
Recruitics Launches Brand Navigator, Giving
Employers a Clear, Quantified View of How
Reputation Shapes Hiring

NEW YORK, NY, UNITED STATES, November 19, 2025 /EINPresswire.com/ -- Recruitics, a leader in

AI-powered talent acquisition, today announced the launch of Brand Navigator, a new

intelligence layer within the Recruitics Vision platform. Brand Navigator provides employers with

a unified view of how their employer reputation, candidate sentiment, and employer review data

that directly influences apply behavior, hiring performance, candidate quality, and recruitment

marketing efficiency.

With 86 percent of job seekers researching employer reviews and strong employer brands

driving a 43 percent reduction in cost-to-hire, talent leaders increasingly need to understand why

their hiring outcomes look the way they do. Brand Navigator solves this by connecting employer

brand measurement directly to real hiring performance insights for the first time.

A Single Source of Truth for Employer Brand Analytics

Brand Navigator helps organizations:

• Connect brand perception to hiring performance metrics

• Compare employer brand strength against talent competitors

• Track how sentiment shifts over time

• Measure ratings and feedback from major employer review sites

• Identify location, role, and team level differences that impact application conversion

“As talent markets grow more competitive and transparent, employer reputation is now a core

performance driver for enterprise CHROs and TA leaders,” said Adam Stafford, Chief Executive

Officer at Recruitics. “Brand Navigator gives organizations clear and measurable insight into how

their brand influences apply behavior, candidate quality, and cost. It empowers leaders to

strengthen their competitive position in a rapidly changing hiring landscape and marks an

important step forward for talent acquisition analytics.

“Employer reputation influences every part of the hiring journey, but talent teams haven’t had a

clear way to truly see it,” said Heather Cameron, Director of Product Management at Recruitics.

“With Brand Navigator, we are giving teams one place to understand how people feel about

working at their company and the clarity to see how that sentiment affects hiring results. It is

http://www.einpresswire.com


employer brand analytics that finally connects reputation to performance.”

As labor markets tighten and hiring becomes more competitive, Brand Navigator helps

executives diagnose whether performance challenges stem from employer perception, pay

competitiveness, candidate supply, or broader market conditions. All insights appear within a

single analytics platform.

Where Recruitics is Headed Next

Brand Navigator represents the first phase of Recruitics Vision’s expansion into deeper

contextual and predictive talent acquisition intelligence. Upcoming releases will introduce

additional layers including compensation insights, labor market context, and predictive

performance analytics that help organizations diagnose hiring challenges and understand the

drivers behind cost, conversion, and candidate supply.

“Talent teams are still making high-stakes decisions with only a fraction of the data they need,”

said Alex Palma, Chief Product Officer at Recruitics. “Brand Navigator changes that. By unifying

employer reputation, candidate sentiment, and performance data, we give our clients the

intelligence they need to outcompete their peers and make smarter and faster investment

decisions with a level of visibility no one else in the market can offer. Teams can finally see how

people feel about working for them, how they stack up against competitors, and how those

perceptions shape results inside Vision. This is the clarity employers have been missing, and it’s

only the beginning of where the platform is going.”

Brand Navigator is now available within Recruitics Vision. 

To learn more about Brand Navigator, visit https://www.recruitics.com/sign-up

About Recruitics

Recruitics is the AI-powered technology platform with data-driven insights that drives successful

hiring. Built on proprietary technology, Recruitics enables global talent acquisition and human

resources teams to streamline decision-making, reduce hiring friction, improve candidate quality,

and drive measurable business results. From the first programmatic job advertising solution to a

pioneer in category-defining technology, today, Recruitics is committed to continuous innovation

and partners with the world’s leading employers to shape the future of intelligent hiring.
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