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DENVER, CO, UNITED STATES,

November 15, 2025 /

EINPresswire.com/ -- Sportsmedia

News announced the expansion of its

platform to include comprehensive

analytics services, positioning the

company as a strategic partner for

sports organizations, media

companies, and brands. The new

division applies advanced data science,

proprietary algorithms, and industry

expertise to deliver decision-grade

intelligence across audience

measurement, sponsorship valuation,

content optimization, and market

analysis.

"Sports entities are asking for

transparent, cross-platform

measurement they can trust and act

on in real time," said Dan Kost, CEO of

Sportsmedia News. "We built this

program to convert fragmented signals into clear, auditable metrics that drive revenue, content

performance, and smarter dealmaking."

Analytics Portfolio: Audience, Sponsorship, Content, Market, and Custom Research

Sportsmedia News' analytics portfolio comprises five core offerings designed around current

industry needs:

Audience Intelligence Suite: fan behavior, consumption patterns, and demographic profiles

across broadcast, streaming, and social channels. Granular segmentation and engagement

metrics enable precise targeting and content optimization.

Sponsorship Measurement and Valuation: computer vision plus marketplace intelligence to

http://www.einpresswire.com


quantify exposure across jersey sponsorships, stadium signage, and digital placements.

Reported logo-recognition accuracy exceeds 95%, supporting real-time exposure tracking and

fair market valuations.

Content Performance Analytics: machine learning models identify trending topics, optimal

posting times, and sentiment patterns, with predictive models that forecast performance and

recommend distribution strategies.

Market Intelligence and Competitive Analysis: market sizing, cross-platform viewership, social

engagement tracking, and revenue benchmarking for leagues, teams, and media properties.

Custom Research and Consulting: bespoke analytics including marketing mix modeling,

attribution analysis, and ROI measurement for sports media investments.

Who It Serves: Leagues, Media, Brands, Agencies, and Investors

Client coverage spans the sports media ecosystem:

Leagues and teams use audience and sponsorship tools to optimize content distribution and

unlock sponsorship revenue through data-driven asset valuation. Use cases include Major

League Baseball, National Football League franchises, and international soccer clubs competing

for share in crowded media markets.

Media companies and broadcasters rely on cross-platform audience intelligence to inform

programming, pricing, and targeted content strategies as linear-only metrics give way to

streaming-era measurement.

Brands and sponsors apply exposure valuation and ROI analysis to guide multi-million-dollar

partnership decisions and budget allocation across channels.

Agencies and consultancies access white-label solutions and custom research to enhance media

planning, creative strategy, and client reporting.

Investors and financial institutions leverage market intelligence and valuation services for rights

deals and property assessments, including private equity, investment banks, and venture capital

firms.

Why Now: Cross-Platform Measurement, Standards, and Privacy

Evolving consumption—streaming, social, and direct-to-consumer—has outpaced legacy systems

designed for linear TV. Traditional approaches undercount multi-screen behavior and miss

causal links between content, engagement, and commerce.

"The industry needs common definitions and audit trails across platforms," said Kost.

"Standardization and privacy-by-design are non-negotiable if analytics are going to be trusted by

rights holders, advertisers, and regulators."



Sportsmedia News emphasizes open methodologies and auditable data sources to address

concerns about "black box" systems. The program includes privacy-compliant data collection and

governance aligned to emerging regulatory standards, balancing business intelligence with

responsible fan data stewardship.

R&D and Pilots: Attribution, Predictive Performance, Sentiment, and Rights Tracking

Several research initiatives are underway to advance measurement rigor and operational

speed:

Cross-Platform Attribution Research Project: a multi-million-dollar, multi-year initiative to unify

measurement across broadcast, streaming, social, and live attendance. Early pilots track fan

journeys across touchpoints, connecting consumption to brand engagement and purchase

signals through privacy-safe methods.

Predictive Content Performance Engine: machine learning trained on millions of sports

interactions to forecast viral potential and optimal distribution. In beta, models exceeded 80%

accuracy predicting performance within the first hour of publication.

Real-Time Sentiment and Crisis Management: monitoring millions of posts and articles to

surface shifts in fan sentiment and brand risk, enabling timely comms response and community

engagement.

Blockchain-Based Rights and Royalty Tracking: a pilot using distributed ledgers for transparent

usage and revenue distribution. Early testing indicates potential reductions in rights disputes

and administrative costs.

Packages, Onboarding, and Early Results

Sportsmedia News offers three service tiers:

Enterprise Analytics Suite: full-service analytics with dedicated account management, custom

research, real-time dashboards, and unlimited data access for major leagues, large media

companies, and Fortune 500 sponsors.

Professional Analytics Package: core measurement, standardized reporting, and quarterly

strategy sessions for mid-market rights holders, regional broadcasters, and established brands.

Starter Analytics Plan: essential tools, automated reports, and self-service dashboards for

emerging media companies, smaller clubs, and local sponsors.

Implementation includes onboarding, staff training, and ongoing technical support. Client

success teams configure dashboards, define reporting cadences, and integrate outputs into

existing workflows.



Early adopters report average gains within six months of deployment: 35% improvement in

sponsorship revenue optimization, 42% higher content engagement rates, and 28% lift in

marketing campaign effectiveness. The combination of proprietary tech, industry expertise, and

service delivery positions Sportsmedia News competitively as demand grows for transparent,

cross-platform analytics.

About Sportsmedia News

Sportsmedia News is a leading sports media and news platform dedicated to providing

comprehensive coverage, analysis, and insights across the global sports industry. Founded on

principles of transparency, innovation, and measurable impact, the company serves sports

organizations, media companies, brands, and fans with authoritative reporting and cutting-edge

analytics services. Headquartered in New York, Sportsmedia News combines journalistic

excellence with technological innovation to deliver industry-leading content and data solutions.

For more information, visit https://sportsmedia.news.

#SportsAnalytics #DataDriven #SportsBusiness #MediaTech #SportsMarketing
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This press release can be viewed online at: https://www.einpresswire.com/article/867196329

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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