundry detergents market is primarily driven by the increasing need for
effective, affordable, and easy-to-use cleaning solutions. Rising household incomes, urban
lifestyles, and dual-income families are boosting laundry detergent consumption globally.
Technological advancements in enzyme-based detergents, which provide better stain removal at
lower temperatures, are encouraging adoption across both household and commercial
segments. Additionally, growing awareness of hygiene and health, especially post-pandemic, has
accelerated demand for high-performance detergents capable of removing bacteria, dirt, and
allergens.

Sustainability and eco-conscious consumer behavior are also shaping market dynamics. Leading
brands are increasingly investing in biodegradable formulations, phosphate-free powders, and
recyclable packaging to meet regulatory standards and consumer expectations. Moreover,
innovations in fragrance options, anti-redeposition agents, and color-safe formulations are
helping brands differentiate themselves in a highly competitive market.

Market Restraints

Despite strong growth prospects, the dry laundry detergents market faces certain challenges.
Price sensitivity in developing countries can restrict adoption of premium products. High
competition and the presence of unorganized local brands may impact profit margins for global
players. Additionally, environmental concerns regarding phosphate-based and chemical-heavy
formulations could hinder growth in regions with strict environmental regulations. Fluctuating
raw material prices, particularly for surfactants and enzymes, may also affect production costs
and market pricing.

Competitive Landscape
Key players operating in the global dry laundry detergents market include:

* Procter & Gamble Co.

* Unilever PLC

* Henkel AG & Co. KGaA

* Reckitt Benckiser Group PLC

* Church & Dwight Co., Inc.

* Colgate-Palmolive Company

+ Kao Corporation

* Clorox Company

* Godrej Consumer Products Ltd.
* Amway Corporation
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Recent developments include:

* Procter & Gamble launched a phosphate-free powder detergent under its Ariel brand targeting
environmentally conscious consumers in Asia-Pacific.

* Henkel AG introduced concentrated powder detergents with enhanced enzyme formulations,
improving cleaning efficiency at lower water temperatures.

+ Unilever expanded its Surf and Omo powder detergent product lines with biodegradable
packaging and innovative scent options.

* Reckitt Benckiser developed bulk powder detergent solutions for commercial laundries to
reduce operating costs and chemical consumption.

Future Outlook

The dry laundry detergents market is poised for sustained growth, driven by innovations in eco-
friendly and high-performance formulations, expansion of modern retail networks, and
increasing online sales channels. Companies are expected to focus on product differentiation,
sustainability initiatives, and geographic expansion to capture emerging market opportunities.
The integration of smart laundry technologies and partnerships with e-commerce platforms
could further strengthen market presence.

As consumers continue to prioritize hygiene, convenience, and environmental sustainability, the
market is likely to witness the introduction of novel powders, enzyme-enhanced detergents, and
value packs that cater to evolving consumer preferences. The Asia-Pacific region will remain a
key growth driver, with North America and Europe sustaining steady growth through premium
and eco-friendly product offerings.

In conclusion, the dry laundry detergents market is set to grow steadily over the next decade,
fueled by technological innovation, rising awareness of hygiene, and increasing demand for eco-
friendly and efficient laundry solutions. Brands that focus on consumer-centric innovation,
sustainable formulations, and strategic market expansion are likely to gain a competitive edge in
this evolving landscape.

Explore the Latest Trending Research Reports:
Smart Vending Machines Market Demand: The global smart vending machines market is
forecast to expand at a CAGR of 12.8% and thereby increase from a value of US$ 26.7 Bn in 2025,

to US$ 62.2 Bn by the end of 2032.

Sawing Cutting Tools Market Demand: The global sawing and cutting tools market is forecast to
expand at a CAGR of 4.1% and thereby increase from a value of US$7.1 Bn in 2023, to US$9.7 Bn
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by the end of 2030.
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