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Global Toothbrush Market Worth USD 7.48
Billion in 2024 - Trends & Growth Forecast

The global Toothbrush Market is evolving
rapidly, with rising demand for electric,
smart, and sustainable toothbrushes
reflecting consumer preference.

WILMINGTON, DE, UNITED STATES,
October 24, 2025 /EINPresswire.com/ --
Explore the global toothbrush market,
valued at USD 7.48 Billion in 2024, with
rising demand for smart, electric, and
eco-friendly toothbrushes, innovations
in Al-powered oral care, and growing
consumer awareness driving market
growth through 2032.

Toothbrush Market is rapidly evolving
as consumers prioritize oral hygiene,
gum health, and sustainable practices.
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With over 3.5 billion people affected by oral diseases and cavities, preventive care has never
been more critical. Despite progress, only 45.9% to 77.7% of people brush twice daily,
highlighting significant growth potential for awareness-driven initiatives. The manual toothbrush

segment still dominates with about 76% of total usage, yet
“ electric and smart toothbrushes are gaining traction,

Innovation in toothbrush
technology is transforming
oral care, from smart
sensors to eco-friendly

offering Al-powered guidance, ergonomic designs, and
connected technology.
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Innovation and sustainability are shaping consumer choices. Eco-friendly toothbrushes,
including bamboo and compostable variants, along with smart brushing devices, are redefining
oral care. Regions like North America and Europe are leading in adoption of premium and
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North America- United States, Canada, and Mexico

Europe — UK, France, Germany, ltaly, Spain, Sweden, Russia, and the Rest of Europe
evolving rapidly as consumers embrace
advanced oral-care habits and brands
innovate to meet rising hygiene standards. Growing awareness about gum health, plaque
prevention, and sustainable brushing practices has significantly fueled toothbrush demand
worldwide. According to global oral health studies, over 3.5 billion people suffer from oral
diseases and cavities, making preventive tools like toothbrushes indispensable. Moreover,
surveys reveal that only 45.9% to 77.7% of people brush twice daily, indicating both progress and
untapped potential for awareness-driven growth. The manual toothbrush segment still
commands about 76% of total usage, while the shift toward electric and smart toothbrushes is
accelerating as consumers seek personalized brushing experiences and connected technology.
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Unbrushing Boundaries: How the
Global Toothbrush Market Is Brushing
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The global Toothbrush Market is

Despite its strong momentum, the Toothbrush Market faces growing challenges. Fierce
competition from unorganised players and low-cost local brands is affecting price dynamics,
while alternative oral-care solutions such as tooth powders and mouth sprays attract
experimental consumers. Nevertheless, innovation remains the market's defining edge.
Manufacturers are introducing Al-powered brushing guidance, ergonomic handles, antibacterial
bristles, and eco-friendly materials like bamboo and bioplastics to enhance hygiene and
sustainability. As oral health awareness continues to expand globally, the toothbrush industry is
poised for a new era of intelligent and sustainable care.

From Manual to Smart: How the Toothbrush Market Is Carving Its Segments

The Toothbrush Market is broadly segmented by product type, technology, bristle type, end-user,
and distribution channel, reflecting the industry’s growing diversity. Among product types, the
manual toothbrush segment continues to dominate, accounting for nearly three-fourths of total
usage, owing to affordability and widespread accessibility. However, the electric Toothbrush
Market is experiencing accelerated adoption, especially in urban households, due to enhanced
plaque removal efficiency and connectivity features. Within technology-based segments, sonic
and oscillating models are leading innovation, offering smart sensors and pressure control to



improve brushing habits. Bristle variations—soft, medium, and extra-soft—remain key
differentiators, with the soft bristle category preferred by over 60% of global consumers for
comfort and gum protection.

The toothbrush industry also segments by end-user (adults, children, geriatric) and distribution
channel (supermarkets, pharmacies, and online platforms). The children’s Toothbrush Market is
expanding rapidly, with playful designs and cartoon-themed brushes improving engagement.
Meanwhile, the online retail channel has seen over 35% year-on-year growth, driven by digital
marketing and e-commerce convenience. Manufacturers are also emphasizing eco-friendly
toothbrush segments, such as bamboo and biodegradable variants, aligning with global
sustainability trends. This rich segmentation landscape underscores how personalization and
innovation are redefining the global Toothbrush Market.
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Mapping Oral Care: Regional Insights Into the Toothbrush Market

The global Toothbrush Market shows diverse growth patterns across regions, driven by
urbanization, rising disposable income, and increasing oral health awareness. North America
remains a significant market, with consumers favoring electric toothbrushes and smart oral-care
solutions. Meanwhile, Europe emphasizes sustainability, with a strong shift toward eco-friendly
toothbrushes such as bamboo and biodegradable options. These trends reflect regional
consumer priorities, which are shaping toothbrush demand and innovation strategies for leading
manufacturers.

In Asia-Pacific, rising awareness about dental hygiene, coupled with growing e-commerce
penetration, is fueling rapid adoption of electric and manual toothbrushes. The children’s
toothbrush segment is also expanding, with colorful designs and interactive features gaining
popularity. Latin America and the Middle East are seeing gradual market expansion, primarily
through retail chains and online platforms. This regional diversity highlights the toothbrush
industry’s adaptability, as brands tailor products to meet local consumer preferences while
driving global innovation and hygiene standards.

Recent Developments in Toothbrush Market

Procter & Gamble Targets Premium Market Amid Tariff Pressures

On April 24, 2025, Procter & Gamble announced a strategic shift towards premium-priced
products, including $380 electric toothbrushes, to offset rising costs from U.S. tariffs on Chinese
goods. This move aims to maintain profitability despite current market volatility.

Feno Launches 18,000-Bristle Smartbrush for Rapid Oral Care
On April 8, 2025, Dr. Kenny Brown introduced the Feno Smartbrush, an 18,000-bristle toothbrush
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designed to clean all teeth simultaneously in just 20 seconds. Priced at $299, it includes a U-
shaped mouthpiece customized using clients' mouth photos and offers personalized dental
health insights.

Emerging Trends in Toothbrush Market

Surge in Smart Toothbrush Adoption

In 2025, the toothbrush industry is witnessing a significant shift towards smart toothbrushes
equipped with Al-driven features. These devices offer personalized brushing experiences by
analyzing users' habits and providing real-time feedback. For instance, the Feno Smartbrush,
launched on April 8, 2025, boasts 18,000 bristles and a U-shaped design, cleaning all teeth
simultaneously in just 20 seconds. Priced at $299, it includes a built-in scanner offering
personalized dental health insights.

Growth of Eco-Friendly Toothbrush Options

The global Toothbrush Market is experiencing a surge in demand for eco-friendly options,
particularly compostable toothbrushes. In 2025, electric compostable toothbrushes are expected
to capture a dominant market share of approximately 54%, driven by their superior cleaning
efficiency and user-friendly features. These brushes align with eco-conscious consumer
preferences, offering advantages such as built-in timers, pressure control settings, and
ergonomic designs.

Leading the Brush: Competitive Landscape of the Toothbrush Market

The toothbrush industry is highly competitive, with key players constantly innovating to capture
consumer attention and market share. Leading manufacturers such as Colgate-Palmolive,
Procter & Gamble (Oral-B), Unilever, Philips Sonicare, and Johnson & Johnson dominate global
sales, offering a mix of manual, electric, and smart toothbrushes. These companies leverage
research and development to introduce ergonomic designs, smart sensors, Al-powered brushing
feedback, and eco-friendly materials, ensuring they remain at the forefront of the global
Toothbrush Market.

In addition to major brands, a surge of local and regional players is intensifying competition,
particularly in emerging markets where cost-conscious consumers prefer affordable yet
functional toothbrush options. Companies are also investing heavily in online sales channels,
marketing campaigns, and subscription-based models to strengthen consumer loyalty. This
dynamic competitive landscape drives continuous innovation, encourages differentiation, and
reinforces the importance of hygiene, sustainability, and technology in the Toothbrush Market,
positioning brands to meet evolving consumer expectations worldwide.

Key Players of Toothbrush Market

North America



Colgate-Palmolive Company
Johnson & Johnson

Procter & Gamble

Church & Dwight

Conair Corporation
BrushBaby Ltd

Europe

GlaxoSmithKline (UK)

FOREO (Sweden)

Bayer AG (Germany)

SONIC Chic (France)

Cosmos Eco Friends (UK/Europe)

Asia-Pacific

Panasonic (Japan)

JSB Healthcare (India)

MornWell (China)

Merlin Dentifrices Private Limited (India)
IM Corporation (India)

Advance Tech Corporation (China)
Smilex (India)

Analyst Recommendation:

Industry analysts recommend that companies in the global Toothbrush Market focus on
innovation, sustainability, and digital integration. Emphasizing smart toothbrushes, eco-friendly
materials, and personalized oral-care solutions will help brands capture growing consumer

demand, improve market share, and stay competitive in the rapidly evolving toothbrush
industry.

FAQs of Toothbrush Market

Q1: What is the current size of the global Toothbrush Market?

The global Toothbrush Market continues to grow steadily due to rising oral health awareness,
increasing adoption of electric and smart toothbrushes, and a strong demand for eco-friendly

products.

Q2: Which region dominates the toothbrush industry?



North America and Europe are major markets for the toothbrush industry, with high adoption of
electric toothbrushes and premium oral-care solutions.

Q3: Who are the key players in the Toothbrush Market?

Leading brands include Colgate-Palmolive, Procter & Gamble, Johnson & Johnson,
GlaxoSmithKline, Panasonic, and FOREO, among others.

Q4: What are the latest trends in the Toothbrush Market?

Trends include the rise of smart toothbrushes, Al-enabled brushing, and the increasing demand
for eco-friendly toothbrushes such as bamboo and biodegradable variants.

Q5: What drives Toothbrush Market growth?

Key drivers include oral hygiene awareness, convenience-focused innovations, and consumer
preference for sustainable and technologically advanced toothbrush products.

Related Reports:

Disposable Electric Toothbrushes Market https://www.maximizemarketresearch.com/market-
report/disposable-electric-toothbrushes-market/146316/

Water Flosser Market https://www.maximizemarketresearch.com/market-report/water-flosser-
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Maximize Market Research is launching a subscription model for data and analysis in the various
industries: https://www.mmrstatistics.com/markets
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