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-- Behind every scroll-stopping ad is a

team of designers, strategists, and

copywriters shaping the story. Tech Bay

Leaf approaches each campaign as a

collaborative effort where words,

visuals, and strategy combine to

connect with audiences in meaningful

ways.

A recently released reel from the

agency showcases some of its most

successful creatives across categories, from beauty to fashion to med-tech, offering a behind-

the-scenes glimpse into how thoughtful storytelling and data-backed design come together.

When Beauty Meets Strategy

When we receive a brief, the

primary idea is ‘emotion

first, logic second'. When we

design ads, we’re trying to

show the feeling one gets

when they see the product.”

Shilpa Sirdesai, Founder and

CEO of Tech Bay Leaf.

For US-based cosmetics brands like JLo Beauty, Body Firm:

Crepe Erase, Perricone MD, and Westmore Beauty, the

challenge was clear: create ad campaigns that feel

luxurious yet relatable.

Each of these campaigns had bold and aspirational visuals

while maintaining a clean, conversion-driven structure. JLo

Beauty, for instance, merged celebrity appeal with

authentic user testimonials, allowing potential buyers to

see both glamour and real-world results. Meanwhile, Crepe

Erase and Perricone MD used subtle storytelling by inviting

the viewer to imagine transformation through care rather than hard selling.

For Westmore Beauty, known for its red-carpet-ready formulations, the creative team used

cinematic lighting and short, direct copy to make ads that felt less like promotion and more like a

peek into a beauty secret.
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Fashion and Function in Focus

The agency’s creative work extends beyond beauty. In the fashion space, Taangerine Tiger stood

out for its bold colors and playful energy. “Fashion is all about rhythm,” notes one of the motion

designers involved in the project. “Every cut and frame has to be done with intention because

when it comes to clothes, we need to convey how it would look and feel when worn.”

From lookbook snippets to short paid ads, each piece reflected the brand’s playful confidence

while remaining optimized for scroll-stopping impact on social platforms.

In contrast, campaigns for med-tech brands like Rise4, Hopemark Health, and BrainsWay

required a more sensitive, informative tone. These assets translated complex technologies into

accessible visuals accompanied by easy-to-understand copy. 

As one copywriter explains, “When you write for healthcare brands, you need to be accurate,

emotional, and clear. The story has to be human, even when the subject is technical.”

Design Beyond the Ad

Tech Bay Leaf’s video also highlights work beyond paid media. For emailers, the agency’s design

and copy team created sequences for leading U.S. beauty brands and for Ruggable, the home

décor brand known for its washable rugs. Here, the focus shifted from immediate conversion to

engagement through striking layouts and storytelling.

“An email is a conversation starter,” says a member of the design team. “It’s where the customer

journey should continue.”

The same precision was applied to banner designs for TMS, Ampelis Health, and Reclaim

Botanicals. The banners struck a fine balance between brand recall and performance with clear

call-to-action buttons within elegant, minimal frames. For Reclaim Botanicals, a skincare brand,

this meant using muted earth tones with product textures to visually communicate purity and

care.

Mastering the Little Details: Retouching and Compositing

Behind every polished campaign is a layer of meticulous retouching and compositing. It’s a

creative aspect that often goes unseen but defines how a brand is perceived. Whether it’s

balancing tones in skincare imagery or aligning reflections in product photography, the agency’s

post-production team plays a critical role in ensuring consistency across platforms.

One retoucher comments, “You have to enhance, not exaggerate. The goal is to make it visually

appealing while preserving authenticity.” 

UGC Edits that Bridge the Real and the Aspirational

In an age where user-generated content drives trust, Tech Bay Leaf’s video work for JLo Beauty

https://techbayleaf.com/ppc-services/


and Crepe Erase demonstrates how to merge brand polish with human connection. Featuring

celebrities like Jennifer Lopez, Kate Walsh, and Jane Seymour in casual settings, and real

customers, these edits capture credibility without losing emotional appeal.

“The best UGC doesn’t look like an ad. It feels like a friend’s recommendation,” says a video

editor on the team. “Our job is to keep that authenticity intact while shaping it to tell the brand’s

story.”

Product Pages that Convert with Clarity

Finally, the agency’s product detail page (PDP) designs for leading cosmetics and skincare brands

underline an important truth: every touchpoint counts. Each page is designed to inform,

reassure, and inspire a purchase all while staying true to the brand’s visual DNA.

“PDPs are where intent turns into action,” explains the creative director. “We think about

hierarchy, trust and emotion because the smallest design choice can decide whether a user

clicks or not.”

A Holistic Approach to Creative Performance

Each snippet of services in the video stands on its own, but together they reveal a broader

philosophy at Tech Bay Leaf: that performance marketing and creative excellence are partners.

As per the members of the copy and creative team, the agency’s approach merges storytelling,

design, and data in creating campaigns that not only look good but also deliver results.

As one of the team leads summarizes, “Every frame, word, and design choice matters. Creative

choices decide how people respond.”

From celebrity-backed beauty campaigns to human-centered health tech visuals, Tech Bay Leaf

believes that thoughtful creative execution can be the quiet force behind impactful marketing

outcomes. 
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