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MarTech Market Size to Hit USD USD 1.7
Trillion by 2032, Allied Market Research

The global marketing technology
(MarTech) market is experiencing growth
due to several factors, including the
increasing digital transformation
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WILMINGTON, DE, UNITED STATES,
November 12, 2025/
EINPresswire.com/ -- The global
marketing technology market is
experiencing growth due to several
factors, including the increasing digital
transformation, the surge in demand
for personalized experience, and the
proliferation of automation and
efficiency. However, data privacy and
compliance, and the high cost of
implementation are expected to
hamper market growth. Furthermore,
the growing integration of Al and ML technologies and the increase in demand for real-time
marketing are anticipated to provide lucrative growth opportunities for the global marketing
technology market in the upcoming years.
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According to the report, the MarTech industry generated $329.0 billion in 2022 and is anticipated
to generate $1.7 trillion by 2032, witnessing a CAGR of 18.5% from 2023 to 2032.

Marketing Technology (MarTech) is a set of tools, platforms, and software applications that help
businesses automate, streamline, and improve their marketing activities. It includes CRM
(Customer Relationship Management), marketing automation platforms, CMS (Content
Management System) tools, social media management tools, and data analytics software, among
others. Marketing technologies and solutions help marketers plan, execute, analyze, and manage
various marketing activities.

Marketing technology gives marketers advanced marketing capabilities to target specific
audiences, create personalized experiences, and measure campaign effectiveness, as well as


http://www.einpresswire.com
https://www.alliedmarketresearch.com/marketing-technology-market-A192904

optimize marketing strategies. Marketing technology helps marketers automate repetitive tasks,
update workflows, and gain valuable insights through data analysis. Marketing technology also
helps marketers better allocate their time and resources, focus on creative and strategic
marketing, and make data-driven decisions that optimize their campaigns. Marketing technology
helps track customer behavior and delivers relevant content across different channels, including
email, social media, and websites.

Request Free Sample Pages: https://www.alliedmarketresearch.com/request-sample/A192904

Segment Overview:

Based on end-use, the retail and e-commerce segment held the largest share in 2022,
contributing to more than one-fourth of the global marketing technology market revenue, and is
expected to maintain the lead position during the forecast period. This is because of numerous
advantages provided by marketing technology such as faster processing times, lower latency,
and the ability to customize and tailor the technology to specific requirements. However, the
media and entertainment segment is expected to portray the largest CAGR of 23.5% from 2023
to 2032. Marketing technology can innovate and streamline consumer and subscription
processes.

Based on type, the digital marketing segment held the highest market share in 2022, accounting
for nearly three-fourths of the global marketing technology market revenue, and is estimated to
maintain its leadership status throughout the forecast period. The rise in the usage and
development of digital technologies in the marketing sector propels market growth significantly.
However, the offline marketing segment is projected to manifest the highest CAGR of 20.7% from
2023 to 2032. This is due to offline marketing services helping to grow relationships and
networking of customers.

Enquiry Before Buying: https://www.alliedmarketresearch.com/purchase-enquiry/A192904

Based on region, North America to hold the highest market share in 2022, accounting for more
than one-third of the global marketing technology market revenue. This is due to the rising
investments from public companies, such as Google LLC, IBM Corporation, Microsoft
Corporation, and Amazon Web Services, Inc. among others, which is expected to drive market
revenue growth in the region. On the other hand, the Asia-Pacific region is expected to maintain
its dominance during the forecast period. The same region would also showcase the fastest
CAGR of 21.7% from 2023 to 2032. This is due to the rise in digital penetration and adoption of
smart devices, such as smartphones, tablets, and laptops are expected to drive market revenue
growth in the region and provide lucrative growth opportunities for the market in this region.

Key Players:

Google LLC, Zebra Technologies, Oracle Corporation, SAP SE, Salesforce Inc., Microsoft
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Corporation, AWS, Inc., Adobe Inc., Aptean, Apple, Inc.

Buy this Complete Report (245 Pages PDF with Insights, Charts, Tables, and Figures) at:
https://www.alliedmarketresearch.com/marketing-technology-market/purchase-options

The report provides a detailed analysis of these key players in the global marketing technology
market. These players have adopted different strategies such as new product launches,
collaborations, expansion, joint ventures, agreements, and others to increase their market share
and maintain dominant shares in different countries. The report is valuable in highlighting
business performance, operating segments, product portfolio, and strategic moves of market
players to showcase the competitive scenario.

About us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Wilmington, Delaware. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.
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This press release can be viewed online at: https://www.einpresswire.com/article/866608360

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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