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Kate Rosecrans on the Midwest's Hospitality
Renaissance and the Power of Marketing

Hospitality expert Kate Rosecrans explores how marketing is
driving growth, innovation, and guest connection across the
evolving Midwest scene.

CHICAGO, IL, UNITED STATES, October 27, 2025
/EINPresswire.com/ -- The hospitality industry is evolving
faster than ever—and few regions embody that
transformation quite like the Midwest. As cities like
Chicago, Minneapolis, and Kansas City continue to
expand their culinary and hospitality scenes, one thing
has become clear: the Midwest is no longer following
trends—it's setting them.
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According to hospitality marketing executive Kate
Rosecrans, this regional renaissance isn't just about new
restaurant openings or hotel launches. It's about how -
creative marketing, community engagement, and brand N ' = (@)
storytelling are shaping guest expectations across the anyp” redeye
heartland.

Midwest Hospitality's Defining Era

Kate Rosecrans with other Industry
Leaders

From Chicago’s high-energy dining culture to Milwaukee’s

neighborhood-driven restaurants, the Midwest has become a proving ground for innovation.
“The Midwest has always had heart,” says Kate Rosecrans. “What's changing now is how that
authenticity is being amplified through thoughtful, strategic marketing.”

Restaurants and hospitality groups are increasingly investing in brand development, digital
storytelling, and local partnerships to connect with guests on a deeper level. In this environment,
marketing isn't just about visibility—it's about emotional resonance.

Marketing as the New Guest Experience

In a competitive market, marketing has evolved into an extension of hospitality itself. Guests
want to feel part of a story, and every touchpoint, social media, email, design, photography, can
strengthen that emotional connection.
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“Great marketing isn't about shouting louder,”
explains Kate Rosecrans. “It's about creating
something memorable that makes a guest feel seen
and valued.”

That people-first philosophy is transforming not just
how hospitality brands communicate, but how they
operate. By merging creativity with data-driven
strategy, Midwest hospitality leaders are finding new
ways to turn guests into loyal advocates.

The Future of Hospitality in the Heartland

As more restaurateurs and hotel operators look
toward the Midwest, marketing will continue to play
a pivotal role in shaping their success. Kate
Rosecrans believes the next chapter of hospitality
will focus on authenticity, connection, and purpose-
driven storytelling.

“The Midwest has always had something special,” says Katherine Rosecrans. “Now the rest of the
country is finally paying attention.”

With that momentum, the region is poised to become a national model for how hospitality and
marketing can work together to create not just
“ experiences—but movements.

Great marketing isn't about
shouting louder,” says Kate
Rosecrans. “It's about
creating something
memorable that makes
every guest feel seen,
valued, and connected.”
Kate Rosecrans
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This press release can be viewed online at: https://www.einpresswire.com/article/861988500
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try to be careful about weeding out false and misleading content. As a user, if you see something
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