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By price point, the economic segment

accounted for the largest share and the

premium segment is predicted to have

the highest growth during the forecast

period.

WILMINGTON, DE, UNITED STATES,

October 30, 2025 /EINPresswire.com/ --

The skin care products market was

valued at $170.7 billion in 2021, and is

estimated to reach $241.5 billion by

2031, growing at a CAGR of 3.6% from

2022 to 2031. In 2021, the face cream

segment occupied the largest market

share as it is one of the most popular types of skin care products pieces in the world.  

Request The Sample PDF Of This Report: https://www.alliedmarketresearch.com/request-

sample/1844  

According to the Skin Care Products Market report published by the Allied Market Research, the

study presents impending revenue forecast of the industry for the next few years coupled with

imminent market trends and opportunities. Moreover, the study also doles out different logical

tables and graphs to identify the complexities of the market. 

A complete and wide-ranging evaluation of the aspects that drive and restrain the Market growth

is also provided throughout the study. This detailed exploration of the market size and its proper

segmentation help the market players define the prevalent opportunities that are looming large.

The report helps clients in comprehending their first-hand knowledge of the global market while

providing a full-fledged understanding of the regional-level analysis of each segment. At the

same time, the study contains in-depth information of the frontrunners that are active in the

industry along with their financial agenda, segmental profits, company trends, services/products
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offerings, and major adopted stratagems. 

LIMITED-TIME OFFER - Buy Now & Get Exclusive Discount on this Report@

https://www.alliedmarketresearch.com/checkout-final/bea12797949862bd5b8dba04f4173f6d  

Face creams, body lotions, face cleansers, and other skin care products are available on the

market. Skin care products are specialized items used to restore the skin's natural beauty and

gloss, as well as to heal damaged skin. These products promote skin health and well-being by

moisturizing dry skin and removing excess sebum from oily skin. Because these products are

designed to perform a number of functions, it is critical to utilize a variety of skin care products

for various goals. 

Numerous skin care, facial care, and other skin care products used by people of all ages contain

ingredients that might cause skin allergies. These potentially dangerous compounds are utilized

in the manufacture of personal care products. Formaldehyde, methylene glycol, dibutyl and

diethylhexyl phthalates, isobutyl and isopropyl parabens, and other chemicals have been linked

to skin allergies, rashes, skin dryness, and skin damage, as well as reproductive problems.

Formaldehyde, methylene glycol, diethanolamine, butylated hydroxyanisole, and similar

compounds are carcinogens that increase the incidence of non-lymphoma, Hodgkin's multiple

myeloma, acute leukemia, and bladder cancer. Because of the health risks associated with

synthetic chemicals in skin care products, many consumers forsake skin care products, leading

to market losses. Increases in raw material prices have a substantial effect on product

production costs, leading to an increase in the finished product's market price. This is one of the

major impediments to the global expansion of the skin care products business. Price increases in

skin care products will reduce demand in developing countries such as India and China, whose

customers are price sensitive. Additionally, developments in skin care product packaging

materials, such as recycled plastics and cardboards, result in an additional increase in product

price to compensate for skin care product makers' margins. The increased price of materials and

packaging materials is harming the skin care products market growth.  

Skin care product manufacturers are working hard to create new products that will grab the

interest of consumers. To protect consumers' skin from sun damage, innovative products such

as face creams and body lotions with higher SPFs, as well as skin cooling ingredients such as aloe

or coconut butter, are being created. Furthermore, in order to appeal to customers looking for

cruelty-free skin care products, several companies are incorporating organic and nature-derived

components into their product lines, with many of the ingredients being completely vegan. Many

skin care product manufacturers are also developing gender neutral cosmetics that are suitable

for the skin of men, women, and non-binary customers, which will aid the market in the future.

Several skin care product companies are expanding into emerging markets, particularly Asia-

Pacific and Latin America, to capitalize on the region's increasing customer base. These

countries' governments are also creating appealing opportunities for regional businesses and

favorable foreign investment regulations in order to offer higher quality goods to their

consumers while also enhancing their countries' economic conditions. As a result, several foreign
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corporations have invested in countries such as India, Pakistan, Sri Lanka, South Africa, Brazil,

and others, providing high-quality goods at lower prices to consumers in the region. Such

investments in developing markets will promote increased purchases of skin care products from

the region, which will aid skin care products market demand expansion in the coming years.  

Market key Players: 

The players operating in the skin care products market have adopted various developmental

strategies to increase their Skin care products Market Share, gain profitability, and remain

competitive in the market. The key players operating in the Skin care products Market Analysis

include- Estee Lauder Companies Inc., Johnson & Johnson, Kao Corporation, LOREAL S. A., LVMH,

Procter & Gamble, Revlon, Inc., Shiseido Company, Limited, Unilever, and Weleda AG.    

Segmental Overview 

The skin care products market is segmented on the basis of type, end user, price point,

distribution channel, and region.  

By type, the skin care products market is classified into face cream, body lotion, face wash, and

others. 

Depending on end user, the market is categorized into women and men.  

By price point, the market is divided across mass and premium.  

According to the distribution channel used for the sale of skin care products the market is

segmented into supermarkets and hypermarkets, specialty stores, online channels, and others.

By region, the market is divided across North America (the U.S., Canada, and Mexico), Europe

(UK, Germany, France, Italy, Spain, Netherlands, Rest of Europe), Asia-Pacific (China, Japan, India,

South Korea, Australia, and rest of Asia-Pacific), and LAMEA (Brazil, Argentina, Saudi Arabia,

United Arab Emirates, South Africa, and the Rest of LAMEA).         

Inquiry Before Buying @ https://www.alliedmarketresearch.com/purchase-enquiry/1844  

Face creams accounted for the majority market share of the skin care products market, and

body lotions segment is expected to grow at a CAGR of 3.9% during the forecast period, owing to

its high levels of skin hydration that help the skin in remaining smooth and supple. Women

segment held the highest market share in 2021 while the men segment is expected to have the

highest growth during the forecast period owing to the increase in the skin care products market

trends of adoption of various types of skin care products by men. Mass skin care products held

the highest market share in 2021 and while the premium segment is expected to have the
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highest growth in the market in the future owing to increasing interest in premium products. In

2021, supermarkets and hypermarkets were the most popular modes of purchase for skin care

products; however, the sale of skin care products through online sales channels is expected to

grow significantly in the future due to the ease of purchase and a greater variety of products

available through the channels.  

According to region, Europe held the largest share of the market in terms of revenue in 2021,

which represented close to 40% of the global skin care products market revenue, while Asia-

Pacific is expected to experience the fastest CAGR of 4.6% from 2022 to 2031, as there is an

increase in the adoption of premium skin care products by consumers in the region.  

Key findings of the study  

The face cream segment held the largest market share in 2021, capturing almost 50% of the

global skin care products market revenue, and the body lotion segment is expected to grow at

the fastest rate during the forecast period.  

Based on end user, the women segment claimed the biggest share of the market in 2021,

contributing to more than half of the global skin care products market revenue, while the men

segment is expected to grow at the fastest CAGR during the forecast period.  

Based on price point, the economic segment accounted for the largest share in 2021 and the

premium segment is predicted to have the highest growth during the forecast period.  

By distribution channel, supermarkets and hypermarkets held the largest market share in 2021

and online channels are expected to have the highest growth.   

Reasons to Buy this Skin Care Products Market Report: 

> Mergers and acquisitions should be well-planned by identifying the best manufacturer. 

> Sort new clients or possible partners into the demographic you’re looking for. 

> Suitable for providing dependable and high-quality data and analysis to assist your internal

and external presentations. 

> Develop tactical initiatives by gaining a better grasp of the areas in which huge corporations

can intervene. 

> To increase and grow business potential and reach, develop and plan licencing and licencing

strategies by finding possible partners with the most appealing projects. 

> Recognize newcomers with potentially strong product portfolios and devise effective counter-



strategies to acquire a competitive edge. 

> To develop effective R&D strategies, gather information, analysis, and strategic insight from

competitors 
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