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New Book by WSI Founder Shows How Al Is
Rewriting the Rules for Business SEO

New insights from a forthcoming book
reveal how Al-powered search tools are
transforming online visibility—and what
businesses must do to adapt.

TORONTO, CANADA, November 6, 2025
/EINPresswire.com/ -- Consider this: a
director at a manufacturing company
searches "CRM best practices for a WSI Logo
manufacturing business." Instead of a
list of websites and blog articles to

. >
explore, Google displays an Al-
generated summary highlighting
recommendations, trends, and
sources. But none of the vendors or
original content creators received a
single visit because the director got the
information they needed.

Principles of
WSI AdaptiveSEO®

This isn't a hypothetical. It's part of a
growing shift where 60% of U.S.
searches now end without a click, and
Al-generated answers often replace traditional link-based results. For businesses, this marks a
turning point: visibility is no longer about where you rank; it's about whether you are mentioned
at all.

WSI's AdaptiveSEO®

From Rankings to Mentions

For years, traditional SEO success meant ranking on the first page of Google. But platforms like
Google's Al Overviews, ChatGPT, and Perplexity no longer serve up ranked lists. Instead, they
generate summaries that can cite multiple sources—yet often provide enough information that
users don't feel the need to click through. The result? Businesses might be cited, but never
actually visited.

Visibility today means being mentioned, not just ranked.


http://www.einpresswire.com

New data shared in "The Al Search Revolution: Adaptive SEO in the Age of Al" includes:

0 60% of U.S. searches now end without a click—up from 26% in 2022

0 Nearly 50% of informational-based queries on Google now include Al-generated summaries

0 44% of Al citations come from owned media like blogs and newsletters, not traditional landing

pages

"Forget rankings—Al is already cutting your traffic, with ChatGPT and Al Overviews answering
questions directly," said Dan Monaghan, Founder of WSI and Author of "The Al Search
Revolution: Adaptive SEO in the Age of Al". "The real question isn't ‘Where do | rank?" It's ‘Am |
showing up in Al answers?' This book shows you how to stay visible in a zero-click world."

Why Authority and Trust Now Matter More

Al search tools are increasingly favoring content that reflects real experiences, offers clear value,
and has third-party validation. The traditional playbook—keywords, backlinks, and ranking
reports—can't carry online visibility on its own anymore.

Drawing on Google's E-E-A-T framework (Experience, Expertise, Authoritativeness,
Trustworthiness), Monaghan’s book introduces a strategic approach called WSI AdaptiveSEQ®,
built around five core principles:

0 Search Everywhere Optimization - Visibility must extend beyond Google to platforms like
YouTube, Reddit, and even Al tools themselves.

0 Citations are the New Clicks - Brand mentions in credible sources now drive visibility.

0 Trust & Authority are Al Currency - Al systems prioritize content that appears expert and
credible.

0 Every Page is a Conversion Page - Users arrive directly on product/service pages via Al
referrals.

0 Technical SEO is Still Foundational - Speed, structure, and accessibility still matter.

"For decades, WSI has helped businesses stay visible through every major shift in digital
marketing," said Valerie Brown-Dufour, WSI President. "Al search is the next evolution—and it
demands a new kind of strategy. With WSI AdaptiveSEO®, we're equipping our clients and
consultants to lead in this new landscape, not just react to it."

The Stakes: Adapt or Vanish

By early 2028, Al-driven search is projected to surpass traditional search. Businesses that adapt
now will gain a compounding visibility advantage: the more they're cited, the more they're
included. Those that don't risk falling out of the conversation entirely—even if they're still
technically “ranking.”

This shift isn't about panic. It's about recalibration. As the book argues, the businesses that act
early—those who stop chasing only rankings and start earning mentions—will be the ones Al



continues to surface and their potential customers continue to trust.

About the Book

"The Al Search Revolution: Adaptive SEO in the Age of Al" by Dan Monaghan, Founder of WSI,
pulls back the curtain on how Al is reshaping the search landscape and what businesses must do
to stay visible online. It's not a how-to guide; it's a wake-up call for business leaders who want to
stay relevant in the age of Al.

To dive deeper into the book and WSI AdaptiveSEQ®, sign up to get a free sneak peek:
https://marketing.wsiworld.com/ai-search-revolution-book.

About WSI

WSl is a global network of digital marketing and Al experts dedicated to helping businesses grow.
With three decades of experience and a presence worldwide, WSI leverages cutting-edge
technology and Al-driven strategies to drive measurable success. We aim to empower
businesses with innovative digital solutions while maintaining a human-centered approach. Our
motto, “Embrace Digital. Stay Human,” reflects our mission to unlock a world of possibility for
those we serve.
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