
Archdiocese of Boston Sees Record Vocations
Growth Driven by Digital Outreach

Messenger Eagle Communications helps Vocations Boston pioneer new model for engaging men and

recruiting future priests online.

HUNT VALLEY, MD, UNITED STATES, November 3, 2025 /EINPresswire.com/ -- The Archdiocese of

Boston is celebrating record engagement and seminary growth following a first-of-its-kind digital

vocations initiative developed in partnership with Messenger Eagle Communications. The multi-

year effort marks a turning point in how the Church engages with young men searching for

purpose and discerning God’s calling in the digital age.

Launched in late 2021, the initiative combines data-driven strategy, targeted online content, and

CRM integration to create a dynamic funnel of men ages 18–30. The results have been

transformative: seminary applications and entrants have risen 70% and engagement in the

discernment process has tripled—from 300 to nearly 1,000 men.

“Vocations Boston’s willingness to invest in a long-term, strategic digital approach has changed

the conversation,” said Tim Watkins, President & CEO of Messenger Eagle Communications.

“We’re meeting young men where they are—online—attracting them in their search for answers

to life’s biggest questions, challenging them to grow as men of virtue, and guiding them into

authentic discernment and personal spiritual growth.” 

The initiative combines high-quality, relatable content leading to in-person accompaniment and

discernment events, bridging online engagement with real-world encounter. “Digital strategy is

no longer optional—it’s mission critical,” said Fr. Eric Cadin, Vocations Director for the

Archdiocese of Boston. “This initiative has shown us how online engagement, accomplished

through a comprehensive strategy with authenticity and intention, can translate into real-world

vocations.”

With measurable growth, higher engagement, and increased seminary applications, the

Vocations Boston initiative stands as a national model for vocation renewal through strategic,

mission-driven digital outreach―and a blueprint for regional collaboration, allowing neighboring

dioceses to join the effort and share in both the mission and the investment.

Learn more:

Access the Vocations Boston Case Study

http://www.einpresswire.com
http://messengereagle.org/work/vocations-boston


Learn More About the Messenger Eagle Vocations Initiative

Subscribe to The Messenger, a monthly blog with actionable insights for vocations

About Messenger Eagle Communications

With over 37 years of marketing experience, Messenger Eagle Communications (MEC) partners

with Catholic organizations and dioceses to advance their mission through integrated digital

strategy, creative storytelling, and CRM-driven engagement systems. For MEC, this is more than

marketing—it’s a shared mission, guiding you within the digital landscape for your message to

resonate with and engage your audiences. Learn more at messengereagle.com.
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