
Bra Market is Expected to Reach $59.5 Billion
by 2032

The bra market size was valued at $36.3 billion in 2022, and is estimated to reach $59.5 billion by

2032, growing at a CAGR of 5.2% from 2023 to 2032.

WILMINGTON, DE, UNITED STATES, October 20, 2025 /EINPresswire.com/ -- The global bra
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market, a key segment of the intimate apparel industry,

has seen significant evolution over the past few decades.

This market, which includes various types of bras such as

sports bras, push-up bras, bralettes, and maternity bras,

continues to grow as consumer preferences shift and new

trends emerge. From advancements in fabric technology to

the rise of body-positive movements, the bra market is

experiencing changes that are reshaping the industry. This

article explores the current state of the global bra market, key trends, challenges, and future

opportunities.
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Market Overview

According to the report, the global bra market size was valued at $36.3 billion in 2022, and is

projected to reach $59.5 billion by 2032, growing at a CAGR of 5.2% from 2023 to 2032.

The global bra market is part of the broader lingerie industry, which has been valued in the

billions and is expected to continue expanding. The market's growth is driven by factors such as

increasing female workforce participation, rising disposable incomes, and a growing awareness

of personal grooming and hygiene. Additionally, the expansion of e-commerce platforms has

made bras more accessible to consumers around the world, contributing to the market's

expansion.

Key Trends Shaping the Bra Market

Demand for Comfort and Functionality:

Consumers are increasingly prioritizing comfort and functionality over traditional notions of style

and sexiness. The rise of the "athleisure" trend, where clothing designed for workouts is worn as

everyday attire, has significantly influenced bra designs. Sports bras, bralettes, and wire-free bras
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are gaining popularity due to their comfort and versatility.

Body Positivity and Inclusivity:

The body positivity movement has had a profound impact on the bra market. Brands are now

offering a wider range of sizes, catering to different body types, and promoting inclusive

marketing campaigns. This shift has led to the rise of plus-size bras and adaptive bras that

accommodate various body shapes and needs.

Sustainability:

Sustainability is becoming a critical factor in the intimate apparel industry, including the bra

market. Consumers are increasingly seeking products made from eco-friendly materials such as

organic cotton, bamboo, and recycled fabrics. Brands are responding by adopting sustainable

practices in their production processes and offering products that have a lower environmental

impact.

Technological Innovations:

Advances in fabric technology have led to the development of bras that offer enhanced comfort,

support, and breathability. Innovations such as moisture-wicking fabrics, seamless designs, and

adjustable features are becoming standard in modern bras. Additionally, the use of 3D printing

and smart textiles is on the rise, allowing for more personalized and customized bra options.

Shift Towards Direct-to-Consumer (DTC) Models:

The rise of DTC brands in the bra market has disrupted traditional retail channels. These brands

offer a direct relationship with consumers, often through online platforms, allowing for

personalized shopping experiences, better pricing, and more control over brand messaging.

Examples of successful DTC bra brands include ThirdLove, Lively, and True&Co.

Challenges in the Bra Market

Fit and Sizing Issues:

One of the biggest challenges in the bra market is ensuring a perfect fit for consumers. Despite

advancements in sizing, many women still struggle to find bras that fit comfortably. This has led

to high return rates, particularly for online purchases, and remains a challenge for both

consumers and retailers.

Price Sensitivity:

While there is demand for high-quality, comfortable bras, many consumers are also price-

sensitive. Balancing quality with affordability is a challenge for brands, especially in a market

where consumers have a wide range of options.

Competition and Market Saturation:

The bra market is highly competitive, with numerous global and regional players vying for

market share. The influx of new brands, especially in the DTC space, has led to market

saturation, making it challenging for brands to differentiate themselves.



Future Opportunities

Customization and Personalization:

The future of the bra market lies in offering more personalized and customized products.

Technologies such as AI and machine learning can be used to create bras tailored to individual

body shapes and preferences, improving fit and comfort.

Expansion in Emerging Markets:

There is significant growth potential in emerging markets, where rising incomes and changing

lifestyles are driving demand for bras. Brands that can adapt to the cultural and economic

nuances of these markets will find ample opportunities for expansion.
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Integration of Smart Features:

The integration of smart features in bras, such as sensors that monitor posture or track health

metrics, presents a new frontier for the market. These innovations can add value to traditional

bra products, appealing to tech-savvy consumers.
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PVH Corp.

Nike, Inc.

Hanesbrands Inc.

Victoria's Secret & Co.

Jockey International, Inc.

Triumph Intertrade AG

Lavinia Lingerie Inc.

Calida Holding AG

Wolf Lingerie SAS

Modenik Lifestyle Pvt. Ltd.

Conclusion

The global bra market is in a state of dynamic change, driven by evolving consumer preferences,

technological advancements, and a growing emphasis on comfort and inclusivity. While

challenges such as fit issues and market competition persist, the market is ripe with

opportunities for brands that can innovate and adapt to the changing landscape. As consumers

continue to demand more from their bras, the industry will need to keep pace, offering products

that meet their needs in both form and function.
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