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Driving at 23.5% CAGR | Loyalty Management
Market Reach USD 44 Billion by 2032 Globally

WILMINGTON, DE, UNITED STATES, October 30, 2025 /EINPresswire.com/ -- Allied Market
Research published a new report, titled, "Driving at 23.5% CAGR | Loyalty Management Market
Reach USD 44 Billion by 2032 Globally ." The report offers an extensive analysis of key growth
strategies, drivers, opportunities, key segments, Porter’s Five Forces analysis, and competitive
landscape. This study is a helpful source of information for market players, investors, VPs,
stakeholders, and new entrants to gain a thorough understanding of the industry and determine
steps to be taken to gain competitive advantage.

The global loyalty management market size was valued at USD 5.5 billion in 2022 and is
projected to reach USD 44 billion by 2032, growing at a CAGR of 23.5% from 2023 to 2032.

Request Sample Report (Get Full Insights in PDF - 324 Pages) at:
https://www.alliedmarketresearch.com/request-sample/2666

Driving Factors

Rise in use of mobile applications drives the market growth. In addition, recurrent alteration of
end-user demographics primarily drives the growth of the market. However, lack of awareness
about loyalty programs and strict government regulations are primarily expected to hamper the
growth of the market. Furthermore, rapidly growing applications of big data and machine
learning is expected to create lucrative growth opportunities for the market.

Market Segmentation

The loyalty management market is segmented on the basis of type, enterprise size, industry
vertical, and region. On the basis of type, it is divided into customer retention, customer loyalty,
and channel loyalty. On the basis of enterprise size, it is divided into large enterprise and small
and medium-sized enterprise. On the basis of industry vertical, it is fragmented into BFSI, retail,
travel & hospitality, manufacturing, IT & telecom, media & entertainment, healthcare, and others.
Region-wise, it is analyzed across North America, Europe, Asia-Pacific, Latin America, and Middle
East and Africa.

Competition Analysis:


http://www.einpresswire.com
https://www.alliedmarketresearch.com/loyalty-management-market
https://www.alliedmarketresearch.com/request-sample/2666

The key players operating in the loyalty management industry include Annex Cloud, Apex Loyalty,
Bond Brand Loyalty, Brierley+Partners, Capillary Technologies, Cheetah Digital, Comarch, Epsilon,
Fivestars, and Oracle. Furthermore, it highlights the strategies of the key players to improve the
loyalty management market share and sustain competition in loyalty management industry.

If you have any questions, Please feel free to contact our analyst at:
https://www.alliedmarketresearch.com/connect-to-analyst/2666

By region, North America garnered the highest share in 2022, holding nearly one-third of the
global loyalty management market revenue in 2022, and is projected to retain its position during
the forecast period, owing to numerous existing card loyalty programs as well as high
penetration levels with the usual adopter holding two credit card earnings rewards aiding the
growth of the loyalty management market. The Asia-Pacific region is expected to register the
fastest CAGR of 26.6% during the forecast period, owing to increase in adoption of Internet-
connected devices, increase in small & medium size startups, and high Internet penetration.

By enterprise size, the large enterprise segment held the major share in 2022, garnering nearly
three-fourth of the global loyalty management market revenue, owing to leveraging data
analytics and personalized offerings to enhance customer satisfaction. The small and medium-
sized segment is expected to attain the highest CAGR of 27.9% during the forecast period, owing
to the emergence of more accessible and affordable cloud-based loyalty platforms enables SMEs
to implement sophisticated programs without significant upfront investments.

By application, the retail segment accounted for nearly one-third of the global loyalty
management market share in 2022 and is expected to dominate the market during the forecast
period, as big data, loT devices, and interactive mediums have significantly impacted current
shopping trends, which has positively affected e-commerce platforms. The BFSI segment is
expected to register the highest CAGR of 29.8% during the forecast period, owing to rise in
competition and marketing within the banking industry and the growing need for customer
centric solutions.

Buy Now & Get Exclusive Discount on this Report (324 Pages PDF with Insights, Charts, Tables,
and Figures) at: https://www.alliedmarketresearch.com/loyalty-management-market/purchase-

options

Recent Partnership in the Market:

In October 2023, Ansira Partners, Inc., an independent global marketing services and solutions
company with proprietary channel, website, and advertising technology, partnered with Annex
Cloud, a technology platform that transforms customer loyalty experiences for global
enterprises. Collaboration between the two companies is expected to result in greater loyalty
offerings for clients from enhanced tracking, rewarding, and profiling, to strategy and analytics,
as well as a robust loyalty solution for the largely untapped automotive dealer sector.
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In April 2022, Annex Cloud, a global, enterprise technical solutions provider of advanced loyalty
management solutions and experiential customer retention software partnered with Ometria, a
customer data and marketing platform. This partnership combines Ometria’s sophisticated
customer intelligence and cross-channel marketing solution with Annex Cloud'’s Loyalty
Experience Solution to give companies the data, insights, tools, and capabilities they need to
deliver the individualized experiences today’s consumers expect while building loyalty and
driving growth without discounting.

In November 2023, Annex Cloud, a global, enterprise technical solutions provider of advanced
loyalty management solutions and experiential customer retention software, partnered with
Redpoint Global, a loyalty management market leader in customer engagement and data
management solutions. This partnership combines Redpoint Global's rgOne™ solution with
Annex Cloud's Loyalty Experience Solution to give companies all the data, insights, tools, and
capabilities they need to adapt to evolving consumer expectations in real time and drive growth
without discounting.

Thanks for reading this article, you can also get an individual chapter-wise section or region-wise
report versions like North America, Europe, or Asia.

If you have any special requirements, please let us know and we will offer you the report as per
your requirements.

Lastly, this report provides market intelligence most comprehensively. The report structure has
been kept such that it offers maximum business value. It provides critical insights into market
dynamics and will enable strategic decision-making for existing market players as well as those
willing to enter the market.

Other Trending Reports:

physical security market
online video platform market

About Us:

Allied Market Research (AMR) is a market research and business-consulting firm of Allied
Analytics LLP, based in Portland, Oregon. AMR offers market research reports, business
solutions, consulting services, and insights on markets across 11 industry verticals. Adopting
extensive research methodologies, AMR is instrumental in helping its clients to make strategic
business decisions and achieve sustainable growth in their market domains. We are equipped
with skilled analysts and experts and have a wide experience of working with many Fortune 500
companies and small & medium enterprises.


https://www.alliedmarketresearch.com/physical-security-market
https://www.alliedmarketresearch.com/online-video-platform-market

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing
high-quality data and insights. We are in professional corporate relations with various
companies. This helps us dig out market data that helps us generate accurate research data
tables and confirm utmost accuracy in our market forecasting. Every data company in the
domain is concerned. Our secondary data procurement methodology includes deep presented
in the reports published by us is extracted through primary interviews with top officials from
leading online and offline research and discussion with knowledgeable professionals and
analysts in the industry.
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This press release can be viewed online at: https://www.einpresswire.com/article/862943856

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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