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READYLUCK Launches Bold New Brand and
Website Redefining Modern Luxury Wedding
Photography

The New York-based photography
collective unveils a fresh visual identity
and website that celebrates connection,
artistry, and modern luxury.

NEW YORK, NY, UNITED STATES,
November 11, 2025/
EINPresswire.com/ -- READYLUCK, an
acclaimed wedding and event
photography collective known for its
editorial approach and human-
centered storytelling, is proud to unveil
its refreshed brand identity and newly
redesigned website. The rebrand
reflects the company'’s evolution as
creative artists and storytellers,
marking a new chapter in their
continued growth in the luxury wedding space while elevating their long-standing role as a
magnetic force for creative talent.
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READYLUCK captures timeless, intimate wedding
moments in natural light—balancing sophistication
with spontaneity.

The decision to rebrand wasn't driven by market shifts or
“ external pressure, but by a natural evolution of the team
and its creative vision. “Our original branding served us
well for years, but it no longer reflected who we are today,
says Edward Winter, Principal Photographer and Creative
Director of READYLUCK. “We wanted something modern,
bold, and alive—something that captured the energy and
intention behind our work.”

This rebrand isn't about
changing who we are. It's
about showing it more
clearly.”
Edward Winter, Principal
Photographer and Creative
Director of READYLUCK
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The refreshed brand moves away from the traditional,

stuffy notion of luxury and toward something contemporary and expressive. The new identity is
anchored in bold black and white typography, the brand’s signature READYLUCK Red, and a


http://www.einpresswire.com
https://www.readyluck.com/

candlelight cream tone that nods to
timeless wedding elegance. Together,
these elements create a design
language that's modern, elevated, and
effortlessly confident - much like the
couples READYLUCK photographs.

The new visual identity was created in
collaboration with Mijo, a creative
agency led by longtime friend and
branding expert John Limotte. Drawing
inspiration from Bauhaus design and
the clean geometry of vintage cameras,
the new logo and website strike a
balance between forward-thinking
design and classic artistry. “It's a brand
that stands out quietly,” Winter says.
“Luxury that doesn't need to shout.”

This rebrand also mirrors READYLUCK's
mission: to shift the focus away from
status symbols and staged perfection,
and toward authentic, meaningful
human connection. The studio’s
signature style is defined by timeless
artistry, a distinct visual language, and
vibrant, lived-in moments—a balance
of sophistication and spontaneity that
resonates deeply with modern
couples.

Since its founding, READYLUCK has
become one of the most respected
names in the wedding industry. Their
work has been featured in Brides, The
Cut, The New York Times, Over the
Moon, Vanity Fair, Martha Stewart
Weddings, Harper’s Bazaar, Carats &
Cake, Style Me Pretty, and more.
They've also been named one of “The

The READYLUCK coIIectlve photographers and
storytellers redefining modern wedding imagery
through authenticity, artistry, and connection.
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AJoyfuI Haldl celebration captured by READYLUCK
showcasing the color, connection, and energy at the
heart of the collective’s storytelling.
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The refreshed READYLUCK logo, designed in
collaboration with creative agency Mijo, reflects the
collective’s modern, design-forward approach to
wedding photography.

Best Photographers in America” by BRIDES Magazine, Top Photographer by Carats & Cake, “Best
of the Best” by Junebug Weddings, and Rangefinger Magazine’s “30 Rising Stars”.


https://www.hellomijo.com/

The new website
https://www.readyluck.com/ is now
live, offering an immersive look at
READYLUCK's evolving body of work, an
elevated user experience, and a
refreshed visual language that speaks
to both couples and creative
collaborators alike.

Kelsey Schwarz

Rayce PR & Marketing
kelsey@raycepr.com
Visit us on social media:
Instagram

Facebook
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Intimate, unposed, and full of joy—READYLUCK's
work celebrates every couple and the emotion that
makes each story unique.

This press release can be viewed online at: https://www.einpresswire.com/article/864972671
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